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No. 777 Granulizer, 
All grinds from ultra- 


fine to coarse “steel- 
cut’. Capacity 1000 to 
2000 pounds per hour 
—other sizes have ca- 
pacity ratings of from 
400 to 600, and from 
2000 to 4000 pounds 
per hour. 
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"Grinding Condition Year alter Year! 
With the MEDD 


N matter how many years ago you bought 
0 your Gump Coffee Granulizer you need 
only order an “Exchange Head” and install it in 
place of the worn grinding head—and “‘presto’’, the 


old Granulizer is producing the clean-cut, uniform 
grinds of a new machine. 


CONVENIENT?... 

Yes, Sir, because the Exchange Head comes to your 
plant assembled and tested by factory trained me- 
chanics ready for immediate use. Down time is 
cut to a minimum and grinds are back to desired 
specifications. 


ECONOMICAL?... 

Yes, Sir, again, because the cost is reasonable, and 
there is no need to have additional capital tied up 
in spare grinding parts or extra heads. 


GUARANTEED?... 


Absolutely. Guaranteed to grind coffee and give 
the same service as a brand new grinding head. 


For convenience, economy and guaranteed perform- 
ance, use the Exchange Head Plan for maintaining 
your Gump Coffee Granulizer in “LIKE-NEW” 
condition. And, if you have not as yet installed 
your first Granulizer you will, undoubtedly, like 
hundreds of other Roasters, find the answer to your 
coffee grinding problem for years to come, by in- 
stalling one now. 


Complete information, sample grinds and literature 
forwarded upon request. 


B.- Gum 


MAKERS OF: Edtbauer-Duplex and Bar-Nun Auto-Check’ Net Weigh 

* ers—Bor-Nun Bag Feeders and Weighers—Gump Coffee 
Granuliters—ideai Green Coffee Cleaners—Draver Coffee Blending 
Systems—Magnetic Seporators—Elevatng and Conveying Equipment 
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No. 1270W 
12.0% Gamma BHC 


111 Chambers St., St. Louis 6, Mo. 
Branch Factories: Arlington, Tex.; Rittman, O.; Kansas City, Mo. 


SALES OFFICES 
C. E. DOBSON, 819 Carondelet Bidg., New Orleans 12, la. ® C. CAN CO., 225 West 34th St., New York N.Y. 1. C. MORRIS Co., 1125 Spring St., N.W. Atlanta, Ga. 
S$. W. SCOTT, 608 McColl Bidg., Memphis 3, Tenn E. F. DELINE CO., 224 W. Alameda, Denver 9, Colo. W. L. BENNETT, 126 S. Third St., Minneapolis 1, Minn. 
CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles, Calif. C. J. TAUGHER, 1628 W. Wisconsin, Milwaukee 3, Wis. 
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When a “home-service” industry decides to oper- 
ate its own coffee-processing plant it might seem 
headed for complications and a heavy burden of ex- 
pense. This, according to Geo. F. Hellick, isn't 
necessarily so. 

He has cannily tied his “wagon route” enterprise 
to a BURNS one-man-operated plant. The plant 
investment is small; yet, with the Burns roaster, The 
Geo. F. Hellick company gets the advantage of the 
Thermalo process—world-standard for excellence in 
coffee-roasting results; and the Burns 8-roll granu- 
lator puts the grinding department on the same 
plane of efficiency, handling (and duplicating) any 
degree of reduction with clean-cut accuracy and 
uniformity. The recirculating green coffee cleaner 
(located on the floor below the roasting room) 
further contributes to this assurance of a quality 
coffee product. 

Extras such as a penthouse distribution-hopper 
and use of the lower story, facilitate material- 
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GEO. F. HELLE 
Easton, Pa. 


sets up its own processing plant to supply Thermalo- 
roasted coffee to consumers on Hellick-established 
“wagon routes.” The plant equipment consists essen- 
tially of a Burns No. 23 Thermalo Batch Roaster (500-Ib. 
capacity), Stirflex Cooler, self-regulated Stoner, 8-Roll 
Granulator and Green Coffee Cleaner. A modern Burns 
Cc St Distributor system also is employed. 


handling (by a BURNS-engineered system) and 
provide the maximum benefit of gravity-piping dis- 
tribution. But Geo. F. Hellick insists it’s “the 
world’s most compact plant’—virtually automatic 
in operation, and smoothly turning out three 500- 
Ib. batches of Thermalo-roasted coffee per hour on 
the most economical production-cost basis possible. 
Actually a model plant for daily capacity require- 
ments of 10,000 Ibs. or so. Up to the minute in 
modern efficiency! 
NOTE:—Burns “packaged” coffee-roasting plants 
—capacities 10,000 to 60,000 Ibs., roasted weight, 
per 8-hr. day—all are engineered for maximum over- 
all economy in investment and operation, while 
maintaining highest quality standards. Write for 
descriptive bulletins. 


ws « Sows, Inc. 


MANUFACTURERS OF EQUIPMENT FOR COFFEE ROASTING + TEA BLENDING +, TESTING. 
SAMPLES OF TEA AND COFFEE - ROASTING COCOA BEANS + MAKING PEANUT BUTTER: 


“Lith AVENUE AT 43rd STREET ° 
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AN UNLIKELY situation of course. . . reputation) Canco’s vacuum-pack 
cans are so much easier to fill, close, 
store and display. Besidesthey don’t 
break, so there is no loss in packing 
or in transit. 


But it 7s good to know that so 
perfect is the protection from air 
in Canco’s vacuum-pack cans that 
you could subject your brand to 


such an extreme test and still see Also Canco’s superior lithography 

it emerge roaster-fresh with no loss gives your brand name a clear, 

of flavor! sparkling advantage on the shelf. 
When you use Canco, the can All these important factors make 

with the key, you lock out the coffee a switch to Canco vacuum-pack 

roaster's greatest enemy — Air! cans a most important move for MERICAN 
Apart from the protection of your you... why not make that move 

coffee’s flavor (and your business now! CAN 


NEW. YORK 


> cant get stale 
when its vacuum-packed tn cans 
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ow to turn BLACK PEPPER 


Black Pepper... Norda’s Black Thoughtfully prepared from the 
Pepper, will help you turn your very best East Indian pepper plants, 
products into gold, customer's cash Norda’s Black Pepper will give your 

. beeause Norda’s Oleo Resin specialties that spicy sharpness that 
Black Pepper is the seasoning that turns tasters into customers and cus- 
sells fine products. tomers into profits. 


Use Norda Black Pepper Resin and these other 
quality Oleo Resins in your fine products: 


Oleo Resin Capsicum N. F. (African) 
Extracted from Nigerian Peppers 


Oleo Resin Blend) 
Superb in Bite and Color 


Oleo Resin Red ane (American Capsicum) 
Mild in Bite, deep in Color 


Oleo Resin N. F. 
. Standard N. F. Grade 


Oleo Resin (Extra) 
. Beautiful Bouquet 
. . Pure Jamaica Ginger 


Standard 


. An Extra Quality Product 


Oleo Resin Black Pepper 


For products that sell, and sell again, 


remember the name... NORDA. 


Send for catalogue, prices, and full information 
about Norda Essential Oils, Aromatic Chemicals, 
and Flavor Bases .. . send for them today. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO + LOS ANGELES + ST. PAUL + MONTREAL + TORONTO + HAVANA 
MEXICO CITY + LONDON + PARIS 


JULY, #950 


3 
- 
- 
into 
é 
2 
Oleo Resin Celery ea 
= Oleo Resin Celery (Special Blend) Pr 
F 
= 
5 


MEMBER OF 


NEA 


THE GREAT ATLANTIC & PACIFIC TEA CO. 


IMPORTERS, ROASTERS, RETAILERS 
OF FINE COFFEE 


Represented in 


BRAZIL AND COLOMBIA 
By the 


AMERICAN COFFEE CORPORATION 


is preferred --because of its 


@ True Characteristics of Mild Coffee 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plas: Expert Care in Final Removal of Defects 


PORT AU PRINCE, HAITI 


DEPARTMENT OF AGRICULTURE 
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Now more than ever 


it is time to save with 


PORTUGUESE WEST AFRICANS 


(ANGOLA) 


NOVO REDONDO AMBOIM LIBOLO AMBRIZ * ENCOGE CAZENGO 


THEY ARE SWEET 


and they will bring down 
the cost of your blends. 


The quality 
is inspected by 


Junta DE Exportacho po Care CoLoniaL 


Head Office: 
Rua Augusta 27, Lisboa, Portugal 


Branches: Cabo-Verde @ S. Tomé ® Angola 
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THIS “BAROMETER” FORECASTS GOOD COFFEE 


Air is roasted coffee’s worst ene- 
my. It steals aroma from ground 
coffee and causes the natural fats 
and oils to turn rancid. That’s 
why hermetically sealed cans 
guarantee fine flavor. The more 
nearly perfect the packing vac- 
uum, the more completely the 
coffee is protected. 


That’s why Continental re- 


cant beat Continental 7 


search engineers developed the 
new automatic, high-speed, vac- 
uum packing equipment shown 
in the ‘‘behind the scenes’’ photo 
above. This equipment seals cans 
under a higher vacuum than any 
other high-speed equipment on the 
market. As you can see, the gauge 
is registering a vacuum of almost 
30 inches. 

The development of better 


coffee packaging is just one of the 
hundreds of advances in packag- 
ing pioneered by Continental. If 
you package coffee, there’s a 
good chance Continental can help 
you do it faster, more economi- 
cally and more attractively. We 
have both the research facilities 
and the manufacturing capacity 
to cover a wide variety of packag- 
ing situations and problems. 


Consumers can't smell 
a bargain in coffee. 


All the aroma and goodness of 
coffee in cans is hermetically 
sealed in. That's why smart 
shoppers insist upon canned 
coffee. They know that coffee 
packed in cans doesn't give off 
aroma the way so-called ‘‘bar- 
gain” packages do. True coffee 
economy means getting the 
most in aroma and flavor when 
coffee is brewed 


CONTINENTAL CAN COMPANY 


100 East 42nd Street = 
New York 17, N.Y, 


EASTERN DIVISION. 
122 East 42nd Street 
New York 17 


CENTRAL DIVISION. 
135 So, LaSalle Streey 
Chicago 3 


PACIFIC DIVISION. 
Russ Building 
San Francisco 4 
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YOURS for the asking 


The booklets listed below contain spectal- 
ized, detatled information on various sub- 
jects. This literature is yours for the 
asking. Merely fill out the coupon and mail. 


]—corrre Makers 

Complete information on the restaurant, 
and fountain line of Vaculator coffee 
makers is covered in this eight-page illus 
trated booklet. Details are given on auto- 
matic gas fountains, heavy duty electric 
ranges, with snap-in elements, an “‘econ- 
omy” electric line and a high speed gas 
line. Ranges are in sizes from two to six 
burners. Hill-Shaw Co., 311 N. Desplaines 
Chicago 6 


2 BAG CLOSERS 

Just issued is a new brochure which 
gives complete information about Union 
Special equipment for filling closed bags 
Data is included on sewing heads, columns, 
tables, conveyors and accessories. A packer, 
knowing his daily capacity, bag sizes, 
weights and type of closure required can 
quickly locate in handy charts the exact 
equipment to fit his particular needs 
Union Special Machine Co., 490 North 
Franklin Street, Chicago 10, Ill 


3 MODERN FILLING MACHINES 

This iliustrated, four-page folder de 
scribes various kinds of filling machines 
developed for today’s packaging require 
ments Among the machines are universal 
fillers, automatic augar feeds, automatic de 
plex units, automatic tight wrappers and 
others. Stokes and Smith Co., 4900 Sum 
merdale Ave., Philadelphia 24 


4 COFFEE, COCOA AND PEANUT 
MACHINERY 

Pamphlets and circulars describing the 
low temperature process of roasting coffee 
which has been extended to continuous 
roasting machines for peanuts and cocoa 
beans; also circulars on machines for clean- 
ing these commodities. A new brochure 
covers the “Thermalo” process of roasting 
Booklet on Granulators also available 
Jabez Burns & Sons, Inc. 11th Ave. and 
43rd St. New York 18, N. Y 


5 SHIPPING CASE HANDBOOK 

Every user of corrugated or solid fibre 
board boxes will want this handbook, pre- 
pared by the Fibre Box Association. In 
cluded are specifications, carrier rules—rail 
road, railway express, motor Carrier, ait 
cargo, parcel post—and other data. Copies 
are being made available without charge 
by the Robert Gair Company, Inc., 155 
East 44th Street, New York N. Y 


6 COFFEE MILI 


A booklet describes a new type roller 
mill said to grind coftee in such a gentle 
manner that no heating of the coffee occurs 
to affect quality or flavor. Moore Dry 
Dock Co., Industrial Machinery Division 
Foot of Adeline St., Oakland 4, Cal 
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draws lessons from crisis 
Pebble 


ach convention reviews price rise and aftermath, 


sees need for aggressive industry promotion, 


San Francisco Representative 


The coffee industry is fighting a rearguard action to 
disassociate itself from responsibility for the drastic price 
increases 

This point was stressed at the 1950 convention of the 
Pacific Coast Coffee Association by James A. De Armond, 
a PCCA member and president of the National Coffee 
Association. The trade looks forward to the future with 
confidence, but we must not be caught off our guard again, 
Mr. De Armond warned the conclave, which was held at 
Del Monte Lodge, Pebble Beach, California 

Retiring president W. A. Ehrhardt, of the Alexander 
Balart Co., opened the convention with a review of the 
coffee trade during the period of his term in office. He 
said that the association had injected itself into the recent 
labor dispute, had worked for a more equitable applica- 
tion of freight rates, had urged restoration of coffee 
standards. He emphasized that high prices would kill 
the goose that laid the golden egg, that there was danger 
of pricing ourselves out of the market, and that a great 
threat exists in the tendency to dilute the beverage. Mr. 
Ehrhardt complimented the secretary-treasurer, Mrs. Flor- 
ence Urband Fossum, for her good work for the association 


Ovation for De Armond 


When called upon by Mr. Ehrhardt, Mr. De Armond was 
given a great ovation. Referring jocularly to his election 
as president of NCA, he said that when it was rumored 
that he was slated for the position it had the effect of 
doubling the price of coftec More seriously he added 
that cotlee men must face the situation If we are 
alarmed,” he declared, “we have a better chance to survive 
Last fall we were caught off our guard, and are now 
fighting a rear guard action to disassociate the coffee trade 
from the responsibility for increases in prices.’ 

Paul ©. Daniels, U.S. ambassador to the Organization 
of American States, outlined what this country is doing to 
cement strong bonds among the American republics 
through the Inter-American Treaty of Reciprocal Assist 


ance, which provides that aggression against any one 


Coffee leaders and visitors from 
producing countries at the PCCA 
convention, Left to right: Ben 
jamin J. Older; A. C. Glover: 
Mario A. Hernandez, Costa Rica's 
consul general: J. Fabrino, Brazil's 
consul general: and Sebastian Os- 
pina, Colombia's consul genera 


By MARK M. HALL, Coffee and Tea Industries (The Spice Mill) 


elects Beardsley as new president 


country will call for the support of all. Twenty-one 
American republics have signed the treaty. Already it 
has been invoked to settle trouble between Costa Rica, the 
Dominican Republic and Haiti. A treaty of friendship 
was signed between Costa Rica and Nicaragua, also settling 
a recent difficulty. 

Problems of producers 

Andres Uribe, U.S. representative of the National Fed- 
eration of Coffee Growers of Colombia and member of 
the executive committee of the Pan-American Coffee Bu- 
reau, pleaded for understanding of the difficulties of the 
coffee producer in a world of rising prices and labor costs. 
He said it was their duty to supply coffee and it was the 
obligation of coffee roasters in this country to oppose 
adverse publicity and damaging advertising. To state in 
an advertisement that a certain brand would make more 
cups of coffee than others only tends to make the public 
dilute all brands, thereby decreasing the consumption of 
coffee generally. 

On hand was a representative contingent of Latin 
American consul generals and one from India, A. K. Dar 
They included Danilo Brugal, consul general, Dominican 
Republic; J. Fabrino, consul general, Brazil; Sebastian 
Ospina, consul general, Colombia; and Mario Hernandez, 
consul general, Costa Rica. 

Danilo Brugal emphasized that the sudden rise in prices 
had worked hardships alike on producer and exporter, but 
that their country would survive the crisis. Mario Hern- 
andez said he knew the cotfee growers were willing to 
cooperate on a solution to present problems. His country 
used the dollars they received from coffee to buy American 
products and not to compete with them in the world 
markets 

George Gordon Paton had gone on record predicting 
a world coffee shortage, based on potential consumption 
for 1950. If the shortage does not appear, he indicated, it 
would be because high prices cut down the potential. 
This had been estimated for the year at 33,000,000 bags. 
Decreases in cotfee consumption may cause it to fall short 
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of that figure. High prices have had the effect of pre- 
venting an actual scarcity and making supplies adequate. 
Eventually coffee will seek its proper level, he added. 
High prices will stimulate production and bring about a 
better balance. 

W. F. Williamson, executive vice president of NCA, 
declared that the coffee trade has to stay in business. It 
has its ups and downs, has had them in the past, and after 
a period of adjustment, profits would return. Coffee con- 
sumption is not increased by low prices primarily, he said, 
but by coffee promotion and quality. 

Walter O. Granicher, of Leon Israel & Bros., Inc., re- 
porting for the steamship committee, stated that efforts 
were being made to bring about equitable and non-dis- 
criminatory rates in shipments to the Pacific Coast. The 
assistance of Harold F. Gavigan was obtained in going to 
Washington, D.C., to confer with the Maritime Com- 
mision on charges of discrimination by the Aswestco Con- 
ference. On his recent trip to South America, Edward 
Bransten stopped off at Cristobal to protest vigorously to 
the secretary of the conference. 

Regions report 

Herbert O. Knecht, of H. O. Knecht & Co., Los Angeles, 
invited the association to hold its next annual convention 
in Southern California. K. D. Emmrich, of the Tucker- 
Emmrich Co., Portland, Oregon, was unable to be present, 
but L. H. Baruh, of Wadhams & Co., the same city, 
read his speech for him. It stressed the great growth of 
population in the Northwest, which had brought about 
a continuous increase in the coffee business for the region 

Royal A. Frew of the Wason Bros, Co., Seattle, regional 
vice president of the association, said they were making 
an attempt to do a real public relations job, and he belived 
they were making progress. They had furnished stand- 
ards for the purchase of coffee by the state of Washington 
They were also making progress in the struggle to keep the 
cost of roasting coffee under the selling price. 

R. D. Powell, of E. A. Johnson & Co., informed the 
convention that the domestic trathic committee was seeking 
a decrease on out-bound traffic rates. E. L. Shaw, of Hills 
Bros. Coffee, Inc., suggested that NCA screen newspaper 
stories for distortion of facts. William V. Lynch, of W 
R. Grace & Co., reporting for the Membership Committee, 
said that in losing one and gaining one the membership 
had remained at eighty. 

In the elections, J. J. Beardsley, of the Otis McAllister 
Co., Ltd., was named president of PCCA for the coming 
year. He acknowledged the honor and took the occasion 
to thank his committee for the great help they had given 
him in preparing for the convention. ‘ 

Elected with him were the following officers: -E. F. 
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Leo H. Baruh's camera catches 
West Coast coffee men relaxing at 
Del Monte Lodge, Pebble Beach, 
California. Left to right: W. E. 
Burch and W. J. Rowe. Sitting it 
out: Elwood W. Wright, PCCA 
President-elect John J. Beardsley, 
C. G. Eppinger and Weldon H. 
Emigh. That's R. R. Quinlan at 
the right, golf club in hand. 


Hoelter, Hills Bros. Coffee, Inc., vice president; Earle 
Lingle, Lingle Bros., Los Angeles, regional vice president 
for Southern California; Rudy Boyd, Boyd Coffee Co., 
Portland, Oregon, regional vice president for Oregon; 
Robert Wood, Wood Coffee Co., Tacoma, Washington, 
regional vice president for Washington. 

Directors, green coffee division are: Mr. Beardsley, 
chairman; John J. Roddy, E. A. Johnson & Co., William 
V. Lynch, W. R. Grace & Co.; Walter O. Granicher, Leon 
Israel & Bros., Inc.; Weldon H. Emigh, Weldon H. Emigh 
Co., Inc.; Herbert O. Knecht, H. O. Knecht & Co.; Charles 
Behre, Charles Behre Co. 

Directors, roast division, are: Mr. Hoelter; Mr. Ehr- 
hardt; Elwood W. Wright, Wellman, Peck & Co.; Peter 
Folger, J. A. Folger & Co.; Edward J. Malmgren, Geo. W. 
Caswell Co.; Lennes E, White, Huggins-Young Co.; K. BD. 
Emmrich, Tucker-Emmrich Co. 

The Calcutta Pool was all that J. Clarence Levy, of J. 
Aron & Co., Inc., had promised. Resplendent in a turban 
and sitting erect in the garb of an Indian potentate, Clar- 
ence was borne to the auction platform on a litter resting 
on the straining backs of two young and hefty green men, 
Norman Johnson, of E. A. Johnson & Co., and R. Richard- 
son, of Ruffner, McDowell & Burch, Inc. To put the 
assemblage in the mood for the auction, Ed Johnson joined 
his brother, Norman, and Mr. Richardson in a song and 
dance act, burlesquing three beautiful girls with plunging 
necklines. The act all but rolled the assemblage into the 
aisles, with Ed. Johnson, Sr., suffering the most acutely. 

Spirited bidding 

Before calling for bids, Clarence squeezed in a loud- 
shirt contest which brought W. O. Nickelmann, of the 
S. F. Pellas Co., a $10 prize. The auction got under way 
and the bidding became spirited. Mr. Ehrhardt, acting 
as auctioneer, worked Weldon Emigh up to a high of 
$275, but later Weldon won $399 on his team, salvaging a 
little profit. Jim De Armond auctioneered Ed Johnson, 
Sr., into bidding $250 on a team in which John Roddy 
and Norman Johnson were playing. Previously, he had 
bid $200 on a team in which he was a member. A little 
sentiment, perhaps, but playing his own was not a total 
loss for he later won $324. Bill Hughes, of Haas Bros., 
and C. A. Reali, of the General Steamship Corp., held 
the winning numbers in the raffle and won $525 each by 
just risking a dollar. 

Golf on one of the world’s most beautiful golf courses, 
skirting the sea at Pebble Beach, saw the following winners: 

Low gross—Trevor Arkell, Nabob Foods, Ltd., Vancouver, 
B.C., 82; hole-in-one—William V. Lynch, six feet, three 
inches from the cup on the fifth hole; first low net-—Jack 

(Continued on page 57) 
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“We must woo—and win—public opinion” 


By JAMES A. De ARMOND, President 
National Coffee Association 


(In this article are highlights from the hard-hitting talk 
by the NCA president at the 1950 convention of the Pacifu 
Coast Coffee Assoctation.—Ed.) 

The plain fact is that, in political parlance, this ts 
definitely the period of viewing with alarm rather than 
pointing with pride. It ts my feeling, however, that if 
we are intelligent enough now to be as alarmed as the 
occasion warrants, we will have a much better chance at a 
later date of finding excuse for justifiable pride 

It 1s idle to deny that we as an industry were caught off 
base last September and that we were unprepared mentally 
for any such storm. Neither had we provided the associa 
tion othce with anything like adequate facilities for hand 
ling such a suituation. Under the circumstances the best 
that could be done was something in the nature of a 
defensive rear-guard action which would at least leave us 
time to repair our forces and return to the fight. This 
was done with understanding and considerable skill 

The principal aim was to disassociate the trade as com 
pletely as possible from monetary interest in, or respon 
sibility for, developments which no one, however skillful, 


could hope to make the public like. Every official state 


ment from the association's office had this one purpose in 
mind and our record will stand—and, as a matter of fact, 
has stood—the most searching investigation on this point. 

It is true that in the first battle our voice wasn't a 
strong one and that at times we seemed to be completely 
drowned out. We were in there talking though, and 
effectively enough to know we have the power to win back 
ground lost in public esteem as soon as we develop the 
facilities. 

It is to accomplish this that we have decided to greatly 
expand the responsibilities of the publications committee 
and the facilities of the association office in the public 
relations field so that we can take care of the immediate 
job and so that never again will we be caught unprepared. 
From the day it undertook the job, this committee has 
taken the kind of aggressive action to discover weaknesses 
and suggest practical remedies that must be the dream of 
every association president. Their work in telling the 
story of the industry to the public, done in close coopera- 
tion with the work of the Pan-American Coffee Bureau, 
will deserve and secure, I'm sure, not only your passive 
approval but your very active cooperation 

The Association will spearhead a well organized and 
effective approach to the consumer relations problem but 
we must not forget that in the great task of restoring the 
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Sidelights from the PCCA convention 


By ANDREW 8S. MOSELEY, President 
Breakfast Club Coffee, Inc. 


On the way to Del Monte with the Los Angeles con- 
tingent aboard the Southern Pacific Daylight Walter 
Chapman, Jack Dalton, Charlie Nonemacher, John Mack 
Bernie Reagan, Duke Robira, Rube Aasland 

Little 


Earl Lingle, 

and who had the new tangled water pistol 

four-handed games going on 

Limou 

Salinas to Pebbk 

Bill Morton 
links 


registration day, 


in the afternoon 
sines trom 
Beach, 
spotted on. the 

Monday 


and association members and 


and 


distinguished Arriy 


President Allen Ehr 


Renewing old ac 


guests 
ing 

hardt 
quaintances trom the North 


trom the East and trom the 
South 


Tuesday and baseball day 


Andrew S. Moseley 


and the roasters win again 
Gene Hood and dinner in the main dining room, 
and the excellent good spirit prevailing throughout 


Tuesday night in the lounge and the Calcutta Pool Auction 
with Bob Richards, Norman Johnson and Ed Johnson, Jr., 


and their excellent skit in evening gowns. Was Ed, St 
Proud! 
Harry Maxwell and John Roddy The increasing 


association members now coming into 


Ed Johnson boys, Earl Lingle, Bernice 


number of 
the Inmelight—the 
Reagan, Warren Emmerling, Roy Farmer, Jr., W. B. Rowe 


young 


12 


Jack Dalton, his winning low net, and 
Royal Frew at 
Al Vogler 
Peter Folger 


and others 
Bob Quinlan and good sportmanship 
Bill Rowe and Mrs. Rowe 
to the convention 


the piano 


arriving a little late 
and his pipe 

The Southland happy to see young Earl Lingle as execu 
tive vice president from their section and L. E. White on 
. My spies reporting to me that Andy Glover 


Interesting 


the board 
threw a breakfast for a few of the boys 
chats with new and old friends, E. J. Malmgren and Ed 
Ramsey of the Geo. W. Caswell Co Jim and Jack 
Dutt Don Lent, of the Thomas Royal Company 
Bill Lynch and his near hole in one . Splendid addresses 
by George Gordon Paton and Bill Williamson Gordon 
again, and his thoughts on 1950 roastings. Woe is me! 
Harry Forsberg 
Joe Hooper, 
Lots of fun in Bill 
Lenny Koppel 


The new president, John Beardsley 
and Paul Ruffner, of Otis McAllister 
Harold Gavigan, Jack Hornung 
Morton's room on Wednesday afternoon 
and his tobacco pouch, Bill Eigle singing, everyone telling 
stories, Bill Close and Charlie Mack, what goings on! 
Max Richter, Weldon Emigh Jack Mooney, of Oak 
land Vic Cain, of W. J Missing 
members from the Southland and really missed—Roy 
Farmer, Sr., Bill Allison, Ted Lingle, Bill Kunz, Earl 
Reagan, John Rowe 

Leo Baruh, Lou Raymer, trom the Northwest, Bert 
Balart, from Glendale Ed Lloyd Bill Waldschmidt 
and George Thierbach in their annual gin rummy game 

The amusing incident of two members returning to 
the lodge, but funnier than that ts hearing Johnny tell 


Morton, Inc 
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Gillette agrees to “tone down” report 


Mr. Miller reported that in cotfee-producing countries 
newspapers customarily friendly to the United States have 
been sharply critical on this tssue, and many of the attacks 


Senator Guy M. Gillette, lowa, chairman of a five-man sub- 
committee of the Senate Agriculture and Forestry Committee, 
bowed last month before the storm aroused by his group's 
report on coffee price increases. 

He agreed to revise and tone down the report, which in 
cluded 19 recommendations ranging from suggestions for 
changes in the form of contracts used on the New York 
Coffee and Sugar Exchange to a proposal that a United 
States Department of Justice representative sit in on meet 
ings of the Special! Commission on Coffee of the Inter-Amert- 
can Economic and Social Counci! 

Other recommendations called for the Exchange to require 
SO per cent margins, for cotfec trading to be placed under 
the Commodity Exchange Act, for the attorney general of 
the U. S. to force the National Federation of Cottee Grow 


ers of Colombia and other foreign interests to dispose of any 


coffee holdings in this country, for profits of foreign in 
terests on commodity exchanges to be taxed, and for the 
Bureau of the Census to make regular quarterly reports on 
green and roasted coffee stocks 

Senator Gillette's report also asked that the United States 
offer to assist Brazil and Colombia in adjusting their official 
exchange rates to the “realistic value of these moneys. 

Moreover, cotfee-producing countries were to be urged 
to establish reliable statistical organizations to provide accu 
rate statistics. In two successive recommendations, the re- 
port asked that the United States offer technical assistance 
to friendly nations outside the Western Hemisphere to in 
crease their coffee output, and that since a decline in con- 
sumption might bring a crash in cotfec prices, this govern- 
ment should “‘scrutinize most carefully any additional loans” 


to Latin American countries 


Other recommendations 

The report also proposed: that ECA make no further allo- 
cations for coffee purchases; that the National Detense estab- 
lishment buy cn a month-to-month basis for the next six to 
eight months; the American consumer follow the recom 
mendations of the American Home Economics Association in 
preparing coffee; and that coffee roasters and retailers ‘‘abol 
ish their percentage mark-up system on coffee and apply a 
rate of return on the unit pound basis in line with the unit 
per pound they received in the fore part of 1949 

Senator Gillette's proposals seriously threatened Latin 
American economy, 14 envoys from coffee-producing coun 
tries told Secretary of State Dean Acheson. Eleven ambas 
sadors and three charge d'affaires called on Mr. Acheson in 
a body to ask assurance that there will be no adverse change 
in United States policy toward their countries 

A joint note to Mr. Acheson was signed by representatives 
of Brazil, Colombia, Costa Rica, Dominican Republic, Ecua 
dor, El Salvador, Guatemala, Haiti, Honduras, Peru and 
Nicaragua. Envoys were on hand to present individual notes 
for Cuba, Mexico and Venezuela. The group was headed 
by Nicaraguan Ambassador Guillermo Sevilla Sacasa, dean 
of the Latin American diplomatic corps 

Five days later Edward G. Miller, Jr., assistant secretary of 
state for inter-American affairs, told the Senate's full Agri 
culture and Forestry Committee that its sub-committec’s re 
port threatened to upset good neighbor relations between 
the United States and other American republics 
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have been extremely bitter. 

He explained that the Department of State 1s “not trying 
in any way to shield any individual or group of individuals 

in the United States or abroad—who may have taken un- 
fair advantage of the tight situation which developed in the 
cotfee market last fall.’ He added that, on the other hand, 

the Department believes strongly no accusations of manipu- 
lation of markets or collusion between producing interests 
should be made unless and until there is clear evidence to 
substantiate such charges. 

No price campaign 

He questioned the propricty of the statement in the Gillette 
report that “it 1s likely” that DNC’s decision to close out 
its coffee stocks in 1948 was ‘the prelude to a well-laid cam- 
paign by Brazil and Colombia to ratse cotfee prices DNC 
had been trying to liquidate its surplus coffee stocks for many 
years, Mr. Miller pointed out, and it was logical to assume 
that eventually it would succeed 

Price supports for agricultural commodities, Mr. Miller 
stressed, is an accepted practice ot many governments, in 
cluding our own, and “cannot properly be regarded as mar 
ket manipulation. 

He said the recommendation that a Department of Justice 
representative attend meetings of the Coffee Commission 
had been taken by the members of the Commission as an 
affront to themselves and to their governments. 

The two recommendations—-on technical assistance on 
coffee production to countries outside the Western Hemi 
sphere and on careful scrutiny of loans by the United States 
to Latin American nations, in view of the possibility of “a 
crash in coffee prices’ —were contradictory, Mr. Miller indi- 
cated. 

If the price of coffee should fall to a level which might 
endanger the financial structure of the countries now pro- 
ducing coffee, it would vot appear to be a promising field for 


It's back to Boca for '50 NCA convention 


The National Coffee Association is going back to the Boca Raton 
Club, Boca Raton, Florida, for the 1950 convention. Dates: December 
4th through 7th. The hotel will take reservations for arrival Decem- 
ber Ist at convention rates. ‘Write E. A. Klugherz, Manager, Boca 
Raton Club, 445 Park Avenue, New York City 19. 
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development in other countries under the technical assis- 
tance program,” he declared. 

NCA President James A. De Armond, commenting on 
Senator Gillette's promise to delete portions of the report, 
pointed out that the original recommendations demon- 
strated clearly that the coffee trade of the United States was 
in no way responsible for the increase in coffee prices. “They 
simply resold coffee on the basis on which they were able 
to purchase it,” he explained 

Mr. De Armond commended the State Department for its 
work with the Senate Agricultural Committee, which will re 
sult in reconsideration of certain objectionable portions of 


the report 

It is the opinion of the coffee trade that the sub-committee 
inadvertently went beyond the scope of its authority in 
criticizing price practices which are common, well-established 


governmental procedures here,” he declared. 

He said he hoped the action would remove any resentment 
of the public toward a development in coffee due largely to 
natural causes and that it would erase the misunderstanding 
which has arisen with the coffee-producing countries. He 
also pointed out that demand for roasted coffee was steadily 


increasing in all parts of the country. 

In its bulletin, NCA declared it suspected the Gillette 
recommendation that the United States assist Brazil and 
Colombia in adjusting their exchange rates would be con 
sidered by Latin-America the ultimate in impertinence. “Here 
the committee proposes, in effect, that the U. S. shall decide 
not only on a fair price for a country’s principal product 
but also a fair price for her money,” NCA commented 

Rapping as “spiteful” the recommendation that the Armed 
Forces purchase coffee on a month-to-month basis, NCA 


ECA ignores Senator Gillette, 
authorizes coffee purchases 

The Economic Cooperation Administration 
month disregarded the advice of the Gillette committee 
and authorized $400,000 to Greece for the purchase of 
Brazilian coffee 

The committee in its report had asked ‘that the ECA 
refuse to authorize any further allocation of dollars for 


last 


the purchase of coffee.” 

ECA specified that the coffee shall be purchased in 
Brazil only and be restricted to green coffee grading 
Santos No. 5 or lower, with shipment to originate from 
Brazilian ports. Terminal contract day is August 31st 
with delivery required by September 30th. 


said casual inquiry to the National Defense Establishment 
would have shown the committee that coffee was a major 
factor in Army morale in the last war. Also, that if the 
Army had only a month's supply, it would be entirely out of 
coffee the second any sort of trouble started. No evidence 
appears in the record that Army purchases have, in any way, 
affected the market or that they might, NCA emphasized. 

The American Home Economics Association, NCA pointed 
out, doesn't claim to be an authority on coffee brewing re- 
cipes. They have said, however, that “strength with fine 
flavor cannot be obtained from violent brewing of skimpy 
amounts of coffee.’ 

NCA said it doubted that any roasters have what could be 


called a percentage mark-up system. “We have a notion, 


too, that most roasters would be very happy to get the re- 
(Contnued on 


page 35) 


Quality Shows Up In The Cup 


CUP SELECTIONS 


SPOT AND SHIPMENT 
GREEN COFFEES 


R.¢. WILHELM « CO. 


INCORPORATED 


109 FRONT STREET, NEW YORK 5 
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New York coffee trade tees off... 


at Shawnee . 


Were you there? A group of weekenders at the Shawnee Inn, Shawnee-on-Delaware, Pennsylvania. That's the Inn—remember?—at the right 


Members of the New York coffee fraternity got a real 
chance in June to work kinks out of their golf swings and 
rough spots out of their renditions of “Sweet Adeline.” 

The month opened with a weekend at the Shawnee Inn, 
Shawnee-on-Delaware, Pennsylvania, sponsored by the 
New York City Green Coffee Association. About 140 
coffee men and their wives gathered at the Pocono Moun- 
tains resort for activities ranging from golf to sightseeing. 

Old man weather mixed his blessing for the weekenders, 
and smiled for the one-day outing at the Hackensack Golf 
Club, Oradell, N. J., held two weeks later. A somewhat 
astonishing 350 cotfee men and friends from allied trades 
showed up at this event, sponsored by the green and roast 
trades 

Despite rain and clouds on Saturday, the Shawnee 
weck-enders, possibly inspired by sunshine on Friday and 
Sunday, came away enthusiastic, so much so that a repeat 
next year is more than likely. 

The week-end turned up some unsuspected local talent 
High spots were the cotfee parody on ‘Music! Music! 
Music!” by Henry M. Scheffer, of the De Hope Gold- 
schmidt Corp., and the take-off on parts of “South Pacific.” 


... and at Oradell 


Some of the record turn-out at the one-day outing at the Hacken- 
sack Golf Club, Oradell, N. J. At the left, stil! grinning at one they 
hadn't heard before, are (from left): Daniel Scheffler, Old Dutch 
Coffee Co.; M. Graham, Rivoli Trucking Corp.; H. Horwitz, Nathor 
Coffee Co.; Arthur T. Ostrander; Fred Kohn, Old Dutch; Walter 
Murray, Continental Can Co. Around the table are (from left): 
G. W. Gryson, American Can Co.; A. H. Carpenter, Jr., American 
Can; Ken Fischer Greenwich Mills Co.; George M. Hart, Ernest 
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One coffee man has suggested that the New Yorkers and 
the San Francisco Coffee Club's talent be turned loose tor 
the enjoyment of the whole industry at the national con- 
vention in Boca Raton next December. 

First prize in the kicker’s handicap at Shawnee was 
captured by Robert F. Dennison, of the Brazilian Warrant 
Co., Inc. On his heels, competition was close and crowded. 
Tied for second prize were Richard A. Sutherland, of 
Leon Israel & Bros., Inc.; George F. Foley, of the 
Brazil/U. S.-Canada Freight Conference; Hamilton W 
Nolan; and George B. Sasseen, of Ruffner, McDowell & 
Burch, Inc. 

Mr. Nolan was a two-time winner. He also held the 
pay-off ticket in a raffle for a set of golf clubs 

About 35 ladies entered the distaff side's putting con- 
test, which was played on an 18-hole putting course at the 
inn. The best score was chalked up by Mrs. E. J. Finne- 
gan, who went around in 38. Mrs. J. F. Sullivan was next, 
with a 40, and three runners-up were tied for third place 
with 42's 

Heavy rains in the Poconos the week betore had filled 


(Continued on page 27) 


Nockler, Victor Hugo, all Eppens Smith Co., Inc.; Robert Dennison, 
Brazilian Warrant Co., Ltd.; Frank Hodson, president of Eppens 
Smith; and Charles Tosi, Pastene & Co., Inc. In the group at the 
right are (from left): Tony Buhiman, Torm Lines; Art Lemko, The 
Nestle Co., Inc.; Nelson B. Hendrickson, Walter K. Lederhaus & 
Co.; Sam Owen, Owen & Stephens; M. Paolino, Torm; Ed Walker, 
Byrne, Delay & Co., Charles Leister, Nestle; Anson Sim, Hard & 
Rand, Inc.; and Charles Ney, W. R. Grace & Co. 
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By E. C. STARK, Manager 


It you have not 
premium promotions, much of the tollowing information 


had a great deal of EX Pcricnce with vartous 


t 
will be ful 
Today, trom the consumers viewpoint, more and more 
products represent quite similar value and satisfaction. Be 
manufacturing know 


how and production osts are 
oming mor ¢ ualized 


(not to mention shrinking 


irkets) additional sales 


more essential 
It m your isc you 
tortunate enough not to find 


ourself in this position good 
premiums can still he used 
for many purposes which we 
outline here 


Basically, two major dec 


ions must be made by the 


premium user 1. Selection of a satisfactory promotion 


plan; 2. Choice of the most satisfactory premium 
Some of the more prominent and effective plans are in 


cluded here for your consideration. They are not complete 


in detail because the one that best fits your requirements will 
need refinement and possibly some alterations to fit) your 


sales policy, pricing, distribution methods, products and 


objective 
With demand for sales stimulators in the form of pre 
miums increasing daily, some buyers are finding it more dif 


ficult to choose the items that will best achieve maximum 


sales results. It is essential that yeu select premiums with 
universal appeal to homemakers, who constitute a high ma 
jority of those responding to premium otters The house 


] 
cither makes or influences most purchases She ts also 


ilert to new values. Make it possible for her to 


wit 


thnifty and 
use a Satisfactory premium reminder in connection with your 


products and you have a valuable advantage over your com 


petition 
The right preminmm can be profitably used for my pu 
é Here ave but a feu 


1. Increasing sales to new users of an established product 


4 Introd cing a new product ma COMPCUEiye market 
3. Reselling an established product to old users te 


strengthen brand toyalty we ikened by compctitron 


bx} inding an established produ ticld or 
territory or im new distributin hannel 

5. Increasing the frequency or unit purchases by tl ol 

umer or th 

Oo Stimulating sales during oft periods 

Avoiding price ts to mMect competitror 

Peppu g up salesn hy thet wosellus 
tool 

Q Rewarding salesmen tor extra ettort « reased sa 

10 Suumulating sales of overstocks 


Planning the premium offer 
First of two articles on how to set up a premium promotion 


Premium Division 


The Moore Enameling © Manufacturing Co. 


11. Moving merchandise outmoded by changes 
12. Rewarding the buyer for giving the salesman an 


udience or permitting a demonstration in the home 


13. Selling several different brands or products varying 


popularity but made by one manutacturer. 
14. Building more sales among a particular consumer 
group, either by occupation or by income 

15. Deve loping better dealer relations and cooperation 
16 Building more store trath where the product Is sold 


Ist 


Opening new accounts or building a mail | 
18. Perking up sales during slow shopping hours or days 


19. Celebrating special events, such as openings or anni 


Versarics 

0. Substituting for a trade-in allowance 

plan is developed 


What do you want to accomplish by using premium pro- 
motion? How can you best use premium? How much can 
you spend for promotion? What portion is to be used for 
various advertising media? What can you spend for pre- 
miums? What amount of return per unit sale can you divert, 
if any? 

Price limitations 


Now you are better able to decide on the price limitation 
for the premium itself, taking into consideration the price 
of your product and the economic status of the people you 
want to influence. With this information at hand, you are 
in a position to determine the premium plan that will meet 
your needs and accomplish your objective (self liquidating, 
combination, or give-away). 

Your next step ts to select the premium for sales testing 
to acceptability of plan, item (and price, if any). After 


Jas 
this groundwork is completed, formulate complete plans for 
the entire promotion, including the duration of the promo- 
tion and the presentation to salesmen or selling personnel to 
get their enthusiasm at as high a pitch as possible. Success 
or failure may depend on the people who must sell the pro 


motion on down the line 


Packers offer towels, bowls, teapots 


Reily: Wm. B. Reily & Co., Inc., New Orleans, con- 
sistent users of premiums, has offered a large bath towel 
in a choice of three colors for 29 cents and three coupons 
from the firm's Luzianne Cotfee or Tea. Grocers give the 
customer the towel at the point of purchase 

Chase & Sanborn: Standard Brands, Inc., has mer 
chandised its Chase & Sanborn Coffee in Los Angeles, 
San Francisco and Seattle with the offer of a cream and 
sugar bowl set for $1.00 and evidence of purchase 

McCormick: To boost sales of its tea, McCormick & 
Co., Inc., Baltimore, offered a Bru-O-Later teapot tor 
$1.25 and a boxtop from one of the tea packages 
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Poem tums 


trends . . . offers . . . products news 


The Clearcoup Corp., 
national grocery store coupon redemp 


Minneapolis, 


tion service, has named the Fred Gard- 
ner Co., Inc., New York City, as its 
advertising agency 
Offers 
Lipton: Thomas J. Lipton, Inc., 
boosted its tea with the offer of a kit 
chen knife set for 25 cents and one box- 


has 


top from any size package of its tea 
The offer was promoted through ads 
in more than 70 newspaper magazine 
and comic sections and through 
spots on 200 stations. 
Numerous sales helps were develop- 
ed to aid distributors in tying-in with 
the offer 
Everfresh: Everfresh Coffee has been 
promoted with the offer of a Sierra 
Ware dish set for $1.29 and the pur 
chase of a pound of the coffee 
Tender Leaf: Sales of Tender Leaf 
Tea were stimulated recently by the 
offer of four tea spoons for 50 cents and 
a boxtop from a package of the 
Folgers: Folger’s Coffee was 
moted with the offer of greeting cards 
for 25 cents and the winding strip from 
the coffee 


Products 
Picnickers 


spoiled by 


radio 


tea 
pro- 


a can ot 


who have 
the im 


Picnic Aid: 
had their outings 
convenience of carrying bulky, hard-to 
handle, old-fashioned tood containers 
will like the Buckeye Picnic Aid de- 
veloped by the Buckeye Aluminum Co., 
Wooster, Ohio. The unit can carry an 
entire picnic, up to including the 
paper plates, knives, forks and spoons 
It is three 


and 


available in an attractive 


color re-shipping carton 

The picnic Aid has five” brightly 
polished compartments, “tailor fitted” 
to be weatherproof and insect proot, 
with an easy-to-use top-to-bottom lock 
that insures one-piece carrying 

Refrigerator Pitcher: \ new combi 
nation retrigerator-table pitcher has 
been designed and molded by Colum 
bus Plastic Products, Ine.. Columbus, 
Ohio Phe Loustro-Ware pitcher ts 


compact, fits conveniently into crowded 


refrigerators, vet holds two tull quarts 


plus ice Properly balanced to pet 
mit easy pouring to the last drop, it 
has an ice trap located well back from 
the pouring spout to eliminate spilling 


ice cubes. To prevent evaporation and 
keep foreign odors out, a unique swing 
the entire 


The cover 


back cover fits over opening, 
including the may be 
slipped off in a second, if de sired The 


large opening allows plenty of room tor 


spout 


cle 

The Lustro-Ware 
of Styron, the 
no-heat transfer quality that stops an 
Like other Lus 


the Good 


molded 


natural 


pitcher 1s 
plastic with a 
noving Sweat stains 

tro-Ware products, it 
Housekeeping 
under 


bears 
guaranty seal It 


not warp the hottest taucet 
wate! Available in 


with matching tops and bottoms to con 


1 ] 
populat colors 
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trast with bodies, it has a suggested re 


tail price of 9S 

Hopalong Cassidy Items: 
cameras and field glasses have 
Products 


cents each 

Hopalong 
Cassidy 
been announced by the Galter 
Co., Chicago, Ill The 
signed to retail to the juvenile market, 


cameras, de 


are priced trom $1.98 to $4.98. The 
“Hoppy” field glasses, priced at $1.98, 
come with a shoulder strap and-wre 


rate 3.8 power. All “Hoppy” items are 
packaged in bright tour-color cartons 
Juice Container: The 
Juice, a 32 ounce container, designed to 
fit conveniently in the refrigerator, is a 


Rogers Stor- 


new product of the Rogers Plastic 
Corp., West Warren, Massachusetts. 
While the container is especially 


adapted to fruit juices, it is capable of 
serving as a mixer tor baby’s formula. 
The container is of polystrene and 
has a lock cover of polyethylene. An 
easy pouring spout is another feature 
Colors are frosted orange, frosted yel- 
low, and frosted green 
Dryer-Hanger: A 
hanger is available the 
State Manufacturing Co., South 
field, N. J. The umit, which be 
bathroom, the kitchen, the 
the basement, has six drying 


dryer- 
Garden 
Plain- 


multi-use 
from 


used in 
closet or 


rods and four hooks and can easily be 
attached wherever it will be most con- 
venient 

Seeds: Seeds, we are reminded by 


the W. Atlee Burpee Co., Philadelphia, 


needs 
department which can help you in de- 
ciding 
mate 


the 


lery 


felt 
pots produced by 
Priory 

England 
coffee hot—or ice-cold in the summer 


for 


are 


cite 


without 
earthenware 
as single pieces or as part of three or 


jug 


time to plan tor 
premium 
work 


next 


out a seed 


They ha 
quantities 
investment 


Knives: 
le seribed in 
Utica 


sets, 


Hot Pots: 


“imnterlining” 


Road, 
The | 


hours 


company 


side so 


the 


one 


and tray 


steak 


are universally popt 


the 


spring 
premium to fit) vour 
ve a 


ne 
per 


Knives for premium use are 
literature 

Co,, 
They include pocket knives « 
letter opener knives, sheath knives, cut 
knives, 
knives, butcher knives, ete 


ry 


Special 
a feature ot 


felt and holds the hd im a sate position, 
spokesmen 
This chromium cover 
lower and upper sections and is hinged 
that 
hand 


Phe 


four-piece sets with sugar basin, milk : 


shes 
sine? 
pops 


Perry 
\ston, 


at 
use of seeds as a 


Burpee's 


service 


prenuum 


eds and approxi 


customer 


avatiable trom 
Utica, N. Y 
fall types, 


household 


heat-insulating 
coffee 
Bevan & Co., 
Birmingham, 
to keep 


are said 


The ivory colored earthenware pots 
fitted with patented built-in’ lids 
The patent part of the pot is the f 
chromium cover which is lined with 


is divided into 


it can be ratsed 
touching the hot 
pots are supplied 


te will 
exert 

and vy ines 
for 
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Produce more coffee, India is urged 


By IVOR BULL, Vice Chairman 
Indian Coffee Board 


(This article 1 from the “Republic Number” of the In- 
dian Coffee Board's monthly bulletin, a special issue marking 
the mauguration of the Indian Republic.—Ed.) 


The inauguration of the Indian Republic on January 
26th of this year, marks a noteworthy milestone in the 
history of this ancient land 

The first two years of independence have presented 
problems of a magnitude which might well have over- 
whelmed a less able and determined central government 
In particular, the vast problem of re-settling the many 
millions of refugees of the North has probably never 
really been appreciated outside India. These major dith- 
culties have been largely overcome, but the ever present 
problem of providing food and employment for India’s 
millions remains 

With the introduction of the Indian Coffee Market 
Expansion Ordinance in 1940, followed later by the Act, 
the marketing of coffee was at last stabilized and it was 
possible tor the first time in coffee history for growers 
to plan ahead with some degree of sec urity. 

Expansion during the war years was for many reasons 
practically impossible, and difficulties over fertilizers, 
machinery, iron, steel and cement have persisted well into 
the postwar period 

The position regarding certain of these shortages ts 
gradually becoming easier and it should now be possible 
for cottee growers to plan for a period of expansion, not 


merely in their own interests but in the interests of their 


country. 

In the years before the war, India exported some 10,- 
000 or more tons of coffee annually. Since 1939 these 
exports have shrunk to an average of under 3,000 tons. 
Although consumption has increased in India, it is surely 
not too great a task to aim at increasing our exports 
by an additional 10,000 tons within the next ten years. 

“Intensive cultivation of the present acreage alone might 
nearly give this increase, while there also exists thousands 
of acres of abandoned land and jungle in Southern India, 
suitable for opening in coffee. 

With a world shortage of coffee and an urgent need 
by India of foreign exchange, no greater incentives can 
exist for planters to plan an increase in their present 
Crops. 

An additional 10,000 tons of coffee for export bringing 
an additional six cores of rupees for purchasing abroad 
would be a very real contribution towards a stabilized 
economy in India. Such an increase would also involve 
a large increase in employment both of staff and labor. 

This increase lies well within our powers of achievement 
and represents a challenge which we coffee growers must 


not fail to accept. 


Snell enters spray-drying field 

Foster D. Snell, Inc., well-known New York City chem- 
ical and engineering consultants, announce their entry 
into the field of ‘spray drying,” key process in the manu- 
facture of soluble coffees and teas, with the publication of 
an eight-page booklet describing “Packaged-unit Spray 


Dryers.” 
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Off-hour profiles 


A column about coffee and tea men away from their desks. 


De Armond checks scores. Johnson, Lynch and Quinlan look on. 


De Armond's love for golf 


When a man pursues a hobby for almost 30 years, it is 
not something he “dreamed up” originally to while away a 
few idle hours, but rather something which has its roots deep 
in his nature. This can be said of Jimmy De Armond, of 
J. A. Folger & Co., now president of the National Coffee 
Association, who developed his love for golf at the Clare- 
mont Country Club, Oakland, California, where he followed 
father De Armond about the course as his caddy. 

Whether heredity or just environment, his love for golf 
has been constant over the years. It brings him relaxation, 
mild exercise, companionship with friends and the thrill of 
the game itself. 

Jimmy De Armond’s serious golf career began at the Uni 
versity of California, where he was a member of the golf 
team. In the game with Stanford in 1923 his team lost, but 
that would have been enough, in football, to earn a big “C.” 
In later years he became a member of Orinda Country Club, 
which has a beautiful golf course located in the hills east of 
Berkeley. In several handicap tournaments for the club he 
captured the prize. One year he won the Founders Cup for 
PCCA 

Greatest golf thrill 


Jimmy De Armond relates that his greatest golf thrill came 
when he shot a hole-in-one on the 12th hole at the Pebble 
Beach golf course in a practice round preceeding the Cali- 
fornia State Amateur Golf Tournament. 

He 1s generally rated an eight handicap, with par at 
seventy-two. In all tournaments of coffee men, Jimmy De 
Armond is to be reckoned with. Such experts as Robert 
Quinlan, of B.C. Ireland, Inc., Bill Lynch, of W. R. Grace 
& Co., Edward A. Johnson and many others help to keep 
Jimmy in training. 

James A. De Armond was born in Cincinnatti, Ohio, and 
came to Berkeley California in 1918 with his family. He 
attended the Berkeley High School and later graduated from 
the University of California in 1924, where he studied 
foreign trade. After his schooling he lived in Oakland, and 
later he moved to Orinda. 

He is a member of the San Francisco Coffee Club, has 
been president of PCCA, and is now head of the National 


(Continued on page 26) 
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Hot Weather Suggestion 


Muller’s chicory con- 
tains the same elements 
found in coffee with the 
exception of cafeol and 
caffeine. Combined with 
coffee it strengthens fla- 
vor, deepens color .. . 
and reduces cost. Won- 
derful in iced coffee. Just 


try it! 
e 
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Factories in Michigan 


COMPANHIA 


BRASILEIRA 


DE CAFE 


DEPENDABLE COFFEE SHIPPERS 


from 


SANTOS and Rio 


EASTERN REPRESENTATIVES: 


Fairchild & Bolte 


NEW YORK 


4 
| 
| 
19 


d countries 


CG. 
rops an 


producing areas 


coffee news from 


Basis for coffee 
financing approved 


by Bank of Brazil 


The following basis for financing coffee was approved 
last month by the Bank of Brazil 
Strictly soft drink, 800 cruzeiros for a 60 kilo bag; soft 


experts,” the estimated coffee crop for export ts as follows 


for 1950-51, in 60-kilo bags: 


Sao Paulo . 

Parana 
Minas Gerais . 
Espirito Santos 
Rio de Janeiro 
Bahia 
Pernambuco 
Goiaz 
Matto Grosso 
Santa Catarina 


6,562,000 


2,800,000 
2,700,000 
1,500,000 
320,000 
120,000 
100,000 
80,000 
30,000 
3,000 


drink type four from states of Sao Paulo, North Parana 
and South Minas Gerais, 700; hard drink type four from 
the states of Sao Paulo, North Parana and South Minas 
Gerais, 650; “Riada”’ drink type five trom states of Sao 
Paulo, Parana, Minas Gerais, Goias, 600; Rio coffee type 
500 


Total . .14,215,000 


Propaganda Tax: The Federal government has sent to 
Brazil's Congress, for its approval, a bill to put a tax of 
The money 1s to 


two cruzeiros a bag on coffee exports. 
be used for coffee promotion in consuming countries. 


seven, 

Prices: Braizil’s Chamber of Deputies has approved a 
proposal to set up a commission which will: 1. Arrange 
for statements and information by Brazilians on coffee 
prices; 2. Determine whether there has been any specula- 


See Indonesia producing more coffee this year 

Indonesia's 1950 coffee harvest has been officially tore- 
cast at about 585,000 bags of 132.28 pounds each, accord- 
ing to the American embassy in Dyakarta. This is about 
one-third larger than the latest estimate of 440,000 bags 
for the 1949 harvest, but considerably lower than the 
annual average prewar (1935-39) output of 1,961,000 bags. 

The Indonesian government decided to withdraw re- 
strictions on the export of first quality “Arabica Arabica” 
which were imposed a year ago. Quotas will be estab- 


tion on the Santos coffee exchange to decrease prices, 


3. Study the views of exporters and producers on the 


cotfce investigation in the Unite dStates. 

This movement was reported by Octavio Veiga, Santos 
correspondent of Coffee and Tea Industries (The Spice 
Mill) 

1950-51 Crop: The 
(Division of Coffee Economy) of the Ministry of Finance 


Divisio de Economia Cafeira 


lished for the export of other grades, but a government 


declared last month that “in accordance with reports from 
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spokesman said these probably would be very small 

The 1950 cottee harvest is expected to consist of ap- 
proximately 60,000 bags of Arabica and the balance 
Robusta. The native crop is expected to account for 
100,000 bags, and estate production is forecast at 185,000 
bags 

Indonesian cottce production is still insufficient to meet 
the country’s own requirements. However, in view ot 
the great need for foreign exchange and the larger cottec 
crop torecast for 1950, the Indonesian government ts ex- 
pected to permit the export m 1950 of 100,000 to 125,000 
bags 


Cuba may export some coffee—if new crop is big 


Cottee production in Cuba from the current 1949-50 
crop will be slightly larger than the earlier forecast, pob 
ably amounting to 633,000 bags of 60 kilos each. A crop 
of this size would be the largest on record, 40 per cent 
larger than the preceding crop and about 50 per cent 
above the annual prewar average. 

The carry-over of coffee in Cuba at the end of the 
current marketing season on July 31st, 1950, ts expected 
to approximate 216,000 bags, which ts about 66,000 bags 
in excess of the three-month supply normally needed for 
aging 

Exportation of this small surplus may be authorized, 
if the findings of the government show that the coming 
1950-51 crop. will suffice to meet domestic consumption 
requirements during the next marketing year 


Say Haiti's 1949-50 crop is above average 


Haiti's 1949-50 cottee crop ts considered above average 
in both quality and quantity but is not expected to reach 
the 1948-49 crop in volume. 

A preliminary estimate of the 1949-50 exportable crop 
places it at 448,300 bags of 60 kilos, compared with 483,- 
509 bags in 1948-49 


It's executive vice president 
of NCA for Bill Williamson now 


W. F. (Bill) Williamson is no longer secretary manager 
ot the National Coffee Association. He ts now executive 
vice president 

The change came with approval by the membership and 
formal action by the board of directors on a new con- 
stitution and by-laws for NCA 

Among other things, the executive vice president has 
been directed to expand the public relations facilities of 
the national office to operate on a scale more consistent 


with present problems 


PACB appoints Carl Stenquist, Mrs. Granttham 


Carl Kelly Stenquist has been named general advertising 
and promotional assistant, it was announced last month by 
Charles G. Lindsay, manager of the Pan-American Cotfee 
Bureau 

Mr. Stenquist was formerly assistant advertising man 
ager of the Pepsi-Cola Metropolitan Bottling Co., New 
York City 

It was also announced that Mrs. Caryl Granttham had 
been appointed publicity assistant. She was formerly re- 
search associate on the staff of John D. Rockefeller, Jr 
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Mexico aims at big 
coffee crop expansion 
over next ten years 


The official Mexican National Coffee Commission be- 
lieves Mexico can boost the value of its coffee crop sub- 
stantially within ten years. 

Mexico has great prospects in the international cottee 
market,” Juan Rebbolledo Clement, president of the com- 
mission declared. 

Clement said that Mexico soon will be in a position 
to export 3,000,000 quintals a year in place of the 500,000 
exported annually over the last 40 years. 

Mexico ts now experimenting, under the direction of 
Mr. Duque with a plan to boost coffee production eight 
or ten times with about the same number of coffee trees. 

Brictly, the Colombian expert's plan consists in planting 
trees in the sun rather than in shade, as ts normal practice 
Planted in the shade, coffee trees live longer but produce 
only eight to ten quintals a year. In the sun, production 
reaches 60 to 70 quintals 

First’ experimental plantings under Duque s plan are 
being made in Veracruz, Oaxaca and Chiapas. states 
Definite results are expected within periods of up to 
four or five years 

Mr. Clement explained, however, that the “deficit in 
world production offers the best opportunity to increment 
production of coffee.’ 

Regulations for the functioning of the newly created 
National Cottee Commission of Mexico call for three sec 


tions, according to the American Embassy in Mexico City 

1. A technical production section to conduct research 
work, and to carry out an educational campaign through 
demonstration and experimental stations to be established 
in all coffee producing states, and through extension work 
among coffee producers. 

2. A section of statistics and economics, to establish and 
maintain statistics on the national coffee industry and to 
gather information on world coffce production, consump- 
tion and trade. 

3. A section of agricultural supplies, to furnish cottee 
growers and others engaged in the coffee industry with 
all required materials, such as agricultural and processing 
machinery, tools, repair parts, insecticides, fungicides, 
spraying equipment, seed, fertilizers, packing materials, 
construction materials, and drugs for human and veterin- 
ary use. These supplies are to be furnished at the lowest 
possible prices and either for cash or for credit. 


Coffee Institute 


The commission is to function for a period of two years, 
at the end of which it will be replaced by a National 
Cottee Institute. One of the functions of the commission 
will be to carry out required studies and to formulate 
necessary projects for the establishment of such an instt- 
tute within the specified period of time. All of the assets 
of the commission will then be transferred to the institute 

Of the three sections, only the one on technical pro- 
duction is now functioning. This section ts headed by 
Juan Pablo Duque, a Colombian coffee expert, at one time 
chief of the technical department of the National Feder 
Mr. Duque has 


ation of Coffee Growers of Colombia. 


Incorporated 
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been acting for several months as advisor on coffee to 
President Aleman, and following the latter's instructions, 
carried out a study of the Mexican coffee industry as a re- 
sult of which the creation of the National Cotfee Com- 
mission was recommended. 


Coffee promotion gets underway 
with three-pronged PACB drive 


Industrywide coffee promotion is beginning to roll 
again. Sixty-eight million Americans a week will be 
brought the facts about coffee in a new three-pronged 
campaign of the Pan-American Coffee Bureau, it was re- 
vealed last month. 

First step in the campaign was the purchase of the 
American Broadcasting Co.'s “Edwin C. Hill and the 
News” over a 90-station network, reaching an approxi- 
mate 23,500,000 families throughout the country. The 
initial schedule cails for two programs a week in June, 
with a step-up to three in July. 

The second phase in its fact campaign, aimed directly 
at the housewives of the nation, started June 8th. Iced 
coffee is featured in the Nancy Sasser “Housewife's 
Special” column every week in 90 papers in 61 cities 
throughout the country, with a basic circulation of more 
than fifteen and a half million. 

Breaking shortly after these first two efforts will be a 
new cartoon type feature, “Coffee Quiz,” in cities of 
100,000 population and over. Present schedule calls for 
144 newspapers in 122 cities, with a circulation of more 
than thirty million persons. 

The Federal Advertising Agency ts handling the PACB 


account 


Churchill, Inc., to build new, 
modern roasting plant in Miami 


A big, modern coffee roasting plant will be built on the 
present site of Churchill, Inc., Miami coffee packers, J. S. 
Garvett, president of the firm, confirmed last month. 

News about the new plant was revealed with the an- 
nouncement that the property at the corner of N.W. 16th 
Avenue and Seventh Street, including the building pre- 
sently occupied by Churchill, Inc., had been pure hased by 
Mr. Garvett. The property includes 180 feet of frontage 
on N.W. 16th 110 Seventh 
Street 

Plans are now being prepared, Mr. Garvett declared, for 
the construction of the new plant on the site at the expira- 


Avenue and about feet on 


tion of existing leases 

The plant, he said, will be one of the largest and most 
modern of South, and with additional 
machinery will have a greatly increased capacity over the 
Included the 


its type the 


firm's present production 
large air-conditioned offices 


Sees practical solution at hand 
to coffee smoke abatement problem 


A practical solution was reported to the New York 
Cottee Roasters’ Association last month by John E. Mazzei 
president of the organization and chairman of the smoke 
abatement committee of the National Cottee Association 

Further work is necessary to develop details on installa 
tion procedure and costs, and as soon as the material ts on 


hand a full report will be made available 


JULY, 
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Bennett Delafield 


Bennett, Delafield promoted by Maxwell 
House Division of General Foods Corp. 


Robert H. Bennett has been appointed to the newly 
created post of assistant general manager of the Maxwell 
House Division ot the General Foods Corp 

Mr. Bennett will be succeded as sales and advertising 
manager of the Maxwell House Division by James P. 
Delatield. Mr. Delafield has been assistant sales and ad- 
vertising manager of Maxwell House, Instant Maxwell 
House, and Yuban cottees 

Mr. Bennett has been with General Foods since 
He served as advertising manager of the export division; 
merchandising manager of some of the company’s prod 
ucts; and as an associate advertising manager. In 1946 
he was appointed sales and advertising manager of the 
Maxwell House Division 
In his new capacity, Mr. Bennett will be responsible tor 


1927 


all Maxwell House marketing operations, and will super- 
vise the controller's section of the division. Also, he will 
assist in coordinating the division's research and develop- 
ment programs. 

A graduate of Rutgers University, he lives in Ridge- 
wood, N 

Mr. Delafield served as an associate merchandising man- 
ager in the division prior to his appointment as assistant 
sales and advertising manager. Before joining General 
Foods in 1945 he was employed by the Grand Union Co 
and later by Benton and Bowles, Inc. During the war he 
served with the War Food Administration in Washington 

Mr. Delafield is a graduate of the University of Virginia 
and lives in South Norwalk, Conn. 


Trade mourns death of George Howe, 
leading Pennsylvania coffee figure 

George J. Howe, founder of the George J. Howe Co., 
Inc., Grove City, Pennsylvania, reported to be the largest 
importer of coffee in that state, died recently after an 
illness of several months 

Mr. Howe founded the company on February 7th, 1927, 
and was president of it until his death. A small, rented 
building was the first headquarters. Today a fleet of 25 
trucks services the trade in central and western Pennsyl- 
vania, in southwestern New York and in eastern Ohio. 

Forty-eight people are employed in the roasting, packag- 


ing and distribution of “Here's Howe’ Daily Delight 


Cotfce and Nuts. 
Mr. Howe is survived by his wife, Mrs. Mary R. Howe, 


and two daughters, Mrs. Henri Pety, Monroe, Michigan, 
and Mrs. George P. Beech, Grove City. 
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All coffee roasting in Army's European 
Command is directed by Anton Jedlicka 

The man responsible for operation of all cottee roasting 
plants within the U. S. Army's European Command ts 
Anton G. Jedlicka, formerly of Minneapolis. 

Mr. Jedlicka ts the cottee 
consultant assigned to the 
Munich Military Post, the 
largest military post in the 
world. 

He is responsible for the 
operation of all cotfee roast 
ing plants within the com 
mand, and gives technical 
advice to all personnel em 
ployed in this operation. He 
also prepares all theater di- 


rectives pertaining to cottec 
production for the chiet 


Anton J. Jedlicka 


quartermaster. 

In both World Wars I and II Mr. Jedlicka served as a 
commissioned officer, terminating his military services with 
the rank of Lieutenant Colonel 

With the exception of the time he spent in the armed 
forces, he has been engaged in the business of importing, 
blending, processing and promoting coffee and tea 

Included in Mr. Jedlicka’s awards and medals are the 
Army Commendation Ribbon, given for service under 
extraordinarily severe winter hazards for 72 consecutive 
hours; the World War I, the American Theatre, the ETO. 
the World War IH, and German Occupation ribbons 


Server keeps coffee hot two hours 
Now available in a range of colors, the double-walled 


Thermoplex beverage server that keeps two cups of coffee 
or other liquids at serving temperatures for two hours 
has “caught on” with both the restaurant trade, according 
to Thermoplex Irternational, Inc., New York City. 

The new color range includes ivory, china red, leat 
green and medium blue, as well as the silver finish in 
which the server was originally offered 

Independent laboratory tests show a beverage tempera- 
ture drop in the server from 190 to only 140 in two 
hours. The server is available with the name of the food 
service establishment screened on the side. This is tur 
nished without charge on an order of 12 dozen or more, 
and a slight charge on smaller quantities 


Dear Sir: 


Letters-to-the-editor department 


Dear Sir: 

I just want to say “Thank you” for the section in The 
Spice Mill called “On the menu.” While those of us cater- 
ing to the institutional trade are in the minority, we appre- 
ciate the space and editorial effort allocated to us. 

In this section we would like to see especially the items 
pertaining to coffee that are aimed at the restaurant trade by 
other publications, such as your article, ‘Should Restaurants 
Sell Their Coffee at 10¢ a Cup?” as appeared in your April 
suc. 

Thank you for the good job you are doing. 

E. Peery 
Secretary-Treasurer, Boyd Cotfee Co. 
Portland, Oregon 
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|F the FOOD Business is YOUR Business— 


we want you to know that it's oar business to 
bring to you each day the price and supply con 
ditions of almost everything edible—quotations on 
over 500 items ranging from kohlrabi to East In 
dian spices. Daily food features inclue “Food 
News Highlights,” "West Side Notes” and “Grocery 
Market Roundup.” Particular emphasis on Coffee, 
Sugar, and Canned and Frozen foods. Ours is 
the only daily food publication 


Other Daily Features 


include similar news treatment of Shipping, In 
surance, Textiles, Chemicals and Fuels—as well as 
all other important general news 
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Coffee in Europe 


highlights from across the Atlantic 


London coffee trade honors K. B. Mackenzie 


Seventy men and three women with a common interest 
London to honor K. B 
honorary 


a dinner in 
after 11 


in coffee attended 
Mackenzie, M.B.E. 
secretary of the Coffee Buyers’ 

Closely associated with the distribution of coffee in this 
country for over a quarter of a century, Mr. Mackenzie ts 
India, the land of his birth, to 
production and export 

E. W. Harvey, the president, presented Mr. Mackenzie 
on behalt 


retiring years ds 


Association 


returning to help in its 


with an eighteenth century silver coffee service, 
of the association. 

Guests of the 
East Africa, the Belgian Congo and Southern India, cottec 
growing countries which all support the association and its 
Coffee their work of promoting 
knowledge of coffee tn 
Britain today 

Also among the speakers was B. W. Malkin, 
taking over the duties of honorary secretary of the Coffee 


association included representatives of 


Information Bureau in 


all sections of the community in 


who ts 


Buyers’ Association, 


French to reopen Havre coffee futures market 


The French coffee trade has drawn up a plan to resume 
Havre Commodity 


forward dealings in coffee on the Le 
Market. 


crease profits through greater 


1—It grinds coffee GENTLY 

2—It does not heat it 

3—The natural quality and flavor 
retained 

4—It will grind 4,000 Ibs. per hour 


is IMPOSSIBLE. 


OF ADELINE STREET 


IT’S THE MOORSPEED 
MODEL No. 30 COFFEE MILL 


A new type roller mill designed to in- 
sales 


The MOORSPEED Coffee Mill 330 as- 
sures you a FRESH GRIND EVERYTIME. 
No stale deposits because accumulation 
of preground coffee in grinding chamber 


SEND TODAY FOR FREE COFFEE 


When the Le Havre coffee market operated before the 


war it supplied coffee to most European countries. War 
and foreign currency difficulties have since prevented for- 
ward dealings. 

The Groupement National d’Achat du Cafe has been 
decreed out of existence, reports Jacques Louis-Delamare, 
of Le Havre. Mr. Louis-Delamare paid tribute to Ed 
Gilg, president of the Groupement for trying, often with 
success, to limit “the evils of bureaucracy and red tape.” 


Germans to get coffee from Brazil, Colombia 

A new West German-Brazilian trade agreement 
been agreed on in principal, although still subject to 
ratification by both sides. 

The agreement covers an exchange of goods to total 
$230,000,000. The Brazilian exports will include $30,- 
000,000 worth of coffee. 

A revised trade agreement between Colombia and the 
three Western Zones of Germany calls for shipment of 
eight million dollars worth of coffee, compared to half 
that amount in the original agreement. 


has 


De Armond's love for golf 
(Continued from page 19) 

He is vice president of J. A. Folger & 
His genial 


Coffee Association. 
Co, and is a recognized leader in the industry. 
and friendly nature has endeared him to a host of coffee 
men, and perhaps no small part of this comes from associa- 
tion with his many friends in the game he loves—golf. 


(We'd be glad to hear from you about your own hobby 


friends in the coffee or tea mdustry—for this 


or that of 


column.—Fd.) 


OAKLAND 4, CALIFORNIA 


INDUSTRIES 


COFFEE AND TEA 


7 
INDUSTRIAL MACHINERY DIVISION 
26 
4 


New York trade tees off ... 


(Continued from page 15) 
the rivers and the many waterfalls in the area were at their 
full glory. Many of the coffee folk took advantage of the 
Opportunity to go sightseeing, particularly to Buck Hill 
Falls. 

Word about the New York City Green Coffee Associ- 
ation’s week-end had spread, and it sounded good to 
coffee folk in other areas. Out-of-towners on hand at 

Shawnee for the week-end included Mr. and Mrs. R. P. 
Frazier, of George & George, Pittsburgh; Mr. and Mrs. 
J. L. McWilliams, also of that firm; Nelson Muniz, of 
Souza Dantas Forbes & Cia, Ltda., Santos; R. C. Powell, of 
E. A. Johnson & Co., San Francisco; and Mr. and Mrs. 
Felix J. Vaccaro, of New Orleans. 

In charge of arrangements for the week-end were John 
Cargill, Durand Fletcher, Arthur Pfleiger, Henry Schetfer 
and Jim Sullivan, 

If anyone in the trade has had the feeling there isn’t 
enough young blood in the coffee industry, the one-day 
outing at Oradell, N. J., must have changed their minds. 
Many of the firms attended in full force, and the large pro- 
portion of younger men now active in the coffee industry 
was strikingly visible. 

Completion in the golf tournament was heavy, with 125 
coffee men and guests setting out to try skill and luck. 

About 40 softball players got turns in the double-header 
scheduled for the day, doing their best before a large and 
outspoken gallery. 

As the golfers trickled back to the 19th hole, the barber- 
shop quartets, some of them quintets and sextets, began to 
form and loosen up their vocal chords 

Despite the record attendance, the club's management 
got an excellent dinner underway on schedule and with no 
outward signs of strain 

Top winner in the golf tournament was John A. Sher- 
man, of the A. C. Israel Commodity Co., Inc., whose net 
of 69 won for him the silver bowl of the New York City 
Green Coffee Association. 

Edward Aborn, of Arnold & Aborn, Inc., came through 
with a net of 70 and was awarded the silver bowl donated 
by the New York Coffee Roasters’ Association 

Other top winners were Harold Spitzform, of the Grand 
Union Co., who won a set of irons donated by Leon Israel 
& Bros., Inc.; Jacques Coe, Jr., of L. Neugass & Co., Inc., 


Coffee! Coffee! Coffee! 


These are the words by Henry M. Scheffer to the 
coffee song which made such a hit at the New York 
City Green Coffee Assoctation’s week-end at the Shaw- 
nee Inn, Shawnee-on-Delaware, Pennsylvania. Sing 
them to the of Music! Music!’ 


Put another spoonful in 
Never make your coffee thin 
Then you're always sure to have good 


Coffee! Coffee! Coffee! 


Golden amber liquid brew 
It’s the finest drink for you 
Always there to cheer you up, it’s 


Cotfee! Coffee! Coffee! 


Roasted—each bean is toasted 
To bring you fragrant brews 
That chase your blues, and add 
Allure to all your views—so 


Put another spoontul in 

Never make your coffee thin 

Then you're always sure to have good 
Cotfee! Coffee! 


who was awarded a set of woods donated by the United 
Fruit Co.: and William Griffin, of Byrne, Delay & Co., 
who won a movie camera donated by George Gordon 
Paton & Co 

Behind these leaders came the following contestants, 
each with a net low enough to rank him a prize winner 
A. Ihrig, R. A. Sutherland, E. Washa, D. Fletcher, T 
Greenwood H. Horwitz, F. Kohn, W. Heinlein, H. M. 
Scheffer, H. Judd, F. H. Baerwald, W. Burkhardt, H. Han 
son, $. Willig, G. A. Sasseen, J. Neumann, J. Ames, R. B. 
Sasseen, G. Hart, J. Gumperz, A. Sim, E. Nockler, J. De 
lay, K. Fischer, R. Schlegel, L. Neugass, M. M. Mangual, 
H. Vosburgh and L. Ehrhardt. 

In the nearest-the-pin contest, Henry M. De Hos came 
out ahead. He dropped the ball 1914 inches from the pin 
Runner up in this division was J. L. (Robbie) Robinson, 
now entirely recovered from his serious accident of a year 

‘ (Continued on page 50) 


ROASTING 


GRINDING MILLS MOONEY & SON, INC. 


PACKING IN 


VACUUM PACKING 
(Including Cans) 


Coffee Trade Roasters 


20 FULTON STREET, NEW YORK 7, N. Y. 


Telephone: WHitehall 4-5138 


A DEPENDABLE SOURCE 


SOLUBLE 


FOR 


@ 


PURE OR PRODUCT FOR EVERY FLAVORING NEED 


THE HARRISON CO. 


PROCESSED COFFEES 


FREE RESEARCH 
& DEVELOPMENT 
SERVICE FOR 
SPECIAL NEEDS 


50 STONE STREET, NEW YORK 4, .N. Y. 


COFFEE IMPORTERS @ ROASTERS @ PROCESSORS @ PACKERS 
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GRACE LINE 


NOPAL LINE 


with 


R vi 
eguiar service A Fast, Modern Fleet of American-Flag 


New fast Norwegian motorships Freight and Passenger Vessels on Regular Itinerary 
from the Coffee Ports of 
BRAZIL U.S. GULF 
COLOMBIA 
COFFEE SERVICE VENEZUELA 
and West Coast of 
The Northern Pan-American Line, A/S 
CENTRAL AMERICA 
OSLO 
to 
NEW YORK LOS ANGELES 
Agents JACKSONVILLE SAN FRANCISCO 
New York—Dichmann, Wright & Pugh, Inc., 44 Whitehall St. BOSTON SEATTLE 
New Orleans—Bieh! & Co., Inc., 210 Carondelet Bldg. BALTIMORE VANCOUVER, 8..¢. 


Houston—Bieh! & Co., Cotton Exchange Bldg. 
Chicago—F. C. MacFarlane, 209 S. La Salle St. ai 
Detroit—F. C. MacFarlane, 715 Transportation Bldg. 


Santos/Rio—Agencia de Vapores Grieg S/A 10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 
Peraneque—Transparana Ltda. Agents and Offices in All Principal Cities 


Bringing North and South 


America nearer each other 
LLOYD BRASILEIRO 
makes the Good Neighbor 
a Close Neighbor. 


THE BETTER TO SERVE YOU . 


Equipped with Cargocaire and averaging 17 knots aaa the great new ships 
of the LOJDE FLEET can assure speedy, dependable shipments of coffee. 


The American Line maintains regular service from the principal Brazilian coffee ports to New York and 
New Orleans, with facilities {as cargo offers) at Philadelphia, Baltimore, Norfolk, Jacksonville and Houston. 


COFFEE AND TEA INDUSTRIES 


NEW YORK 


17 Battery Place 


NEW ORLEANS 
305 Board of Trade Bldg. 


BRASILEIRO 


PATRIMONIO NACIONAL 


28 


| | 
A 
A 
Wii Hes 


Ship sal 


A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


Ports and dates are subject to change Hol-Int—Holland-Interamerica Line Abbreviations for ports 
hould exigencies require. Moreover, lines [FC—LF.C. Lines Ba—Baltimore 


may schedule satlings not shown in this JavPac—Java-Pacific Line Bo—Boston 
chedule Lloyd—Lloyd Brasileiro CC—Corpus Christ 
an 
Abbreviations for lines De—Detroit 
Nopal—Northern Pan-American Line 
Alcoa—Alcoa Steamship Co. Norton—Norton Line Gi—Gulf ports 
Am-Pres—Amertcan President Lines PAB—Pacific Argentine Brazil Line Ha—Halifax 
Am-W Afr—American-West African Line PacTrans—Pacifie Transport Lines, Ine Rouds 
vx—Jacksonvi 
Barb-Frn—Barber-Fern Line Prince—Prince Line, Ltd LA ry aaa 
Barg-W Afr—Barber-West African Line R Neth—Royal Netherland Steamship 
Barb-W'n—Barber Wilhelmsen Line Co. Mo—Mobile 
Brodin—Brodin Line Robin—Robin Line NO—New Orleans 
Cunard—Brocklebanks’ Cunard Service SCross—Southern Cross Line ork 
Silver Silver Line Nj—Norjels 
Dodero—Dodero Lines Sprague—Sprague Steamship Line Po—Portland 
Ell-Buck—Ellerman & Bucknell Co Stockard—Stockard Line SF—San Francisco 
Farrell—Farrell Lines Stran-—-Strachan Shipping Co Se—Seattle 
St Jo—Saint John 
Lane Swed-Am—Swedish American Line To 
Gulf- Gulf G South Ame Steamsh ip UFruit -United Fruit Co To Toledo 
Co., W'st Cst West Coast Line, Ine Va—Vancourer 


COFFEE BERTHS 


SAILS SHIP LINE DUE 


SAILS SHIP 


ACAJUTLA 7/22. Marna UFruit NY7/29 


7/24 Mayari UFruit NO7/28 
7/18 Manaqui UFruit Cristobal? 7 21 
7/31 Choluteca UFruit Cristobal? 3 = 
8/12 Manaqui UFruit Cristobal? 8/15 BUENAVENTURA 


Isabel Grace NY7/24 

7/17 Pauia Dan WstCst NY7/26 Pa7/30 Ba8/1 
AMAPALA 7/19 Shipper Gulf Gulf Ho7/27 N07/30 
7/12) Manaqui UFruit Cristobal’ 21 7/21 Laila Dan WstCst NO7/29 Ho8'3 Ga8 4 Mo08/6 
7/25 Choluteca UFruit Cristobal?’ & 3 7.23 Maria Grace NY7/31 
7 Manaqui UFruit Cristobal? 15 7/30 Barbara Grace NY8/7 

7 31 Leena Dan WstCst NY8/9 PaB 12 13 

8 6 Cecilia Grace NY8/14 
ANGRA DOS REIS 813. Margarita Grace NY8/21 
7/20 Colombia Lioyd Ho8 13 8 15 Marna Dan WstCst NY8/24 Pa8/27 29 

8 20 Luisa Grace NY8/28 

8/27 Isabel Grace 4 
BAHIA 8 27 Laura Dan WstCst NO9/4 Ho9/7 Ga9/8 Mo9/10 
85 Arendsdyk Hol-Int NY8/17 19 HR8/23 Ba8/24 PaB/25 
8 23 Alwaki Hol-Int NY9 4 B09 6 Ba9/12 Pad 13 

9 24 Margarita Giace NY9 30 
BARRANQUILLA 
710° Askot Swed-Am M17/27  Grt. Lake Pts CALLAO 
7/11) Adm. Frazer UFruit N07 /17 Isabel Grace NY7/24 
7.14 Cape Cod UFruit = NY7/19 7/18 Maria Grace NY7 31 
7-21 Cape-Cmbrind UFruit = NY7/2 7.25 Barbara Grace NYB/7 
7 25 Levers Bend UFruit 31 81 Cecilia Grace NY8/14 
7/28 Cape Ann UFruit 2 8 Margarita Grace NY8 21 ; 
8 Cape Avinof UFruit NY8/11 8/15 Luisa Grace NYS (28 
8 Laholm Swed-Am MI8/25 ToS 30 31 8 22. Isabel Grace 
8 8  Fiador Knot UFrit 14 8 29 Maria Grace NY9/11 
Laholm Swed-Am MI8 27 Grt. Lake Pts 95 Barbara Grace NYO 
8 18 Rognhidshim Swed-Am MI9 11 912 Cecilia Grace NY9/ 25 
8 22 Levers Bend UF ruit NO8 28 919 Margarita Grace NY10 2 


CARTAGENA 


BARRIOS 


7 Inger Skou UFruit) NY7/21 7.19 CapeCmbrind UFruit NY7/26 
7 15 Georgeanna UFruit N07, 20 7°23 Levers Bend UF ruit N07 31 


JULY, 1950 


e 
LINE DUE 


SAILS SHIP 


GUAYAQUIL 


LINE 


SAILS 
CARTAGENA (Continued) 


SHIP 


82 Cape Avinof UFmit NY8/11 Isabet Grace NY7/24 
8 6 Fiador Knot UFruit NO8/14 7/15 Paula Dan WstCst NY7/26 Pa7/30 Ba8 1 
8 20 Levers Bend UFruit N08B/28 7/18 Laila Dan WstCst NO7/29 Ho8/3 Ga8/4 M08/6 
7/20 Maria Grace NY7 31 
CORINTO 7/27 Barbara Grace NY8 7 
7/29 Leena Dan WstCst NY8/9 Pa8/12 Ba8/13 
711 Managui UFruit Cristobal? 83 Ceeilia Grace NY8 14 
7 24 Choluteca UF ruit Cristohal- 83 8 10 Margarita Grace NY8 21 
86 Manaqui UFruit Cristobal 815 8 13° Marna Dan WstCst NY8 Pa8 27 Ba8/29 
8 17 Luisa Grace NY8 28 
CRISTOBAL 8 24 Isabel Grace 
8 25 Laura Dan WstCst NO9 Ho9 7 Ga9 8 Mo9/10 
7 Gra NY7 17 
8/29 KammaDan  WstCst. NY9/10 Pa9/13° Ba9/14 
Isabel Grace NY7/24 
2 8 31 Maria Grace NY9 11 
7°18 Cape Cmbrind UFruit NY7 26 
97 Barbara Grace 18 
19 Levers Bend Grace NO7/31 
9/14 Cecilia Grace NY9/25 
7/22 Cape Ann UF ruit NY8/2 
7/25 Maria NY7/31 9/21 Margarita Grace NY10 2 
81 NY8/7 9/28 Luisa Grace NY10 9 
81 Cape Avinof UFruit NY8/11 
82 Fiador Knot UFruit NO8 14 ILHEUS 
S/S Cecilia Grace WY8/14 710 Guatemala Lloyd NY7/22 
Margarita Grace NY8 21 7/25 Uraguai Lloyd NY8 7 
8 16 Levers Bend UFruit N08 28 
8 Luisa Grace NY8 28 LA 
8 29 Isabel Grace NY9 3 GUAIRA 
95 Maria Grace NY9 11 7/26 Laholm Swed-Am M1825 108/30 De8 31 
9 12. Barbara Grace NYO 18 8/10) Rognhidshim Swed-Am M19 11 
919 Cecilia Grace NY9 25 
9 26 Margarita Grace NY10 2 LA LIBERTAD 


DAR es 7/17) Manaqui UFruit Cristobal: 7/21 
es SALAAM 7 29 Choluteca UFruit Cristobal* 83 


85 Afr Lightning Farrell NY9 6 8 11 Manaqui UFruit Cristobal? 
8 31 Afr Rainbow Farrell NY10 1 


LA UNION 
DURBAN 7°15) Manaqui > UFmit Cristobal 7/21 
7 31 Utrecht JavPac LA10 10 SF10 14 Pol0 20 Sell 3 Vall 8 Choluteca UFruit Cristobal? 8 3 
LAL] 10 SF11/14 Poll/20 Sel2 Val2 8 Manaqui UFruit Cristobal* 1 


Silveroak Silver 


Coffee Cargoes 
Routed P-A-B* 


are in experienced hands 
all the way through 


*Pacific-Argentine-Brazil Line provides 
Fast transit time on modern C-3 ships. 


Most up-to-date loading and handling equipment and 
“know how.’ 


Direct service from Brazil ports to Pacific coast coffee centers. 


Offices in principal ports for prompt information and service. 


Accomodations for 12 passengers. 


Pacific-Argentine-Brazil Line Inc. 
Pope & Talbot, Inc. AGENTS 


POPE TALBOT LINES 


PACIFIC ARGENTINE BRAZIL LINE 
PACIFIC WEST INDIES PUERTO RICO 
PACIFIC COASTWISE * PACIFIC & ATLANTIC INTERCOASTAL 


Executive offices—320 California Street, San Francisco 4 


COFFEE AND TEA INDUSTRIES 


i 
* Sa. 
5 30 


SAILS 


LIMON 


Cape Cod 
Levers Bend 
7/25 Cape Ann 

84 Fiador Knot 
Levers Bend 


SHIP 


LOBITO 


7/23 Bronxville 
7/30 Afr Dawn 
8 2 Del Rio 
8/23 Del Sol 
8 25 Temeraire 
8 28 Afr.Giade 


8 9 Utrecht 
8 Silveroak 


LUANDA 


7/31 Del Rio 
8/2 Afr Dawn 
8 21 Del Sol 

8/21 Bronxville 
8 22 Temeraire 
8/31 Afr Glade 


MARACAIBO 


7/30 Laholm 
8 18 Rognhidshim 


MATADI 


19 Bronxville 
20 Roseville 
28 Afr.Dawn 
29 Del Rio 
16 Triton 

19 Del Sol 
20 Temeraire 
26 Afr. Glade 


MOMBASA 


7/24 Sherwood 
7/29 Afr. Lightning 
8/20 Kettering 

8 25 Afr. Rainbow 


PARANAGUA 


7/10 Mormacteal 
7.10 Ejidanger 
10 Mormacrey 
10 Silverteak 
12 Del Monte 
Bowrto 

24 Mormacswan 
24 Tindefjeli 
27 Del Santos 
29 Mormacdawn 


5 Forester 
10 ~—Del Anes 
10 Radja 

15 Pet.Jebsen 
23 Del Viento 
10 Utrecht 

10 Silveroak 


no 


RO 


LOURENCO MARQUES 


UFruit NY7/19 
UFruit N07/31 
UFruit NY8/2 
UFruit N08 14 
UFruit N08 /28 


Am-WAfr NY8 23 
Farrell NYO 3 

Delta N08 /26 
Delta NO9 16 
Am-WAfr NY9 27 
Farrell NY9/29 


JavPac LA10/10 SF10/14 Pol0 20 Sell 3 Vall 
Silver LA11 10 SF11/14 Poll/20 Sel2/3 Val2/8 


Delta NO8 26 
Farrell NY9/3 
Delta NO9 16 
Am-WAfr NY8 23 
Am-WAfr NY9 27 
Farrell NY9 29 


Swed-Am M18/25 108/30 De8 31 
Swed-Am M19 11 


Am-WAfr NY8/23 
Am-WAfr NY8 17 
Farreii NYO 

Delta NO8 26 
Am-WAfr NY9 12 
Delta N09 16 
Am-WaAfr NY9 27 
Farrell 29 


Robin 
Farrell NYS 6 
Robin NY 
Farrell 


Mormac Bo8 3 NfB/7 
SCross Bo Pa NY7/29 

Mormac NY8 8 BoS/11 Pa8 16 Ba8 18 Nf8/19 
Silver LAS 12 16 PoB 22 Se9/3  Va9’8 

Delta Nos 8 Ho8 13 

NY8 9 Pa8 12 BaS/14 16 M18/21 
Mormac NY8 16 19 Ba8/21 Nf8 23 Pa’/25 
Nopal NO8 12 CC8 16 Ho8/17 

Delta N08 19 Ho& 24 

Mormac NY8 27 B08 30 Pa9 4 Ba9 

PAB 3 SF9 6 Va9 Po9/14 

Delta NO9 3 Ho9 8 

JavPac LA9 10 SFO 14 P0920 Sel0 3 8 
Nopai N09 4. CC9 7 

Delta NO9 18 Ho9 23 

JavPac LA1O 10 SF10 14 Pol0/20 Sell 3 Vall 8 
Silver 10 SF11 14 Poll 20 Sel2.3 Val2'8 


PUERTO CABELLO 


7 28 Lahoim 
8 13) Rgnhidshim 


Swed-Am MI83 25 To8 30 De8 31 
Swed-Am MI9 11 


PUNTARENUS 


7.20 Choluteca 
83 Manaqui 


JULY, 1950 


UFruit Cristobal? & 3 
UFruit Cristohal? 815 


offers a fast fortnightly 


freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


and 
NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


BALTIMORE 


STOCKARD & CO. 
225 E. REDWOOD ST. 
Saratoga 2607 


PHILADELPHIA 


B. H. SOBELMAN & CO. 
BOURSE BUILDING 
Lombard 0331 
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SAILS SHIP LINE 


RIO de JANEIRO 


12 Del Norte Deita NO7/25 
12 Argentina Mormac NY7 
14° Mormacrey Mormac LA8 8 11 Va8/16 Se8 18 Po8 19 


15 Pathfinder SF8/5 11 Se8/12 Po8 14 
7 15 E/idanger SCross Bo Pa NY7/29 
7/20 Del Monte Delta 13 
REGULAR DIRECT SERVICE 7/21 Mormacpenn Mormac Bo8/2 NY8 Ba8 Pa8/8 
7/21 Silverteak Silver LA8/14 SFB/19 Po9 1 Se9/7_ 10 
7/22 Colombia Lioyd NOS Ho8/13 
FOR COFFEE SHIPPERS | 7/26 Det Sud Delta NOB/8 
| 7/26 Brazil Mormac NY8/7 
FROM | Tindefjel! Nopal NO8/12 CC8/16 Ho8 17 
| 8/1  Mormacswan  Mormac NY8/16 B08/19 Ba8 21 Nf8/23 25 
La Guaira, Puerto Cabello, Maracaibo, 8/2. Mormacdawn Mormac LA8/27 SF8/30 Va9/6 P09 7 
83 Del Santos Delta N08 19 Ho8 24 
T 8 15 Forester PAB Va9 9/14 
8/17 Del Aires Delta NO9/3 
8 18 Pet Jebsen Nopal N09/4 CC9.7 Ho9 
U.S. Atlantic Ports, 8/21 Radja JavPac LA9/12 SF9/17 Pol0/1 Sel0/7 10 
St. John, Halifax, Montreal, 8/23 Del Valle Delta. —N09/6 
8 31 Del Viento Delta NO9/18 Ho9 23 
Cleveland, Toledo, Detroit 9/6 Del Norte Delta. N09/19 
9/21 Utrecht JavPac  LA10/12 S$F10/17 Poll 1 Sell/7 Vall/10 
10/21 Silveroak Silver LAL1/10 SF11/14 Poll /20 Sel2/3 Val2'8 


Agents in All Principal Ports SANTOS 


7/10 Argentina Mormac NY7/24 
SWEDISH AMERICAN LINE AGENCY, inc. 711 DelNorte Delta. 
7/13. Mormacsurf Mormas NY7/25 Bo7/28 Pa? 30 Ba8/1 
17 State Street New York 4, N. Y. 713 Mormacrey  Mormac LA8/8 SF8/11 Va8/16 Se8/18 Po8 19 
7 Eidanger SCross Bo Pa NY7/29 
7/14 Pathfinder PAB LA8/3  SF8/5  Va8/1l Se8/12 14 
SWEDISH AMERICAN LINE 7.15 Mormacteal Mormac NY7/31 Bo8/3 5 Nf8/7 
715 Alphacca Hol-Int NY7/31 Bo8/2 HRE 5 8 Pa& 9 
1255 Phillips Square Montreal 2, P.O. 7/18 Del Monte Delta NO8/8 Ho8/13 
7 18 Colombia Lioyd N08/9 08/13 
7/18 Silverteak Silver LA8/12 SF8.16 Po8 22 Se9/3 8 
— | 7/20 Mormacpenn Mormac Bo8 2 4 Ba& Ba8/9 
7/24 Brazil Mormac N8&/7 
7.24 Bowrio 1FC NY8/9 Pa8 12 Ba8 14 Bo8/16 MIS 21 
COMPAN 725 Del Sud Delta NOB/8 
ED FRU 7.25 Mormacmar Mormac NY8 10 Bo8 13 Ba8 15 Pa8 17 
\) 7/26 Tindefjell Nopal NO8/12 CC8.16 Ho8/17 
STEAMSHIP SERVICE 7/31 Mormacswan  Mormac NY8/16 Bo8/19 Ba8/21 Nf8/23  Pa8 25 
ffees 8 1 Del Santos Delta NO8/19 Ho8 24 
dlers of mild co 8/1 Mormacdawn Mormac LA8/27 SF8 30 Va9 4 Se9 6 7 
leading han 8 Arendsdyk Hol-int NY8/17 Bo8 19 HRS 23 Ba8/ 24 PaS 25 
serving 84 Mormacdove Mormac Ba8 19 Pa& 21 NY8 23 Bo8 26 
88 Del Mar Deita NO8 22 
LA NICARAGUA 8 14 Forester PAB SF9'6 Va9 11 P09/14 
GUATEMA A RICA 8 15 Del Aires Delta N09.3 & 
ALVADOR cost 8 17 PetJebsen Nopal. 8 
EL OMBIA 8 18 Radja JavPac LAQ/10 SF9/14 Po9 20 Sel0/3 Val0 8 
HONDURAS 819 Alwaki Hol-Int NY9 4 Bo9 6 HR9 9G Ba9 12 Pad 13 
22 Del Vaile Delta N09 '6 
with 8 29 Del Viento Delta N09 18 Ho9 23 
to | 95 Del Norte Deita N09 19 
reguiar dependable service 9 18 Utrecht JavPac  LA10.10 SF10 14 PolO 20 Sell/3 Vall 8 
Ww ORLEANS 10 18 Silveroak Silver LA11 10 SF11 14 Poll 20 Sel2/3 val2 8 
d other U. S. Ports VICTORIA 
oan 
4 7.17. Alphacca Hol-Int NY7 31 Bo8 2 HR&5 8 Pas 9 
New York: 22 Del Monte Delta 8 Ho8 13 
ier 3, North River 7 25 Colombia Lloyd = NOB 13 
Pier 8/3 Arendsdyk Hol-Int NY8/17 Bo8/19 HRS 23 Ba8/24 Pas 25 
New Orleans: 85 Dei Santos Delta NO&8 19 Ho8 23 
321 St. Charles St- 19 Del Aires Delta 8 
21 Alwaki Hol-Int NY9 4 6 Ba9 12 Pad 13 
92 Del Viento Delta NO9 18 Ho9 23 


TEA BERTHS 


BOMBAY 


6 20 Salatiga JavPac LA9 7 SFO 11 Po9 17 Se9 20 Va9 22 
8 16 Orente JawPac LAll 6 SF11 10 Poll 16 Sell/19 Vall 21 


INDUSTRIES 


COFFEE AND TEA 


| DUE 
| 
| 
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SAILS 


SHIP 


CALCUTTA 
15 City-Brmnghm Eli-Buck 16 Bo8 19 MI8/25 Ba9 1 
20 Salatiga JavPac LA9/7 SF9/11 Po9/17 Se9/20 Va9 22 
20 City-Lcknw Ell-Buck NY8/21 Bo&/24 MI8/30 
25 Manipur Cunard Bo NY Pa Ba Nf 


25 City-Chrstana Ell-Buck Canada9/5 

City-Durhm Ell-Buck Bo9’7 NY9,8 Pa9/12 Ba9 13 Nf9 15 
7 Markhor Cunard Bo NY Ba 

8 Trader Silver LA9/16 SF9 20 P09 26 Se9 29 Val0 1 
20 Silverash Silver LA10/10 SF10/14 Pol0/20 Sel0 Val0/25 
20 Drente JavPac LA11/5 SF11/10 Poll /16 Sell 19 Vall 21 


an 


COCHIN 


6/22 Salatiga JavPac LA9 7 SF9 11 P0917 Se9/20 Vad 22 
9/19 Drente JavPac 6 SF11 10 Poll 16 Sell/19 Vall/21 
COLOMBO 

7/16 Fernfield Barb-Frn Bo Ba 

7.20 Manoeran JavPac Se9 15 Vad 18 
7/21 Jav Prince Prince Ha8 15 Bo8/18 NY8 20 


8/10 Chin Prince Prince Bo9 7 NYO 
8/16 Belleville Barb-Frn Bo Ba 

8/21 Orente JavPac LA11/6 $SF11/10 Poll 16 Sell 19 Vall/21 
9/10 Brit Prince Prince Hal0/5 Bol0/8 NY10/10 
11/19 Jav Prince Prince Hal2/14 Bol2 17 NY12,19 


HONG KONG 

7/16 China PacTrans SF8/8 LA8 10 

7/19 Tudor Barb-Wn SF8/11 LAB/13 NY8/27 
7/25 Pacific PacTrans LA8/19 SF8&/22 

Pisntville Barb-Wn SF8/27 LA& 29 NY9 12 
KOBE 

7/11 Tulane Barb-Wn SF7/28 1A7 30 NY8/14 
7/26 Tudor Barb-Wn SF8/11 LAB 13 NY8/27 
8/11 Pisntville Barb-Wn SF8/27 LA&8 29 NY9/12 
YOKOHAMA 

7/15 Tulane Barb-Wn SF7 28 LA7 30 NY8/14 
7/30 Tudor Barb-Wn SF8/11 LAB NY8/27 
8/15 Plsntville Barb-Wn SF8/27 LA& 29 NY9/12 


Accepts freight for Atlantic and Gulf ports with transshipment at Cristobal. C. 2 
* Accepts freight for New York, with transshipment at Cristobal. C. 2 


transportation . . . warehousing . . . services 


Penaloza heads Grancolombiana's N.A. division 


Francisco Penaloza has been named general manager of 
the North America division of Transportadora Granco- 
mombiana, Ltda. 

He succeeds Dr. Roberto Alamo B., who has resigned to 
become counselor of the Venezuelan delegation to the 
United Nations. 

N. Y. greens amend rule on tare allowance 

The membership of the New York City Green Coffee 
Association recently approved an amendment on tare al- 
lowance putting the following allowances into effect 
11g pounds per bag on Brazilian coffees 
Actual tare on milds and coffees other than Brazils 


Rio de la Plata starts new Argentine State runs 


The first regular Argentine flag liner service between 
South America and the United States got under way last 
month with the arrival in New York of the new motor 
ship, Rio de la Plata, on her maiden voyage. 
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SOUTH AMERICAN SERVICE 


FURNESS - PRINCE 


Fortnightly Express Passenger and Freight Service (with 
refrigerated space) Buenos Aires, Santos, Rio de Janeiro 
to New York, via Trinidad. Outward to Pernambuco 
or Bahia, Rio de Janeiro, Santos, Montevideo and 


Buenos Aires. 


PRINCE LINE 
FAR EAST SERVICE 


Monthly sailings—Round the World Express Service from 
China, Philippines, Java, Straits Settlements, Colombo 


to Halifax, Boston and New York. Sailings outward 
via Panama Canal and Los Angeles. 

Sailings from Brazilian Ports to New Orleans provided 
sufficient inducement offers. 


By reason of many years of experience, special attention 
is assured in the stowage, handling and delivery of 
Coffee, Tea, etc., on all Services. 


FURNESS, WITHY & CO., LTD. 
General Agents 


34 Whitehall St, New York 
BOwling Green 9-7800 


Offices At All Principal Ports 


SHIP WITH 


FORTNIGHTLY AMERICAN FLAG SERVICE .. . 
fast, efficient service from Gulfports—with 


Expert 
Agents in 


Limited Passenger Accommodations. 
cargo handling—contact us today! 
other cities are: GRACE or LYKES. 


GULF & SOUTH AMERICAN 
STEAMSHIP CO., INC. 
620 Gravier St., New Orleans, La. 
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On her seventeen-day voyage from Buenos Aires, the 
trim 527-foot vessel stopped at Montevideo, Rio de 
Janeiro, Santos and Trinidad. 

The Rio de la Plata is the first of three vessels that will 
be operated by Argentine State Line in the new service. 
She will be joined in the late summer and early fall by the 
Rio Jachal and Rio Tunuya. 

The three sister ships, built in Italy, each have accommo- 
dations for 116 passengers besides general cargo. Cap- 
tain Juan Carlos Alegre, master of the de la Plata, said 
he had difficulty keeping the vessel from getting ahead of 
her time table on her maiden voyage. She cruises at 19 
knots. 


Moore-McCormack launches coffee service to Charleston 

Albert V. Moore, president of Moore-McCormack Lines, 
announced that his company has inaugurated a regular 
cargo service between South America’s East Coast and the 
port of Charleston, S. C., effective with the arrival of the 
cargo liner Mormactide at Charleston on June 29th. A 
second Moore-McCormack ship, the Mormacowl, ts 
scheduled to dock at Charleston on July 21st. 

The South Carolina State Ports Authority and trade 
leaders in the Charleston area are enthusiastic about the 
prospects of further development of trade as a result of 
the new service, which was inspired in part by the recent 
erection of a modern roasting coffee plant by the William 
B. Reilly & Co. at Charleston’s Union Pier. 

The Mormactide carried coffee from Brazil on this first 
trip, as well as Argentine corned beef and quebracho ex- 
tract. She and other ships of the Moore-McCormack fleet 
which will serve Charleston will link the port with various 
ports along South America’s East Coast. It is expected 
that a two-way cargo movement may develop, according 
to trade observers 

The Carolina Shipping Co. is agent for Moore-McCor- 
mack Lines at Charleston. 


P & T adds agency in Toronto 
Appointment by Pope & Talbot, Inc., San Francisco, of 
F.C. Thompson Co., Ltd., Royal Bank Building, Toronto, as 
representative for eastern Canada marks an important ex 
tension of ocean cargo service over P & T's regularly-schedul- 
ed inter-coastal, Puerto Rican and South American lines. 
The new agency will add to Pope & Talbot's strength in 
the Atlantic Coast area, where offices are now maintained in 
New York, Baltimore, Norfolk, Pittsburgh, Philadelphia, 
Washington and Detroit. 


Says less than half of coffee packages 
have adequate brewing instructions 

It ty really surprising how many packages one can find 
which are liberally covered with display devices and sell 
ing messages but which make no attempt whatever to tell 
the consumer how to use the product to the best advantage. 

For example, cottee 1s a commonplace commodity, yet 
it is no secret that a discouragingly large percentage of 
housewives don't know how to make a good cup of coffee 
If you examine all the coffee labels in a large market, you 
will find less than half which make any attempt to offer 
practical, helpful suggestions for brewing this popular 
and very much abused beverage.’ 

O. M. Gale at 
fectiveness at the retail level, a feature of the Packaging 
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Gillette to “tone down” report 
(Continued from page 14) 

turn that was possible in the early part of 1949,” the bulletin 

added. 

“For proper perspective, we should remember that this 
committee is not the Senate of the United States and not 
the Congress of the United States,” NCA declared. “The 
chances that any great number of the recommendations will 
be converted into action are slight, indeed. We think that 
the chances of convincing the producers of this fact are not 
very good, but we can at least convince ourselves and get on 
about the business of rebuilding the industry. 

Replying to the Gillette report, the Special Commission on 
Coffee of the Inter-American Social and Economic Council 
denied that the increase in coffee prices was due to market 
manipulation, but rather was the result basically of the oper- 
ation of the law of supply and demand. 

The Commission said the statements of the Gilette group 
are likely to discourage further investments in coffee pro- 
duction and would also supply ammunition for Communist 
agitators in Latin America. 

The U. S. representative on the commission, Edward G. 
Cale, did not join in the statement. 


Andrade urges Council 


Approval by the Inter-American Social and Economic 
Council of the Commission's statement was urged by Theo- 
philo de Andrade, Brazilian delegate to the Council, repre- 
sentative of Brazil on the Commission, and president of the 
Pan-American Coffee Bureau. 

Mr. Andrade said the recommendations of the Gillette 
Committee amounted to a declaration of economic warfare 
against the Latin American coffee producing countries and, 
if carried out, would be “tantamount to the bankruptcy of 
the coffee producing industry.” 

Mr. Andrade explained that price increases in cotfee last 
fall were due to: 

1. Liquidation of surplus stocks accumulated by the Na- 
tional Coffee Department of Brazil; 2. Lack of foresight on 
the part of the trade to adjust immediately its purchase 
policy to the new situation; 3. The outlook of a reduced 
crop due to the delayed rains in Brazil; 4. the fear of the 
American consumer that there would be a scarcity of the 
beverage. 

Free market 

So far as Brazil is concerned, Mr. Andrade said, coffee 
operates in a free market “depending only on the law of 
supply and demand.” Present prices, he told the Council, 
represented a logical and fair adjustment which may con- 
tinue for some time in view of the coffee supply in relation 
to the demand. 

He said that the prices of food in the United States had 
risen more than 100 per cent since 1935, but that coffee had 
lagged behind in price, “allowing the consuming country 
to have it for practically nothing, and even to waste it, due 
to excessively low prices which did not even cover the cost 
of production.” 

He added that the Special Commission on Coffee had 
cooperated fully with the Gillette inquiry, as had represen- 
tatives of coffee interests and coffee producing countries. 

After so much effort,” he said, “we looked forward to an 
impartial and honest report which would, above all, reveal 


the truth. Unfortunately, instead of that, the public was | 


startled by a report which was fully contradictory to the 
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facts and statements made before the sub-committee. 

He asked approval of the statement prepared by the 
Commission in the event that the arguments contained in 
the Gillette report should be revived. 

A scathing denunciation of the Gillette Committee and 
its report was issued by Gordon W. Voelbel, president of 
the Gordon W. Voelbel Co., New York coffee brokerage 
and commission firm. 


Supply—demand 

“Gillette's statements have created in the public mind the 
impression that an organized effort on the part of producers 
and the U. S. industry was afoot to advance prices,’ Mr. 
Voelbel said, “whereas the true fact is that present prices 
are nothing more or less than a reflection of basic supply- 
demand factors.” 

He explained that world coffee production from its pre- 
war peak had declined from 35,000,000 bags annually to 
about 28,000,000 bays, while consumption over the same 
period expanded from 26,000,000 to 36,000,000 bags. In 
a nutshell, Mr. Voelbel said, that’s the reason why prices 
are higher. They are not due to the one drought of last 
fall in Brazil, but to a series of droughts which cut Brazil's 
production below the demand point. While Brazil. could 
supply the excess demand from surpluses, market prices re- 
mained low. When the surpluses were used up last fall the 
market spiraled. 

Tiere 1s still suthcient doubt, Mr. Voelbel added, whether 
supplies will be ample enough during the coming crop year, 
starting July Ist, to meet world consumer needs. That's 
why prices stay where they are and will remain there until 


the supply-demand forces change. 
“Gillette ignored these supply-demand forces, Mr. Voelbel 


pointed out. “He distorted the picture to imply that normal 
marketing practices were irregular. For example, he re- 
ported that Colombia and other producing countries, in con- 
signing stocks to the United States, were holding off supplies 
for higher prices. The truth is that consigning stocks is a 
practice of long standing, and last year when hoarders helped 
to force prices higher, these supplies were handy for roasters 
to purchase and put into immediate production to meet the 
abnormal demand. 

“Gillette accused Colombia of holding back supplies. Yet 
Colombia in 1949 exported 5,409,000 bags, approximately 
the same amounts as in the two previous years. 

Mr. Voelbel urged the coffee trade here and in the pro- 
ducing countries to join hands and unite in defense of the 
industry and to endeavor to avoid repetition of ‘another 
unwarranted inquisition.” 

New contract 

The New York Coffee and Sugar Exchange, Inc., observed 
that the Gillette Committee's report made no charge of 
wrongdoing against the Exchange and recognized that prices 
of coffee on the Exchange followed and did not lead the 
general market. 

The Exchange said it will give due consideration to the 
suggestion of the Gillette Committee that coffees, other than 
Santos coffees, should also be deliverable under Exchange 
contracts, and has referred to its coffee committee the prob- 
lem of working out a new contract along the lines suggested. 

As to the suggestion that margins be increased, the Ex- 
change believes it would be improper to increase or vary 
margin for the purpose of influencing prices or restricting 
The purpose of margins is to assure the integrity 


trading. 
of the contract. 
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The Coffee Outlook 


The squeeze on roasters which had been becoming 
tighter as green coffee prices stiffened brought the inevit- 
able reaction last month. Most of the leading: roasters 
advanced their prices two cents a pound at wholesale. 

As has been true for a long time now, roasters have 
been buying on a hand-to-mouth basis. When they ran 
out of coffee and went out for replacements, they found 
they had to pay higher prices for both Colombians and 
Brazils. 

Accelerating this tendency was a pick-up in consumer 
demand for coffee. This basic factor is being watched 
carefully by the trade. If it continues, out of season as 
it is, it may cause some of the wild pessimists to revise 
their ideas on the damage done to consumption by the 
drastic rise last fall. In any event, it is making clear the 
wisdom of not trying to draw final conclusions on such 
deep-going trends from figures for the months immediately 
after the rise. 

Roasters attribute some of the increased demand they 
feel to an easier buying policy by retailers, who aren't 
waiting until the last can ts off the shelf before re- 
ordering. The tact that prices are stiffening, together 
with the pick-up in consumer demand, undoubtedly ex 


Coffee Movement In The U. S. Market 


= Figures by N.Y. Coffee & Sugar Exchange, Inc., m bags of orig. (Prelimmary) 


(Figures in 1,000 bags) 
= 1949 = 
= Total Deliveries—trom: Visible Supply—tist of Month 
Entries Brazil Others Brazil Others Total 
May 400 1,000 379 1,379 
= June 1,019 451 1,021 374 1,395 
= July 866 4 885 426) 1,321 
= August 965 450 1,420 
= September 1,229 WG 1047 430 1,486 
October 1,237 42s 1,271 185 1,656 
November 1,147 774 1,258 387 1,645 
December 1254 509 1,623 359 1,982 
1950 
January 1,982 902 804 1,704 273 339 1,612 
February 782 1,518 1,046) 376 1,422 
March 646 631 1,277 813 1,324 
May i 605 592 1,197 715 $56 1,171 
June (1-23) . 415 259 v4 415 1,048 


plains this shift in attitude. 

Some of the roasters are also looking forward to the 
fall season, the beginning of heavy consumption tor 
cotfee, and have entered the shipment market accordingly. 

As was expected, the producing countries rose up in 
wrath at some of the implications and recommendations 
in Senator Gilette’s report. The U.S. State Department 
appeared before the full Agriculture Committee with a 
calm, reasoned statement and the senator, agreeing to tone 
down the report, declared somewhat plaintively he was 
willing ‘to be the sacrificial goat.” 

There was the feeling that a major point had been 
driven home in some quarters: that people in public post- 
tions could not make statements without checking for 
facts and weighing the effect on people, industries and 
nations. 

But as this ts being written we have received a report 
that Congressman M. G. Burnside (Dem., W. Va,) has 
warned that ‘if production ts not increased cotfee will be 
a dollar a pound.” 

The congressman has a bill in the hopper to encourage 
cotfee production in Southeast Asta, an idea which trade 
leaders consider silly, since that area has been turning out 
coffee for 100 years, never of a quality good enough to 
be a factor in the world market 


Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., Inc. } 


57 FRONT ST. NEW YORK 4, N. Y. | 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 


Riverfront Warehouses 


Bowne Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
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“We must woo—and win—public opinion" 


(Continued from page 12) 


consumers good will and re-establishing proper consump- 
tion habits every company is an ambassador doing its 
part for good or ill in the general program. The plans 
for the publications committee's work, as submitted to and 
approved by the board, will point the way but the real 
strength will come from the grass roots, from the com- 
panies Operating in every community in the country. 

I am glad to be able to tell you that at long last a 
promotion fund for coffee has been financed. This fund, 
amounting to something over two million dollars, will 
begin to make itself felt before the end of the year. I 
am glad to report too, that the work will be inaugurated in 
an atmosphere of complete harmony. The maintenance 
of that harmony ts the responsibility of a joint committee 
which I feel sure is equal to the task. This amount of 
moncy used under circumstances of harmony and coopera- 
tion ts capable of solving many problems. Without such 
harmony and cooperation, however, such an expenditure 
would solve no problems, would simply create problems 
on itsown. We have pledged that under present arrange- 
ments you would individually and collectively give the 
work of the advertising committee every possible help 
and support, and we are sure that you will. 

I know that you have not been unaware of the fact 
that the most serious impact of rapidly rising prices was 
felt by those specializing in the restaurant and institutional 
field. I'm not going to take your time even to enumerate 


the epidemic of abuses which has afflicted this held, nor 
the reasons why this field was particuarly susceptible. 
They are too well known. 

I think few of you realize, however, the extent of the 
pressure which made itself felt in the association ofhce 
to do something, and quickly, to correct the situation. 
The trouble here is that the problem is far too complicated 
and serious for the development of any magi tormula 
which could be passed out for use as the occasion war- 
ranted. We have, however, made an excellent start. We 
have here, as with the public relations program, sec ured 
the services of an aggressive and competent committee 
already far ahead with a program which will tackle the 
problem in a thoroughgoing and intelligent way. We will 
make use of every organ of opinion in this field to tell 
our story and we have developed the machinery for full 
and understanding cooperation with hotel and restaurant 
Organizations to get authoritative answers which are as 
important to them as to us. 


Brewing committee 


Similarly, we have revitalized the brewing committee 
and have proposed a program for it, more ambitious than 
ever before undertaken. If we are going to speak of brew- 
ing problems with a united and consistent voice this com- 
mittee’s work will have to provide the means. And the 
extent to which we do talk with a united vonwe will 
measure to a large extent our success in winning the 


(Continued on page 57) 
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It's hard, times being what they are for coffee, to keep our 
the need to unite the efforts of the entire 
industry to build consumption here. 

Diversions, some of them in the form of quite serious at- 
tacks on the trade, have been coming with irritating fre- 


eyes on the ball 


quency, presenting situations which must be met. 

The trade, especially the producers, met Senator Gillette's 
rather astounding report with magnificent firmness and 
prompt action, culminating in the visit by diplomatic repre- 
sentatives of 14 Latin American countries to Secretary of 
State Acheson. 

The Senator, overwhelmed by the storm of protests, agreed 
to ‘tone down and edit’ the report. He added, somewhat 
plaintively, that he was willing to be the “sacrificial goat.” 

But regardless of further developments, Senator Gillette 
has left a bitterness in the coffee producing countries which 
is not helpful to inter-American relations or to the cottec 
industry. 

For cottee, we think the deliberate, conscious focusing of 
attention on holding and building the cotfee market here 
will do more to blow away such bitterness than anything 


For the first time since before the war, the tea industry 
of this country is moving into the summer season with really 
big guns unlimbered in an advertising and merchandising 
drive 

From remarks we've come across in the last few days, there 
are some ideas here and there in the trade which it might be 
best to get squared away on here and now. 

One tea man told us, in a burst of enthusiasm, that the 
tea campaign was a humdinger. It was bound, he said, to 
make volume climb—regardless of anything else, including 
the weather. 

We agree the campaign is a humdinger. In fact, we've 
worked hard—as has been evident in our pages and else- 
where since February—to get the facts and the meaning of 
the drive across to our readers. 

But we don’t think the campaign shoves all other fac 
A cold, wet 


A hot, dry 


tors out of the consumption picture. 
summer can put brakes on iced tea drinking. 


summer can stimulate iced tea drinking. 


The pot is: Whatever the other factors, such as weather, 
the Tea Council's drive i a guarantee that the industry will 
get more volume out of the summer than would otherwise be 
true. And over the long-run period, prodded by the cam- 
paign, the tendency will be for consumption to move upwards 
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Let's keep our eyes on the ball 


Tea has just begun to fight 


else. It will bring together, in common effort, on common 
ground, towards a common objective, the United States 
trade and the producing countries, 

Such a policy, expressed through a national coffee pro- 
motion drive on a big scale, will also serve to keep the 
United States trade on a sounder basis. 

We mentioned here last month the folly indulged in by 
some roasters of trying to win out in today’s stiff compe- 
tition by advertising more cups to the pound. This dam- 
aging, negative approach is one of the heritages of the too- 
long hiatus in coffee promotion and the rough going re- 
sulting from the price situation. 

With a national campaign, roasters who are now looking 
for a shortcut to more volume will at least have an alterna- 
tive 

Moreover, the key problem of wooing and winning pub- 
lic opinion favorable to coffee, as emphasized by NCA Presi 
dent James A. De Armond at the PCCA convention, will 
also be met as part of the campaign 


a positive, constructive alternate. 


So, even though it isn't easy, let's keep our eyes on the 


ball. 


Another tea man, a local packer, hinted that now that the 
big campaign was underway, all he had to do was ride along 
with it, letting it do the spade-work for him. 

It would be nice if things worked that way. But they 
don't. As we pointed out in this corner last month, what a 
pac ker gets out of the campaign depends only on the amount 
of support he puts into it—in his own advertising, merchan- 
dising, publicity and promotion. 

The fact is, efforts by the packers in each and every area 
in the country can be decisive. It is their salesmen, for ex 
ample, who can try to break down, in face-to-face talks with 
grocers, blocks these retailers might have to an understanding 
that tea can be a very profitable part of their operations. 

In other words, we think it's a mistake to feel the tea 
drive will solve the problem of consumption in this country 
quick and easy, just like that. 

It’s a sad mistake, because it’s an attitude which might 
keep a tea man from continuing to back the campaign un- 
relentingly, with every ounce of energy. 

The Tea Council itself does not, of course, consider the 
current Campaign the last word, but only the prelude to other 
campaigns. The objective, let's remember, is a ten per cent 
increase in volume each year for the next five years 

That's a real challenge—and one which the industry has 


the capacity and ability to achieve 
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Quality 


iced tea — quick service 


Packers — tab this brass-tacks article, from the restaurant 
convention demonstration, “must reading” for your salesmen 


By OSCAR GORENFLO, 


Iced Tea, America’s favorite cooler-offer, in fact one of 
America’s own discoveries, is not only liked and con- 
sumed in great quantities by the American public today 
but ts the most popular mealtime iced beverage. 

Two years ago we informed restaurants of the means 
by which they could bring the product formula-wise up 
to the necessary strength to have over-all public acceptance. 
That entailed nothing more than the use of two ounces 
of tea per gallon instead of the ounce per gallon and 
less, so generally served in American restaurants. 

Many fine operators reported to us sales increases rang- 
ing from 40 to 200 per cent, with a resultant drop in 
food costs. 

Food casts can be reduced by perfecting iced tea service, 
as the one extra ounce of tea used does not represent 
The sale of one extra glass of iced tea out of 


money 

every gallon pays the added freight. 
Tea (two one-ounce bags) 
Lemon (20 segments) 10 
Sugar (30 spoons). 06 
Ice (10 pounds ice cubes) : 10 
$ .44 

Income (20 servings at 10¢ 

or 4]/) times the cost) $2.00 
Gross profit. $1.56 


These costs are all projected on the high side, and even 
so they produce for you, the restaurant operator, four and 
a half times on the ingredient costs. Something no other 
beverage can do 

Our surveys also tell us that the iced tea customer likes 
a large glass to be served him for, in his mind, iced tea 
has always been a large drink. In fact, at home the aver 
age consumer drinks two and two-thirds glasses at a meal 
Your customers also like lots of ice. Use cube or cracked 

You will receive 25 servings from a gallon when using 
ten-ounce service, 21 servings when using 12-ounce glasses 
and 18 servings when using 14-ounce glasses. 

Your profit spread will always remain high, and any 
one can readily afford to put real ‘‘sell’” in serving cus 
tomers the best glass of iced tea on the street; for it 1s one 
item that you can express yourself with and take pride tn 
serving 

Our tried and tested methology of iced tea preparation 
for when 


will time, storage, labor and 


you sell lots of iced tea, it becomes a problem in many 


sdve you spac 


restaurants. I am referring to the concentrate method of 
preparation 

We have used an ordinary eight-gallon gas or electric 
urn, with one-quarter inch tubing piped from the urn to 
an insulated two-gallon container. One valve at the two 
gallon container supplies controlled temperature water 
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Restaurant Merchandising Manager 
The Tea Bureau, Inc. 


M. R. Ahuja (center), newly appointed consul general of India in 
San Francisco, guest speaker last month at a Western States Tea 
Association luncheon, with PCCA President Ed Spillane (left), of 
the G. S. Haly Co., and Miller M. Riddle, of Thomas J. Lipton, Inc. 


from the storage urn when the urn is 205 F. up to 212 F 

The well-insulated container is equipped with a stainless 
steel liner that keeps the concentrate in perfect condition 
after brewing up to four hours. A fast flow faucet that 
is easily cleaned is part of the unit, located at the bottom 
of the two-gallon container, allowing complete draw-ott 
A stainless steel basket is included for easy removal and 
drain-off of iced-tea bags. This means that it is possible 
to make up ahead of time a quantity of tea concentrate 
which can then be quickly diluted with water for supply 
ing top quality iced tea, as needed, to the dispenser units at 
serving counters 

We have recommended the concentrate method of mak 
ing iced tea because it saves labor, ice, time and storage 
space. The only difficulty with tea concentrate is that 
it must be kept above 130 F. until diluted with tap water, 
to avoid clouding of the iced tea thus produced The tn 
sulation in this urn solves that problem 


How to start 


To start preparation of the first batch of concentrate, be 
sure the urn is 212 F. and preheat the container by turn 
ing the valve at the thermo container and allowing a pint 
or so of botling water to enter the thermo container to 
preheat the container. Draw off this preheating water 
Place 16 one ounce tea bags or eight two ounce tea bags 
in the basket and insert in the thermo container. The 
concentrate is ready to be brewed 

Open the valve at the thermo container and allow one 
and a half gallons of 212 F. water to pass into the thermo 
container from the water urn. The amount of water can 
be determined by watching the glass gauge on the water 
urn. At the time of opening the valve, also take a watch 


(Continued on page 47) 
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Best thing that ever happened to tea 
sales! ... that’s the unanimous feeling 
of thousands of grocers who have al- 
ready put the new tea-selling program 


Tea sells lemons— 
lemons sell tea. Build 
displays of them in a 
fresh produce bin like 
this for two-way profit 
sales. 


grocery 
department 


Tea and crackers are 
a sure-fire combina- 
tion for warm weather 
sales. See that they 
ore displayed to 
gether ina heavy traf- 
fic spot where they'll 
catch the impulse buy- 
ers. 


There’s profit opportunity 


you in the great new 


to work in their stores. Put this big 
opportunity to work for your own brand 
of tea. Urge grocers to display tea with 
crackers or lemons for double-profit sales. 


Promotion and more 
promotion for July! 


Full-color bleed pages in— 
LIFE—July 24 issue (out July 21) 
LOOK —July 18 issue (out July 4) 
SATURDAY EVENING 
POST —July 15 issue (out July 12) 
COLLIER’S — July 8 issue (out June 30) 


Plus big full-color ads in Sun- 
day newspaper supplements — 


Big full-color ads appear in dozens of leading 
Sunday newspaper supplements—July 16. 
In addition, dominant 1500-line black and 
white ads run in big independent newspapers 
in July. A total of 33 major newspapers on 
Tea’s July schedule! 


More and more tea packers and importers are 
cutting themselves in on the best thing that 
ever happened to tea sales. Are you’ For full 
information about your profit-share in the new 
tea program write 


500 Fifth Avenue, New York City 18 
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Costs of tea production must, somehow, be reduced be- 
fort the time comes when production exceeds demand, 
warns Carritt Moran & Co., Ltd., Calcutta, in a review ot 
the 1949-50 season. 

Producers once again experienced a sellers’ market, with 
prices maintained at a high level. We had the production 
of a record crop for North India, the reviewer points out, 
and we had a spate of orders trom outmarkets with ex- 
ports on a record scale. On the other side of the ledger, 
we had producers ever battling with problems of peculiar 
complexity, problems regarding transport, supply of equip- 
ment and stores, of coal, of tea chests, of fertilizers and 
other essentials and, lastly, the prime problem of ever- 
increasing Costs. 

The prosperity of the Indian tea trade ts irrevocably 
linked with the United Kingdom, India’s biggest customer, 
and with the continuation of bulk purchase the industry 
put its case squarely to the British Ministry of Food for 
an increase in price to cover the enhanced costs of pro- 
duction. This approach, however, failed, and the same 
allowances were made for a contract of 300 million pounds 
as ruled at the end of the 1948-49 season. Over and above 
this contract, the government again entered into a barter 
agreement with the U.S.S.R. for 11 million pounds of tea 
in exchange for supplies of wheat. The price was based 


on that offered by the Ministry of Food. 


Dollars for India 
These two contracts, coupled with the Ministry of Food 
contract with Ceylon for 130 million pounds, against only 


90 million pounds in the previous season, meant that out 


markets were hard put to it to obtain their requirements 


in the auctions and, therefore, a sellers’ market for 1949 
Was assured Furthermore, it was fortunate for India 
that supplies of Ceylon tea were inadequate to meet thers 
normal outmarket demand, as consequently prices on the 


Colombo auctions quickly rose to such a high level that 
many orders for Ceylon teas were diverted to Calcutta, 
enabling India to reap the benefit of enhanced dollar earn 
ings so badly needed to bolster up her economy 

Gocd growing weather throughout the year resulted 
in another bumper crop tor North India which was some 
million p yunds greater than the record established in 
1948 Despite the larger outturn, which in many cases was 
produced with little or no additional machinery as com 
pared with ten years ago, there was a marked improvement 
in the appearance of the dry leaf from all districts. The 
fact that there is a ready market for their produce and that 
costs of production appear fo increase tn each succeeding 
year has influenced many producers to resort to freer 
plucking and it is remarkable that despite this, such a 
noticcable improvement in manufacture has been brought 


about. That this improvement has been reflected in the 
prices obtained in the auction rooms ts ample evidence 
that their efforts have been rewarded 


Tea, however, is passing through difficult times, and it 
may be that they will become more difficult before they 
are better. Government may be of the opinion that the 
industry can afford the present wage and dearness allowance 
levels but grave misgivings have been voiced by producers 


regarding the steep rise in production costs. The time ts 
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Tea trends—past and to come 


fast passing when the industry can look for increased 
prices and, while employers would be reluctant to mar the 
present happy relations with labor, there can be little 
doubt that to safeguard the future of the industry costs 
must be reduced somehow. Already the low producing 
areas are feeling the pinch and not only have profits 
vanished but the wherewithal to replace outworn machin- 
ery and for necessary renovation programs no longer ex 
ists 

The increase in the basic wage rates, additional dear- 
ness allowances, the loss on concessional foodstuffs and 
the increased cost of essential stores, such as fuel, tea 
chests and cloth, together with higher freight rates and 
delays in transport have already increased the production 
costs of tea estates to such an extent that many of them are 
working at a loss even with prices at a record high level 

When prices fall... 

What, then, when prices fall, as fall they must when the 
sellers’ market is replaced by a buyers’ ? 

The remedy cannot lie in increasing the yield per acre 
indefinitely, as this will only hasten the inevitable return 
to a buyers market after which it will not be long betore 
the weaker-placed estates, especially those in the low pro 
ducing areas, will face bankruptcy. The importance of 
the tea industry to the nation’s economy as an earner of 
foreign exchange needs no stressing, and the time ts now 
ripe for government to extend a genuine helping hand to 
the industry. The measures which appear to be necessary 
are for government to refrain from further tncreases tn 
labor earnings, to provide foodstutfs, cloth, etc., at con 
trolled prices and to adopt without delay a more realistic 
attitude towards the import of tea chests A more ade 
quate allocation of fertilizers, especially sulphate of am- 
monia, would assist 

With the industry supported and sustained by govern- 
ment help, the increasing deterioration of affairs would 
be halted and more hopeful vistas for the future would 
be opened up. The tea industry in India would then be 
in a position to hold its own in the keen competition 
which is likely to materialize from other producing areas 

One aspect of the year's working which gave food for 
thought was that although prices were maintained at a 


At one of the Tea Council's merchandising meetings in San Francisco, 


plans behind the ‘under pressure’ drive are discussed by (from left) 
Ted Schwamb, advertising manager, Dwight Edwards Co.; Anthony 
Hyde, vice chairman, Tea Council, and managing director, Tea 
Bureau; and Kenneth Maxwell, Essex Advertising Service (Safeway) 
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high level, a number of estates with a low yield per acre 
Costs of production, 
the time 


were unable to make both ends meet 
therefore, must be decreased somehow before 
comes when production exceeds demand 

At this stage, is is difficult to make any forcast regard- 
ing the price level likely to be established in 1950. On 
the one hand it ts probable that Indonesia may he ex 
pected to step up its exports by some 20 million pounds 
and that given good growing weather the other mayor 
producing countries should again produce big crops. As 
well, it is unlikely that tenders to the Ministry of Food 


will be as large as those for 1949 


World consumption 


On the other hand, world consumption appears to be 
on the up-grade. The effects of devaluation coupled with 
the sharp rise in coffee prices have given tea an unrivalled 
Opportunity to gain ground in the United States and in 
Canada and this opportunity will not be lost by either the 
trade or by the International Tea Market Expansion Board 

The Middle East countries are fast becoming important 
while in Africa and Egypt tea is be 
coming increasingly popular. The Australian's liking for 
tea 1s proverbial and, should controls be lifted, consump 
immigration 


consumers of tea 


tion may well increase, especially ay the 

scheme will have increased the tea-drinking population 
With so many well to be 
autious when making any forecast, but provided the trade 


is allowed to tunction smoothly, there 1s no reason why 


unknown factors, it 1s as 


producers should not have another satistactory season, es 
pecially as they will be receiving an extra 4d. per pound 


tor all teas tendered to the Ministry of Food. Auction 
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ICED TEA MERCHANDISING 


Are you making full use of the Tea Council's 
point-of-sale 
for your summer Iced Tea merchandising? 
sales 


program 


IRWIN - HARRISONS -WHITNEY. 


IMPORTERS 
91 Wall Street, New York 5 


COLOMBO 


prices, however, may not reach the extreme levels ex- 
perienced in 1949. 

A point that will bear consideration is that should there 
be any change in the value of the rupee, a fresh appre- 
ciation of the tea market would become necessary 


London auctions 


Finally, some mention should be made of the possible 
reopening of the London tea auctions. In recent months 
there has been much speculation as to whether London 
auctions will be permitted in 1951. It is becoming in- 
creasingly apparent that the United Kingdom ts not in 
faver of continuing with the bulk purchase of tea. We 
understand that a prolonged professional examination of 
the situation is now being made by the governments con 
cerned 

The peculiar complexities of the problem make an easy 
solution difficult. The natural desire of producer countries 
is to handle their own product and thus beneft by the 
revenue so earned, but the United Kingdom, the largest 
consumer country, 1s naturally keen to reopen auctions 


in London once more 
U.K. buyers 
There is no doubt that should the 
open in 1951 the demand from United Kingdom buyers 
for the better sorts of tea would be very strong indeed 


London market re 


The present system of allocation of teas to the leading 
dealers, although a very fair one, does not allow for com 
The leading packers, once tea ts free 


petitive blending 
from control, would do their best to see that their pack- 
ets contained the best value for money and competition 


would be intense to obtain the favor of the public 
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promotional material 


efforts with the 


and benefit directly. 


INC. 


111 No. Canal Street, Chicago 6 
383 Brannan St., San Francisco 7 
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Tea industry's advertising 
fund, first set at $1,000,000 
has now reached $1,600,000 


The tea industry fund for advertising and merchandis- 
ing, originally set at $1,000,000, has now reached $1,600,- 
000, according to an announcement made by Robert B. 
Smallwood, chairman of the Tea Council 

Mr. Smallwood pointed out that this is an oustanding 
example of “partnership marketing,” with businessmen in 
the United States joining hands with businessmen in other 
lands to increase foreign trade and the flow of dollars 
to democratic nations. 

He also said that part of this fund is contributed by 
leading U. S. importers, packers and distributors, includ: 
ing: Aldine Paper Co.; Arnold & Aborn, Inc.; Bingham 
& Co.; Boukouris & Co., Ltd.; Arthur H. Earle & Co.; 
Brownell-Field Co.; Consolidated Grocers; Dannemiller 
Coffee Co.; DeHope Goldschmidt Corp.; Dwinell-W right 
Co.; Albert Ehlers, Inc.; James H. Forbes Co.; Gravenhorst 
Trading Corp.: Hellyer & Co.; Irwin-Harrisons-Whitney, 
Inc.; Jardine Balfour, Inc.; Thoms J. Lipton, Inc.; McCor- 
mick & Co., Inc.; J. L. McCormick & Co.; National Urn 
Bag Co., Inc.; Rhode Island Import Export Co.; Salada 
Tea Co.; William S. Scull Co.; Seeman Brothers; H. G 
Shimp, Inc.; Standard Brands, Inc.; Tetley Tea Co.; Henry 
G. Thomson, Inc 


Funds from growers, too 


The additional funds are contributed by the tea growers 
in Ceylon, India, Pakistan, Indonesia and British East 
Africa. 

Other packers are also supporting the Tea Council pro- 
gram by buying and distributing promotional material 

One hundred thousand of the nation’s leading grocery 
stores displayed Tea Council material in June, including 
many voluntary cooperative and corporate chains, such as 
American Stores, Briardale Stores, Cardinal Food Stores, 
Clover Farm Stores, Colonial Stores. Council Oak Stores, 
Dixie Home Stores, Dot Food Stores, Eastern Co-op Stores, 
The Eavey Stores, Emmet Supermarkets, First National 
Stores, The Fisher Brothers Stores, Flagmaid Food Stores, 
HGF Stores, Independent Grocers’ Alliance, Jack Sprat 
Food Stores, Jewel Food Stores, Kings Supermarkets, 
Kroger Stores, Loblaw Groceterias, Lovett’s Groceterias, 
Market Basket Stores, Pick ‘N’ Pay Super Markets. Red 
& White Stores, Red Owl Agency Stores, Safeway Stores, 


Shopwell Stores, Stop & Shop Stores, Super Value Stores, 
Table Supply Stores, Thrift (E) Stores, UBC Stores, 
U-Save Stores, White Villa Stores. 

The Tea Council recently completed merchandising 
meetings in 40 key cities. These meetings held with local 
tea packers and groceries, were the most extensive and 
successful meetings ever set up on behalf of tea. 

The advertising and merchandising campaign started 
the latter part of May. Full color ads in Life, Look, 
Collier's and The Saturday Evening Post are being used 
in addition to full color and back and white ads in supple- 


nents in 34 newspapers. 


National advertising, 

publicity backs National 

Iced Tea Week campaign 

The campaign for this year's National Iced Tea Week, 
which takes place July 7th-15th, has been getting powerful 
support from magazine, newspaper and radio advertising 
and national publicity. 

Tea Council ads in Life, Look, The Saturday Evening 
Post, Collier's and 32 newspapers carry mentions of Iced 
Tea Week. Local packers in all parts of the country who 
use newspaper space and radio time are also tying Iced 
Tea Week into their advertisements. 

Margaret Whiting, singing star of radio, stage, screen 
and television has been selected National Iced Tea Queen 
Miss Whiting ts being featured in Chicago during Iced 
Tea Week, where she will call on Mayor Martin Kennelly 

Many coast-to-coast radio shows have been tied-in to 
this promotion. Steve Allen, the new CBS comedian, 
receives the tea industry award for being the person best 
portraying that “under pressure’ feeling 

Special stories have been prepared by the department 
of information of the Tea Council for food editors, 
feature editors, city desks, photo desks, radio and TV 
programs. A complete photographic and mat service has 
been sent to over 3,000 publications 

The theme of National Iced Tea Week is: “When you're 
under pressure’ relax with Iced Tea.’ The merits of Iced 
Tea as America’s most popular mealtime beverage, as 
America’s favorite cooler off-er and as a truly American 
drink are being particularly stressed 

Various celebrities in photo and mat services showing 
that famous Americans get out from under pressure with 
iced tea 


GEO. C. CHOLWELL & CO.. Ine. 


Established 1876 — 73rd Year 
“Whose name is known wherever tea is grown” 
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U. K. to end bulk buying, 
reopen London Tea market, 
Minister of Food announces 


The British government has decided to discontinue bulk 
purchasing of tea and to 
This 


of Food 


reopen the London tea market 
news came 
Maurice Webb, to the House of Commons. The 


Minister told newsmen later that the government realizes 


as an announcement by the Minister 


tea 


sa commodity which ts not particularly suitable tor 
government purchase 

We are working at the moment to see if we can find 
a scheme whereby early next year tea can be privately im 
ported through the auctions and then put on the ration, 
This ts 


subsidized and price controlled,” he expiained 


obviously a difficult job. We have never done it with any 
other commodity 
In the 22nd, 


had tendered about 243,000,000 pounds against the British 


meantim« by June India’s tea growers 


275,000,000 
The 


amount subscribed, however, is not expected to exceed 


Food Ministry's minimum requirements of 
pounds, according to recent private sources final 
250,000,000 pounds 

It is estimated that eventual purchases from all chiet 
sources (India, Ceylon, Pakistan and East Africa) will be 


in the region of 380,000 000 pounds, or barely suthcient 


to sustain the impending cut in the domestic ration to two 


ounces pet head weekly when including catering es 
tablishments Last year the Munitstry’s purchases were 
around 475,000,000) pounds 


Greenbrier is lovely in October 

The Greenbrier, White Sulphur Springs, W. Va., ts 
lovely in October, we were told last year by a hard- 
boiled airport manager there who confessed that was 
when he liked to go up in a plane and roam around the 
valley, drinking in the autumn coloring. 

It’s in October—Ist through 4th—that the Tea Asso- 
ciation of the U.S.A. will be gathering at the Greenbrier 
for the 1950 convention. 

So—keep the dates clear 


While the U. K. tea consumer is having to bear the 
brunt of the shortcomings of the Ministry of Food, the 
decision to conserve supplies for the return to a free Lon 
don market is heartening to the industry generally. The 
terms of the agreement reached with the Ceylon govern 
ment for the 1950 bulk purchase is also going to make 
the change-over easier than it appeared. The prospect 
of receiving 75,000,000 pounds of tea from Ceylon was, 
until now, rather optimistic in view of the lateness in 
reaching the agreement But tea planters on the island 
will be asked to supply 110,000,000 pounds not only out 
of their 1950 harvest, but out of the first three months ot 
1951. This latter quarter is the heaviest flushing period, 
and also when some of the best teas come on the market 


Hyde names Baxter, Gorenflo 

Anthony Hyde, Managing Director of the Tea Bureau, 
Inc., announced that Fred Baxter has been appointed 
grocery merchandising manager and Oscar Gorenflo has 
been appointed restaurant merchandising manager, assist 
ing James Booth, director of merchandising. 


Branch Sales 
Offices: 
BOSTON 
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Tea Movement into the United States 


(Figures in 1,000 pounds) 


Aug. Sept. Oct. Nov. Dec. Year Jan. Feb. Mar. April May 
1949 1949 1949 1949 1949 199 1950 1950 1950 1950 1950 


July 
1949 


April June 
Black 1949 1869 1949 


Ceylon 3,269 2,821 3,461 3,270 1,595 1,224 2,946 2,465 31,828 2,179 1,825 5,179 2,987 3,985 j 
India 3,170 2,012 2,190 3,079 2,400 4,477 3,285 3,718 34,368 4,528 4,763 4,290 3.850 3,709 

Formosa 247 187 460 1,017 977 1,160 790 «6442 451 265 

Java 1,058 1,280 889 848 1,182 521 572 197 «9,375 735 «838 

Africa 1,232 376 1,186 382 742 304 418 295 111 200 423 135 TOS 1,15! 

Sumatra 271 248 107 180 261 215 109 iF 51 144 58 100 15 

Congou 27 13 61 33 45 49 18 1 2 444 ‘ 1 

Misc. 32 7 17 28 7 2 39 25 7 15 5 


Green 


Japan 418 11 16 345 730 1,152 93 4,223 a2 241 107 
Ping Suey 38 18 31 
Mise. 1 4 22 


Oolong 


Formosa 2 17 12 54 oF 181 s4 530 11 $2 
(anton 6 HY 12 20 14 18 16 15 20 166 i 7 s 4 s 
Sentd Cntn 12 6 20 15 9 14 11 14 21 150 13 . , 


Mixed 8 5 3 13 6 19 5 12 26 134 $ 8 3 ' 
TOTALS 9,790 6,932 8,177 4,654 9,827 7,312 8,296 8865 7,645 95,393 8.095 857610872 9,150 10,924 ii ; 


Figures cover teas examined and passed, do not include rejections. Based on reports from U. S. Tea Examiner C. F 
Hutchinson 


Quality—quick service Any small service container can be used to draw off 
40% concentrate from the thermo container 
Place seven parts of cold tap water in your service dis 
or clock time notation, or better still, start a food timer penser and add one part of hot concentrate to the water. 


aos Dilution can be made on any unit of measure from one 

Time is very important, and under no condition brew ounce to seven ounces. up to one gallon concentrate to 

the tea leaf bags over ten minutes, as over-brewing destroys even gallons of water. The one gallon of concentrate 


the flavor of the product. produces eight gallons of ready-to-serve iced tea, 
It is not necessary to use a battery hook-up, for any For speedy service, the fast flow faucet allows you to 


thermo urn that is portable can also be used. When gray off from the dispensers many glasses of iced tea 
using a portable thermo container, just place the con-— g\}) 4 ten- or 12-ounce glass with ice cubes or cracked ice 


tainer under a spigot of hot water and draw off directly to the top of the glass. Draw off from a dispenser the 


into the container one and a half gallons of boiling water. oom temperature prepared tea directly onto the ice in 
Replace the cover and set aside for ten minutes inaxal 
1¢ ass 
Remove the insulated cover of the thermo container Garnish with one-eighth of a segment of lemon and 


and by use of a large spoon or hook, remove the tea in serve. Dressing up the product with a spring of mint 
fusion basket after slight agitation. Replace the insulated dipped in super-fine sugar makes the ten-cent drink look 
cover. One gallon of concentrate remains in the thermo |jke a 50 cent or $1.00 drink 


container, as a half gallon of water has been absorbed in Remember the profit you can pile up on this great 

the brewed leaf. This CONCENEE ALC will now remain in American beverage, which lends itself so easily to waitress 
perfect condition for future dilution for four hours. (Continued on page 55) 
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pointed comments by a tea trade dean 


By ROBERT A_ LEWIS 


What's in a name? 


Much has been said and written pro and con concerning 
the application of the words “Orange Pekoe and Pekoe’’ ap- 
pearing on many labels of black tea, both packaged tea and 
tea balls, in connection with proprietary brand names. 

Years ago technical tea men, experts from abroad, would 
“Why 


desc riptive of 


remark use 
leaf 


sizes resulting from screening 


often 


words, 


unassorted fired tea? 
This 


plished by mechanical vibra- 


screening accom 
tion of the finished dry leaf 


through sieves of varying 


mesh, Then the tea is sorted 
into grades, the leaf of each 
grade being even and unt 
form and true to type. 


The 


tea are 


usual vrades ot black 


Robert A. Lewis 


1. Flowery Broken Orange 
Pekoe, 
tips, the original buds, plucked. 

2. Broken Orange Pekoe, a small leaf with a few tips, 


consisting of the smallest, youngest leaf with some 


also of even size 
3. Orange Pckoe, a second youngest leaf, long, hard and 
wiry 


1. Pekoe, 


5. Souchong, a larger, bolder size leaf 


a medium size black leaf with a twist 


6. Fannings, the finer granulation of leaves broken up in 


the course of manufacture. 


Thus it may be seen that the term Orange Pekoe (or 
Pekoe) is merely a grade of tea denoting a leaf size, and it 
may be of superb, medium or poor quality, according to the 
elevation at which it has been grown and picked for market. 

While these are well known facts to tea packers, the trade 
continues to use these terms. Certainly at this late date it 
would be unwise to attempt a change, unless every packer 
unanamously agreed and made the change simultaneously. 

Even so, what would be the advantage? Surely nothing 
“saleswise” would be gained by eliminating “Orange Pekoe” 
and “Pekoe’ from tea labels—and, as we shall point out, 
they have become part and parcel of the tea business of the 
United States. 

Here is the history, in a nutshell, of this situation. 

It is now more than 5O years since tea Companies in this 
country first adopted those I'kable and pleasant-sounding 
names. During this long period there have been frequent 
attempts by packers to delete the words “Orange Pekoe and 
Pekoe” from their labels because of the apparently mislead- 
ing interpretation given them by the public. But consumer 
tests and surveys conducted at heavy expense definitely 
showed that packages of the identical blend and brand name 

but without the words “Orange Pekoe and Pekoe'—sold 
very poorly or not at all. The tests demonstrated conclusive- 
ly that these words are fixed in the tea-buying habits of the 
American housewife and conform to her ideas of what should 
appear on the tea label. 

Our first acquaintance with this phrase in advertising 
media came in 1899. It had then been in use for about six 
years, hence we infer that the term started about 1893. At 
that time it applied to black teas from Ceylon and India 
labeled “Orange Pekoe.” The word ‘Pekoe added 
These same descriptive terms were already be 


was 
subsequently. 
ing used extensively on the tea growing estates and still are, 
although actually the origin was Chinese. 

The Century Dictionary (1890) gives the following deti 


nitions: 
Pekoe (pe-ko), ( 


(Cont 


(China; In 


pecco, 


Also peckoe, 
ed 


pug SO) 
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By EGMONT ARENS, President 


Society of Industrial Designers 


(Mr. Arens, one of the country's top designers, prese nted 
these thoughts to a panel at the Packaging Conference of the 
American Management Assoctation, held im conjunction with 
the National Packaging Exposition —Ed.) 


The really smart boys are taking a new look at their pack- 
aging, because it is advertising at the point of sale in a market 
which is moving more and more to self-service selling. 

The art of color reproduction in the last few years has 
reached such perfection, pictures of merchandise shown in 
magazines are so life-like and so attractive, that the picture 
has almost as much selling power as the merchandise itself. 

The most luscious foods are depicted so that you can al- 
most cat them off the page. The texture of textiles is re- 
produced so faithfully that you can almost feel it. And such 
things as househeld appliances are shown with such fidelity 
of detail that the housewife can make her selection right 
from the printed page. 

One after another of the label printers improved their 
techniques so that they could produce high fidelity reproduc- 
tion for the packaging field. 

The folding box people recently followed suit and you can 
now buy as high as 200 screen printed directly on board. 

In other words, the suppliers in the packaging field now 
stand ready to put into your hands one of the most powerful 
selling tools that has ever been available in retail merchan 
dising. These mouth-watering reproductions of foods that 
you see on the cans and boxes in the super markets are un- 
doubtedly getting the business. 

The more pictures you print of delicious dishes which can 
be made with the contents of a package, the faster the pack- 
age will sell. Not only the front of the package should have 
this super deluxe appetite appeal, but also the sides and back, 
because women in self-service stores today often read the 
package on all four sides—the way they read the pages of 
the magazines. I know because I spent hours standing in a 
supermarket observing how the women do their buying. 
When they see a beautifully illustrated recipe of something 
they would like to make for supper, they buy the package. 

One of the things that strike you on those brightly colored 
pages in the magazines is the fact that in addition to luscious 
representations of the products, the packages themselves are 
being featured more and more, and larger and more promi 
nently on the page. 

You will notice that those packages which are being so 
featured are pac kages which have been recently redesigned. 
Two objectives dominated the redesign program, 
that these packages have in most cases been keyed for self 
service selling; and secondly, that they have been keyed tor 


One was 


their impact on the advertising page 
Today a good package designer knows that if he can create 
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Packages with “sell” 


4 package which will stop traffic in a retail store, it will also 
command attention on an advertising page. 

The advertising agencies have been begging for more 
colortul packages for a great many years, packages they could 
Now, thanks to self-service 


use-prominently in their ads. 
And, let me 


selling, they are getting that kind of package. 
add, it’s about time! 

And let's not forget felerssion. Many advertisers on TV 
have discovered that their packages failed to come across. A 
good modern design fares much better and now that color 
TV is not far away, the telegenic attributes of your package 
cannot be over-emphasized. 

How much relative space are you going to give your trade- 
mark as against your appetite-appeal vignette? 

My experience has becn that a great many manufacturers 
have blown up their trademark at the expense of the vignette. 
The point I would like to make here is that a vignette can 
be given plenty of impact with the proper handling, even 
though reduced in size. The trick is to keep the color vig- 
nette as large as possible; and to get trade-mark identity not 
by size, but by hitting power—on the same general principle 
that a bullet can do more damage than a boxing glove. 

I would like to make one other point that I think ts tm- 
portant. It is now established practice in all types of mer- 
chandise to tell all about what is in your package. This 1s 
called informative labelling. And it has been profitable to 
tell the complete truth 

This consumer information has been set forth in what I 
think is a rather dull and uninspired way, It lacks glamour 
It seems to me there ts a big opening here 


and sales appeal. 


This new machine, developed by the engineering and machine divi- 
sion of the St. Regis Paper Co., automatically folds, glues and seals 
large multiwall paper shipping sacks containing smal! consumer-size 
bags. It's a natural for bag coffee operations. 
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for good copywriting. There is no reason why the informa- 
tion about your product, as set ferth in the informative label, 
cannot be Tell the story of what ts in your 


package in such language that people can hardly wait to open 


a sales asset, 


it up 

I have tried to give you a few hints as to how you can 
increase those impulse purchases at the point of sale, the 
kind of thing that makes the cash register go ting-a ling and 
keeps the re-order clerk busy. 


Western Exposition: “Quality Protection” has been se 


theme sessions to be 


conterence 
held in conjunction with the third Western Packaging 
and Materials Handling Exposition, scheduled for Aug 
ust 16th-18th in San Auditorium 
PMMI: The Packaging Machinery Manufacturing In 
stitute will hold its 18th annual meeting at the Homestead, 
Hot Springs, Virginia, September 23rd-26th Edwin 
H. Schmitz, general sales manager, Standard-Knapp, Port- 


lected as the for the nine 


Francisco's Civic 


land, Connecticut, ts chairman of the program committec 
according to an announcement by Wallace E. Coughlin, 
Vice president, Pneumatic Scale Corp., who ts president 


of the Institute 


People, Firms 


Continental Can: The board of directors of the Conti 


nental Can Co 
motions as a further step in the company’s policy to de 


has announced five top Management pro 
centralize responsibility for operations within the domesti 


metal container and divisions 


I. ©. Fogarty, formerly 
sales, has been appointed executive vice president, metal 


Crown cap 
vice president in charge of 
division, reporting directly to the president, Hans A. Eg 


Promoted to the newly created posts of division 


vice presidents are Reuben L. Perin (eastern division) 
formerly general sales manager; William M. Cameron 


(central division), formerly central division sales manager 
and Sherlock Mc Kewen (pacific division), formerly secre 
All will report to Mr. Fogarty. Loren 
and assistant 


tary and treasurer 
R Dodson, 
has been named secretary and treasurer 
General Lucius D. Clay board, ex 
plained that Mr. Fogarty 
the three division vice presidents, cach of whom will have 


formerly assistant secretary 


treasurer 

chairman of the 
will coordinate the efforts of 
inder him a sales manager and a manager of manufactur 
In the case of Cuban operations, the general manager 


Re porting to Mr 


gencral managers of metal container 


ing 
will report to Mr. Perin Fogarty also 


will be the sales 
manufacturing, cannery equipment service, and crown and 


cork operations 


New Literature 


Filling Machines: Modern Filling Machines” is. the 
title of an illustrated, tour-page folder just issued by the 


Stokes and Smith Co Philadelphia, subsidiary ot the Food 


Machinery and Chemical Corp 


The folder describes various types of filling machines 


automatic, tor tilling all kinds ot 


pow de red and vranual products various sizes 


semi-automatic and tully 


of contamers 
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“What's in a name?” 


Lewis: 


(Continued from page 48) 


Cantonese pronunciation, pak-hae) black tea, so called be- 
cause the leaves are picked young with the down still on. 

Orange Pekoe (or anj-pe-ko), n. A black tea from 
China, of which there is also a scented variety.” 

Websters, New International Dictionary, second edition, 
unabridged, states: 

PE’ KOE—Formerly a tea made from the first three 
leaves on the spray; now in India and Ceylon a tea with 
approximately the same size leaves obtained by screening 
fired tea.’ 

In those early days, a half century ago, no attempt was 
made in the U. S. to control the term “Orange Pekoe,” and 
any packer could use it without infringement for it could 
not be copyrighted. It was not until 1924 that the U. S. 
Department of Agriculture issued a ruling defining the cor- 
rect application of the phrase “Orange Pekoe and Pekoe’ on 
packages containing blends of India, Ceylon, Java and Su- 
matra teas. Ten years later the department amended its earlier 
decision and ruling to include black teas from other coun- 
tries, provided said teas were also of the cold-fermented type 
and leaf manufacture. 

Since its inception in 1897, the U. S. Tea Law has been 
very useful, and for the most part it has been carefully lived 
up to, without policing by the department to any great ex- 
tent. We are indeed fortunate to have this wholesome pure 
food law, for it is a great protection to the public and to the 
tea industry from any intentional misbranding or misuse of 
the term “Orange Pekoe and Pekoe,” or adulteration with 
spurious leaf teas not cured by the recognized cold-fermented 
method of manufacture. 

It has been said before, and can be said again, that the 
U.S. tea trade is a respected and leading example of an in- 
dustry cooperating with government under our democratic 
system to safeguard the tea drinkers of America—a_ big 
reason why no other country in the world enjoys higher 


quality tea than the United States 


New York trade tees off... 
Continued from page 27) 
and a halt ago, who got a big hand as he went up to the 
head table tor his prize 

Guest prizes were captured by W. P. Morse, M. O'Cal- 
laghan, W. French, W. Van Rooy and J. Ostendorft 

In the first softball game, the Green Dragons, with Fred 
Schoenholt pitching, edged out the White Demons 8-7 in 
a hard-fought battle that wasn't decided until the last in- 
ning Ralph Lombardi captained the winning team, Elliott 
Burt the Opposition. 

In the second game, Timothy Horan took over as cap 
tain of the White Demons, but the Green Dragons were 
riding high and couldn't be stopped. They rolled the 
White Demons under 15-7. 

At the dinner, softball prizes were awarded to H. Zacks 
J. O'Loughlin, E. A. Karl, F. O. Sternzenback and R 
Balzac 

Another 31 awards, 
allied companies, went to holders of lucky numbers pic ked 


also donated by coffee firms and 


as door prizes 

Handling the arrangements tor the Oradell event were, 
for the roasters, Jerome Neumann, Edward Aborn, Fred 
Kohn and R. B. Sasseen; for the greens, Durand Fletcher, 
Ed Washa, J. F. Sullivan, J. P. Norton and George Sasseen 
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This year, tor the first time, America’s spice men took 
their annual convention to a resort site—and found they 
liked the idea of “whistling while they worked.” 

About 225 members of the American Spice Trade Asso 
ciation, guests from allied fields and wives gathered at 
the Shawnee Inn, Shawnee-on-Delaware, Pennsylvania, tor 
the organization's 44th annual meeting and convention 

Previous spice conventions were mostly business, with 
little or no play. The decision to go to Shawnee, a bold 
change from a long-standing tradition, turned out to be a 
wise move. In the resort site atmosphere, the convention 
cers relaxed, got to know each other better and at the 
same time were able to concentrate effectively on policy 
matters at the business sessions 
The 1950 event has undoubtedly set a 


precedent for future ASTA conventions 


whistling-while 
working 
The 


and publicity stamp contribution plan for another year 


Shawnee conclave voted to continue the research 
Progress during the past year in ASTA’s research pro 
gram was revicwed by Arthur N. Prater, of Gentry, Inc 
the research committee 
The publicity program was covered by M. L. Van Nor 
den, of Van Norden & Archibald, New York City, chair 
Ber 


nard Lewis, vice president of Publicity Associates, Ink 


Los Angeles, chairman of 


man of the committee to increase the use of spices 


ASTA’s public relations counsel, showed some of the con 


Bowlers in ASTA's convention tournament included (standing, from 
left) Lloyd M. Trafford, Chas. T. Wilson Co., Inc., New York City 
John Diedolf, Diedolf & Rochford, New York City; Norman Dilling- 


ham, D&L Slade Co. Boston: Kenneth Billhardt, of Philip Billhardt+ 
New York City; M. H. Rawjee, East India Trading Co., Inc.; 
New York City; Jack Beane, McCormick & Co., Inc. Baltimore; 


Walter Archibald, Archibald & Kendall, Inc., New York City; Val 
Fischer, Dodge & Olcott, Inc., New York City. Kneeling (from left) 
are Jack Bond, Wixon Spice Co., Chicago; Alfred Harris, Alfred 
Harris, Inc., Los Angeles; and George Nowland, Geo. H. Nowland 
Co., Cincinnati. 


195C 


JULY, 


THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


pice men like new convention 


Executive Sec'y Winter 


President Schlichting 


crete results of the publicity activities—magazine articles, 
newspaper stories, radio programs and special events which 
reached millions of home-makers last year with the story 
ot spices 

Adjustments of some of the clauses in the association's 
contracts were approved on the report of Edward B. Polak, 
of the Polak Trading Company, Inc., New York City, 
chairman of the committec 

From the time Lester W. Jones, of McCormick & Co., 
Inc., ASTA president, rapped the gavel for the opening 
the convention stayed 


contracts 


session, right through to the close, 
remarkably on schedule 
One reason was probably the showing of a movie Mon 


day, Tuesday and Wednesday mornings, prior to the start 


of the meetings. When the lights came on after the 
movie, there the conventioneers were, Executive Secretary 


Ernest H. Winter explains, and there was no need tor the 
usual search of the hotel to scrape up a quorum 

The For Us the Living. 
of the Food and Drug Administration 
tage of Hospitality,” produced by the National Restaurant 
Stutf for Stuff’ and ‘Round 1 rip, 
Weck 


President Jones urged the conventioneers to respond 


movies shown were the story 


America’s Hert 
Association, and cele 


brating International Trade 


to ‘the fifth freedom,” or “the freedom of responsibility, 
by taking an active interest in politics 

‘I fully realize that businessmen look upon politicians 
with distrust and disinterest,” he said By choice we 
avoid participation in politics and government, and many 
of us go so tar as to veto participation in these activities 
by any of our subordinate executives or employees, the 
assumption being that it takes time and energy from busi- 
ness duties and may develop enemies for the business of 
political contact. Needless to say, this attitude is basically 


unsound in a democracy and is a perfect example of dis 
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REMEMBER your good customers with “Olde 
Thompson" Pepper Mills and they will remember 
you at every meal for years to come. Pepper 
Mills are truly “conversation pieces.’ They go on 
your customer's dining table where they will work 
for you three times a day building goodwill and 
keeping your name fresh in mind. Special designs 
suggestive of your business are our specialty. 


WHOLESALE PRICES TO QUANTITY USERS. 


Ideal for business gifts or premium use! 


THE GEORGE THOMPSON 
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Established 1885 


B. C. IRELAND, INC. 


AGENTS AND BROKERS IN 


SPICES SEEDS TEAS COFFEES 


225 Front Street San Francisco, Calif. 


regard of the freedom of responsibility.” 

The convention also heard talks on various spices by 
ASTA members. Gerry Leonard, of C. M. Van Sillevoldt, 
Inc., New York City, talked on cloves, while John J. 
Frank, of the Frank Tea and Spice Co., Cincinnati, and 
Richard Becker, of the Becker-Mayer Seed Co., Inc., Brook- 
lyn, discussed chilies. 

At the final business session, Harry J. Schlichting, of 
B. H. Old & Co., Inc., New York City, was elected prest- 
dent of the association for the coming year. 

Mr. Frank was named vice president and Robert F. 
Sayia, of A. A. Sayia & Co., New York City, was re- 
elected treasurer 

Retiring President Jones was named a director, the term 
expiring in 1952, as was M. H. Rawjce, of the East India 
Trading Co., Inc., New York City 

The convention also chose these directors, for terms 
expiring in 1951 Frank Wolf. Wolmet Raw Products 
Co., New York City; T. Bernard Jones, The R. T. French 
Co., Rochester, N. Y., as chairman of the grinders’ sec- 
tion; Mr. Leonard, as chairman of the dealers’ section, and 
Mr. Polak, as chairman of the agents’ and brokers’ section 
William L. Mac Millan, Woolson Spice Co., Toledo, Ohio, 


continues as a director for the same term 
Arbitration committee 


Elected to ASTA’s 
terms were: L. J. M. Wezenaar, Catz American Co., Inc 
E. H. Sennhauser, Volkart Brothers, Inc.; William E 
Squires, McCormick & Co., Inc.; William Archibald. Jr., 
Van Norden & Archibald; and Arthur G. Dunn, all of 
New York City. 

Named as alternates to the arbitration committee were 
C. H. de Jong, C. H. de Jong, Inc.; $. R. Van Gelderen; 
Paul D. Hursh, Durkee Famous Foods; John W. Blake, 
Charles T. Wilson Co., Inc.; and Karl H. Landes. Karl H 
Landes, Inc 

From the reception Sunday afternoon on the terrace 
overlooking the golf course to the wind-up banquet and 
dinner dance Wednesday night, the social program was a 
huge success. Not even rain all day Tuesday could damp 
en the conventioneers’ enthustasm 
Some of the social program spilled over into the busi- 


arbitration committee for one year 


ness sessions, making for a refreshing change of pace. The 
report of the contract committee was followed by a Pro 
fessor George Kelvin, introduced as an instructor in con- 
tract law at Columbia University. It took some while for 
the convention to grasp that the professor's profound but 
puzzling remarks were nothing but double-talk, and then 
the meeting exploded into a roar of laughter 

In another double-talk, “Professor” Kelvin, now re 
vealed as Al Kelly, explained to a hilarious luncheon the 
details of some of his interviews with Washington big- 


Continued on pare 
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of citrus oils, spice oils and general 


(A cogent retiet 
flavoring oils, from an address at the Atlantic City, N. J., 
convention, of the Flavoring Extract Manufacturers’ Associ- 


ation.—Ed.) 


To consider all essential oils, which you in your industry 
(flavoring extract manufactur- 
ing) require, would take up 
entirely too much time. It 
must suffice to restrict my re- 
marks to a few of the most 
important ones. For the sake 
of convenience, I would like 
to divide the oils into three 
groups, namely: 

1. Citrus Oils. 

2. Spice Oils. 

3. General Flavoring oils. 

As you know, Italy has 
now signed the Annecy Pact 
which, becoming effective 30 days after being signed by the 
president, reduces the import duty of oil of lemon from 
Italy from 25 per cent ad valorem to 121 per cent ad 
valorem. Whether this will have any influence on the price 
of American lemon oil remains to be seen. Domestic pro 
ducers of this oil have gathered voluminous statistics and 
economic information to plead with our government to leave 
import duties undisturbed, but to no avail. But even before 
there was any assurance that Italy would sign, prices of 
Italian lemon oil advanced to more than offset any possible 
Saving in duty, leaving the American consumer in a status 


quo or worse. 
Strange as it may seem to us, Italian shippers of essential 
oils are convinced that the lowest standards for lemon oils 
exist in the U.S.A. and that buyers here are far less critical 
of quality than anywhere else. Well, to us it seems that 
certain Italian shippers are certainly feeding into this market 
a wide variation of compounds under the title “Oil of 
Lemon U.S.P.”. The general formula under which such 
compounds are prepared is no secret. The main ingredients 
are: turpentine fractions, terpenes and citral and, at times, 


even lemon oil ts added. 
Needs careful examination 


Careful examination of such importations is indicated. 
Unfortunately, there is no chemical analysis known to expose 
such mixtures, It is up to us to protect the American user 
of oil lemon and to supply him with a pure and high-class 
product 

The domestic oil meets all these requirements and, in ad- 
dition, is of uniformly good quality. As far as is now 
known, there should be no shortage of lemon oil this year, 
although there was a very severe freeze in the citrus belt in 
California a few months ago. The result so far has been 
that lemons are higher in price and not of as good a quality 
as we are accustomed to. 

In regard to orange oil, the position ts different. Italy is 
a large buyer of American oil and not a supplier here. Huge 
production of this oil keeps the price at salvage level. As a 
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The essential oil market 


By H. P. WESEMANN, President 
Essential Oil Association of the U.S.A. 


matter of interest, if oranges had to be purchased for the sake 
of oil production alone, one pound of oil would be worth 
$86.00. As you know, business in frozen juice and concen- 
trates has grown tremendously. The modern equipment used 
in their manufacture obtains orange oil practically as a by- 
product, hence, the low price. 

About one-half of this year's production of oil grapefrut 
is much better in quality than in the last two years. But, 
after all, oil of grapefruit plays only a very minor part in 
your industry. The same holds true for o/s mandarin, tan- 
gerine and bergamot, 

Last year, I mentioned to you that oil limes was very firm 
and in exceedingly short supply. My competitors told me 
later they succeeded in booking some very nice business at 
that time. I am sorry, but the picture has not changed much. 
Good quality lime oil continues to be difficult to obtain, no 
producer will quote for forward deliveries. Production in 
Mexico has just about started and will reach its peak in July 
No reliable information as to the size of production ts avail- 
able, but indications are that prices will continue high and 
that perhaps 50 or 60 tons of oil might become available. 
The islands will only be a minor supplier as far as this 
market is concerned, and their price ideas are ahead of the 
Mexicans. So far, expressed oil of limes has not advanced 
in price commensurately with the distilled, but the expressed 
is used to a much smaller extent than the distilled. 


Different method 


The black fly, which is causing so much damage in Mexico, 
continues to spread in certain localities and in others has 
been more or less successfully controlled. A rather im- 
portant quantity of distilled oil has been produced by a dif- 
ferent method, but the character of this oil is not so desirable 
for flavoring purposes. Now, more than ever, the quality of 
lime oil has to be very carefully examined. 

In considering the next group, that is spice oils, we must 
bear in mind that, naturally, the price of these oils ts directly 
dependent on the price of the spice itself. Unfortunately, 
disturbed political conditions, social upheavals and govern- 
mental controls or any one of these have created a somewhat 
chaotic condition. The consumption of pepper in this coun- 
try 1s estimated at about 1,000 tons per month with only 
3,000 tons available until December of this year. What 
happened to the price is well known: white pepper, $2.40 
per pound; Malabar, around $1.45; Lampong, not available ; 
and Tellicherry, only talked about. Why oil of pepper is 
very high in price is obvious. 

Good quality and good yielding nutmegs are difhcut to 
obtain. I refer to the East Indian variety, which is the really 
important nutmeg. The average time of importation ts about 
120 days, and we distillers of oil must look far ahead, often 
to our sorrow. 

Our main supplier of coriander oil remains the Soviet 
Union; I have yet to find anyone who can predict a price 
trend, availability or anything else about this oil. 

A high export tax on cardamoms has increased the cost of 
this oil, which 1s now at such a level that, of necessity, con- 
sumption will decline 

Many and rather confusing reports are circulated about 
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Officers, directors and active mem- 
bers of the Fritzsche “Quarter of 
a Century Club" at a dinner honor- 
ing Vice President John H. Mont- 
gomery on his 25th anniversary with 
the firm. Front row (from left): F. L. 
Hilbert, J. H. McNamara, D. A. 
Neary, H. P. Wesemann, Mr. Mont- 
gomery, President F. H. Leonhardt 
Miss Mary A. Neary, Dr. Ernest 
Guenther, Fred H. Leonhardt, Jr., 
and G. A. Wohlfort. Back row from 
left}: A. Wardman, E. B. Anderson, 
F. H. Lenz, E. W. Keller, F. F. Miller, 
W. E. Schedy, Miss Anna M. Venice, 
William Barnes, William Keller, 
Charles Schneider, D. W. Bertodatti 
T. J. Coyle, Miss Anne M. Cunning- 
ham, A. N. Howlings and F. E. Riley. 


to a governmental loan, the basis of size ot 


cloves. British horticulturists claim many trees have died, to ‘subscribe 
subscription to be warehouse stoc ks of merchandise. Hence, 


the desire of holders of oil anise to export as much as pos 
business and sible; result: a softening of the market here. However, a 


others stopped yielding and the future looks discouraging 


All we know is that prices are very firm and high. The 


distiller of clove oil here never had a lucrative 


slight reversal already has set in. 


conditions now are worse than ever 


Ginger has been very erratic Supplies in Jamaica are Peppermint oil 
limited and prices are bid way up, particularly in England, The most important oil in the third group is oil pepper- 
which also controls the African ginger. Every purchase of — mint. It is known that two successive, unfavorable growing 
root here scems to again firm up the market seasons left much to be desired in regard to the quality ot 

Cassia oil the oil produced It is too early to know anything about this 


Cassia oil from China ts in very short supply. Sorry, we year's crop. Wet weather made it impossible to cultivate 


know nothing about the future, A fact is that shippers who — the fields at the usual time. It ts predicted the season will 


ilways offered 10, 20 and 30 drum lots now restrict their be at least three weeks later than usual. Furthermore, the 
large growers, especially, rotate their crops, and this will 


otters to two or three drum lots, an expensive way to import 


result ina loss of about 100,000 pounds of oi] against last 


and rectify ol cassia 
Anise oil is in somewhat better supply. The rumor ts that year trom the middle West. To judge by contracts placed 
reduction can be expected from 


the “People’s Government” in China will force the merchants so far, very little price 


Good aste is a matter of 


FINE FLAVOR 


‘Our Research Laboratory is at Your Service”’ 


19 FOLD vANILLA 
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present levels, unless the size of the crop to be grown should 
dictate otherwise. 

Oil spearmint should be in ample supply, production being 
somewhat in excess of demand, leaving the price perhaps 
somewhat soft; present price levels are just about equal to 
production cost last season. 

The consumption of oil dill continues to increase. The 
oil is usually produced by the mint growers, but 1s somewhat 
easier to produce and, therefore, cheaper. If suthcient quan- 
tities are grown, there should be no shortage, although in 
most sections the fields have not as yet been planted. Much 
of the erratic price behavior of oil dill could be avoided if 
users of it were to cover their requirements to such an extent 
that they need not enter the market just prior to the distilla- 
tion of the new crop, which is around August. Urgent re 
quests for oil—which appear regularly at that time—-always 
give producers exaggerated price ideas and we all are com- 
pelled to pay higher prices. 


Sassafras oil 


Oil of sassafras is in very short supply, although prices 
have not advanced. Production is being increased and there 
should be relief in the near future. 

In laying before you some of our dithculties, I hope I 
have not wearied you. It has not been my intention to draw 
a gloomy picture. On the contrary, I can state that business 
in our industry has been good and you have helped us to 
make it good. We are ready to continue to serve you and 
if, at any time, we should fail to do this, please understand 
it is simply a mistake of the head and not of the heart. 


Seek spice wives’ favorite recipes for luncheon 


ASTA 1s trying to wheedle America’s spice men into 
wheedling favorite recipes from their wives—to use as the 
basis for the publicity luncheon, which is to be held Ox 
tober 25th 

There is, we understand, some reluctance, but we don't 
know whether it's on the part of the wives in giving out 
with the recipes or on the part of the husbands tn asking 


tor them 


Irish names Basilieres manager for Eastern Canada 


Harold A. Irish, secretary of F. Ritter & Co. (Canada) 
Ltd.. with headquarters in Vancouver, B. C., has ap 
pointed Gaston Basilicres, Montreal, as company ofhice 
manager for Eastern Canada. Mr. Basilieres has been as- 
sociated with Dr. Alexander Katz, President of F. Ritter 
& Co., covering the flavoring and perfume fields for many 


years 


Quality-quick service 


(Continued from page 47) 

mention and to promotion in all restaurants 

We believe the use of such preparation equipment by 
those who sell more than eight gallons of iced tea at any 
one meal period will materially cut handling costs, reduce 
storage space, cut down on accidents from boiling water, 
and expedite the service of home-made, full-flavored iced 
tea 

The tea industry is backing up restaurant efforts to give 
a better glass of iced tea through a million dollar adver- 
tising campaign. Every ad tells the United States public 
that he or she can now enjoy a better glass of iced tea 


when eating out 
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Spice men like new convention 
(Continued from page 52) 
wigs and other prominent people. 

Bowling, the traditional sport at ASTA conventions, was 
played at the American Legion headquarters in East Strouds- 
berg, Pennsylvania. Winner of the men’s tournament was 
Fred Jungbluth, who joins three winners of previous tourna- 
ments with a leg on the Lloyd M. Tratford Bowling Trophy. 

In the ladies bowling contest, a tie for first place was 
shared by Mrs. Michael Corio and Mrs. F. J. Fahrenkamp. 

With facilities for golf right at hand at Shawnee, the con- 
ventioneers took to the tournaments with enthusiasm. The 
lowest gross for men was chalked up by George F. Henschel, 
lowest net by Paul D. Hursh and C. A. P. Van Stolk; winner 
of the kicker’s handicap was Michael F, Corio. 

Best man in the hole-in-one contest was George Nixon, 
who was awarded a trophy donated anonymously in the 
memory of Thomas F. Burns. Mr. Nixon, in a warm-hearted 
gesture, presented the trophy to the son of the late Mr. 
Burns, Thomas F. Burns, Jr. 

The ladies got their licks in on the golf course, too, and 
did right well at it. Mrs. J. Skee came out ahead in the 
hole-in-one tournament, Mrs. Walter Archibald in the put- 


Vanilla Beans \. .. large supplies of all types and 


grades are kept in stock for 


immediate delivery. Manufacturers who insist 


on the most exacting specifications | 
or ok to D&O for In charge of the recreation program was John W. Blake, 


who carried on despite a tooth infection that would have put 
lesser men on their backs. Assisting Mr. Novak as vice 
chairman was J. Novak, and also on the committee were 
DODGE & OLCOTT INC R. A. Favenza, Thomas F. Burns, Jr., and F. W. Matther. 
° ° William Archibald, Jr., headed the over-all convention 

180 Varick Street * New York I, N. Y. committee, which comprised A. Joynes Beane, Mr. Blake, 
Carl A. Bruch, Mr. Matthet, Charles F. Mayer, Robert. F. 
Sayta and Mr. Schlichting. 
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PCCA draws lessons 
(Continued from page 11) 
Dalton, Dalton Coffee Co., Long Beach, 99-30-69; second 
low net—Robert Quinlan, B. C. Ireland, Inc., 84-15-69 
(Bob Quinlan conceded first prize and the cup to Jack Dalton 
inasmuch as Quinlan had won it previously) ; third low net 
W. E. Burch, Ruffner, McDowell & Burch, Inc., 86-16-70; 
fourth low net—William V. Lynch, 82-10-72; fifth low 
net—Vic Cain, W. J. Morton Co., Los Angeles, 103-30-73; 
sixth low net: tied between Ed Pattinson, Leon Israel & 
Bros., Inc., 93-19-74, and James A. De Armond, 83-9-74, 
(Pattinson won on the toss of a coin). 

Blind Bogie prize: Tied between W. J. Morton, W. J. 
Morton Co., 92-15-17, and Walter Chapman, E. B. Acker- 
man Co., Los Angeles, 88-11-77 (Morton won on the 
toss). Guest prizes: First low net—V. L. Arenth, South- 
ern Pacific Railroad, 97-26-71; second and third low net 
G. L. McCann, Continental Can Co., 97-22-75, and Bill 
Eigle, Pope and Talbot Lines, 105-30-75. 

Enthusiasm ran high at the annual baseball classic be- 
tween the greens and the roasters. The players entered 
the field resplendent in gay uniforms. The roasters wore 
yellow and brown, a light roast according to Andy Glover, 
more suggestive of George Thierbach’s car, others ob- 
served. The greens were in green and white, and both 
sides had the letters PCCA. on the back of their uniforms. 


Roasters begin grinding 


At the start it looked like the game belonged to the 
greens but the roasters began to score with five runs in 
the second by such talent as George Thierbach, Roy Farm- 
er, Carl Corey, Bill Sealy and Neil Hopping. The third 
inning started with a five run spree by the greens which 
saw Gene Heathcote, Harv Brockhage, Norm Johnson, 
Jack Schimelpfenig and Ernie Kahl crossing the plate. In 
the fifth inning the score was greens, 11, and roasters, 6. 
From then on pitching by Ray Bradt and Roy Farmer kept 
the greens scoreless. Then the roasters began to grind 
out scores, and when the game closed it was roasters, 14, 
greens, 11. 

John A. Stein acted as umpire, with Ralph Premminger 
as umpire on bases and W. R. Riese as assistant umpire 
Joseph G. Hooper kept score and guarded the records. 

To wind up the convention, the fine entertainment and 
banquet planned by John Roddy, chairman of the enter- 
tainment committee, was noteworthy. Three charming 
musicians stimulated the boys to singing old and new 
songs at the cocktail party. The group of clever and 
beautiful Latin American dancers and singers scemed 
particularly appropriate. Harry Maxwell, traditional in 
upholding the association's talent, sang with rich, 
mature voice some of the old favorites. No PCCA 
convention is complete without a performance by John 
Roddy with his violin and George Thierbach at the piano, 
and it was with this note of gaiety and good fellowship 


that the convention closed. 


“Public opinion" 
(Continued trom page 38) 
public back to those practices which by guaranteeing en- 
joyment increased our sales and profits. 
All these jobs are underway, and under favorable aus- 
pices their success or failure will be the success or failure 
of the industry in the years immediately ahead. Based 
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on the record of the industry in meeting past emergencies, 
I think we have every reason to believe in their success 
and believing, we can demonstrate the real strength of 
the industry once aroused to its own best interest. 

In the political field, our situation is not too optimistic. 
Not as optimistic as some of us would like to believe. In 
spots, the hearing records in Washington look quite good. 
We must not forget, however, that the Gillette Committee 
has the last word and until that word is spoken we are 
not out of the woods. 

I think enough has been said to indicate the absolute 
urgency with which we must woo and win public opinion 
favorable to our product. The proper use of triendly 
public opinion kept us in business during the war. It 
alone can keep the business good for us now. We, as an 
industry, must improve rather than degrade our product. 
We must look for understanding where understanding 
will do us good and above all we must convince the public 
that we. along with all progressive industries, wish to 
offer a lot for a little, rather than a little for a lot. 

Bcfore closing, I'd like to make a few purely personal 
observations on the office of the president of the national 
association. I want to tell you that once the whole job 
was laid out. I was impressed with the nature and com- 
plexity of the problems which face our national ofhce 
daily and the importance for profit or loss to all of us 
involved in every decision. I have been immensely im- 
pressed, too, at the number of opportunities for doing good. 

We have the mechanical facilities for handling these 
problems effectively, and I am confident of your con- 
tinued whole-hearted cooperation in making our work 
completely effective for all of us. 


PCCA sidelights 


(Continued from page 12) 


it: “Okay, Mac, get in”! .. . Os and Walter Granicher 
.. Bill Burch, Ed Bransten, Jr., and George Bardet 
George Smith, of Haas Baruch... Walter Emmerling and 


Ray Bradt . The can companies representatives, Tom 
Creswick and “J. P.”” Morgan . A real reporter, Mark 
Hall, of Coffee and Tea Industries (The Spice Mill) San 
Banquet and entertainment Wednesday 
You always miss some- 


Francisco 
night and still more new faces 
one 

Breaking up on Thursday morning and leaving by plane, 
train and auto And the sun comes out Goodbyes 
in front of the Lodge, and others we missed before 
Paul Daniels, Gene Heathcote and Lloyd Thomas of S. F 
Pellas, Elwood Wright, of Wellman, Peck, and Stanley 
Onellion The popular Jimmy De Armond, National 
Coffee Association president. . Arthur Woelfl and 
Clarence Levy A little discussion with Jim Folger in 
the Lodge lounge. Do you remember, Jim?” George 
‘Unc’ Riley, of Farmer Brothers . . . Tom Morris, one 
of the poker wizards, and believe me, if you are not a 
wizard, stay out 

As this is being written, reports have come in on the 
Gillette Committee's recommendations— Security Exchange 
Commission, Department of Justice, etc., etc., and the 
trade is now wondering, where do we go from here 
Coffee prices affect purchases 

Higher prices for coffee—or lower—have a decided im- 
pact on the volume of purchases in the United States by 
coffee producing countries. 
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@ 8 Allan lhrig, who for three years wa- 
associated with W. Lee Simmonds & Co 


as a salesman, resigned last month to go 
into business for himself at Front 


Street. He is representing Commussarios 
e Exportadores Barros S. A., Santos cot 
fee shippers Sefore joining the W. Lee 


Simmonds organization, Mr. thrig was 
connected for 15 years with Ray Deinin 
ver & 

Mr. Ihrig’s many friends in the trade 
are wishing him the best of luck! 
@ @ Alex H. Barkle, well known on the 
Street for many years, has retired from 
the coffee business. He evidently means 
to make the retirement. stick He has 
moved his home to Dennis, Massachusetts 
on Cape Cod 
@ ®@ For some of the coffee fraternity a 


the Oradell, N. J., outing, the testivitres 


were just a continuation of events ot t 
evening before Many Front) Streeters 
were at the inspection and buffet on board 
the Rio de la Plata marking her maiden 
vovage to New York City. This Argen 
tine State Line ship will be on th 

run, making the trip from Santos to New 
York in 14 days, from Rio im 12 days 

8 @ Prominent coffee figures from Brazil 
were given a warm welcome last: mont! 
by industry leaders and the New Yor! 


trade at oa cocktail party their 


tendered by the Pan-American Coffee 
Bureau The visitors meluded Iris Mein 
berg, president of the Federation of Rural 
Associations of the State of Sao Paul 

Salvio P. de Almeida Prado, director 


the coffee section; and Filipe Ro Siqueira, 


a director of the organization 
Later, Mr. Meinmberg headed a grouy 
ho went to Washington, [4 


lodge a protest with Senator Crallett 


Brazihans w 


wainst his report The Brazilans, wl 
producers only 
issue with the recommendation that 


representer 


United States government sponsor ou 
creased coffee production in non-Westert 


nerical 


Henmusphere countries and that 


nsumers use less coffe 


took spe al 


Luperico L. Nunes, of Nunes 
Medina & Co., Santos coffee shippers, 
sailed for home last month on the Moore- 
ack liner Brazil, accompanied by 


MeCor 

his wife and daughter. Dr. Nunes had 
traveled across the United States during 
his visit, with stops at New Orleans and 


San Francisco, as well as New York 
® 8 Another Brazilian returning to his 
homeland after a visit here was Roberto 
Alves de Lima, head of Lima, Nogueira 
& Cia.. who also sailed on Moore-McCor 
mack’s Brazil. With him was his wite 
a es New members in the New York City 
Green Coffee Association include The 
Emoro Co. Inc., 67 Wall Street, agents 
for Colombian shippers; the Oliver Com 
rercial Co., 112 Wall Street, importers ot 
Haitian coffee; and iN Markey & Sons, 
weighers located at 95 Front Street, wi 


hecame associate members 
@ ®@ Chances are you'll be getting a visit 


of these days from Bob Cushman, 


Cone 

who has been named freight solicitor t 
the coffee trade for the Southern Cross 
Lane Bob has been with Southern Cross 
for a number of vears. The announce 
nent was made by the Cosmopolitan Shy 


ping Co., agents here for the line 

@ @ Members of the New York Green 
Coffee Association now have under con 
ideration F.O.B. contraets suitable tor 
{ Brazilian and mild coffees. The 
hoard feels the contracts will eliminate 


tions which arose re 


t thre 

ently as a re of the use of the ex 
lock form of the mild coffee contract for 
purposes other than that for which tt 


was intended 

ee \lark MeMahon’s daughter, Helen 
Regina, was married July Ist at a formal 
wedding at the Shrine of the Sacred 
Heart, Washington, JD. C., followed by a 
reception at the Wardman Park Hotel in 
oseph To 


that city Phe groom, Lloyd J 
bin, of Hempstead, Lo 1, is a graduate of 
a law school in Washington. The newls 
weds will make their home in Hempstead 
eetred W Paget, associated with 


Standard Brands, Inc., since its inception 
in 1929, and until recently head of Chase 
& Sanborn and Tender Leaf Tea oper- 
ations, has joined the Carr-Consolidated 
Siscuit Co. as vice president and director 
of marketing. Mr. Paget managed the 
coffee and tea departments at Standard 
Brands for nine years, having under his 
direction the merchandising, promotion, 
advertising. sales distribution and pack 
aging of these products. He will coordin- 
ate similar functions nationally for Carr- 
Consolidated 

8 Thomas J. O'Rourke, assistant man- 
ager of the Aldine Paper Co.'s specialty 
papers division, returned recently from a 
three-weeks sales trip through the Mid- 
west, Conditions there, he indicated en- 
thusiastically, are humming He thinks 
more and more people, without a doubt, 
are learning to appreciate tea drinking 

@ ® Latest tea firm to go into 120 Wall 
Street is Dodwell & Co., Ltd., which held 
a reception last month to mark the open 


ing of their new offices on the sixth floor 
of the building 

8 8 The important role American ship- 
ping plays in the cconomic development 
f India, Pakistan and Ceylon ts depicted 


na colorful window display on tea at 


American Export Lines’ headquarters, 39 
Broadway This S. flaw steamship 
n 


line has long been an important tactor in 


transporting a share of the 66 million 


pounds of tea that move annually from 
the Far East to the United States. De 
veloped in cooperation with the Tea 
Bureau, tea importers, agents and packers, 
the display pictures the marketing cycle 
from the helds to the American consumer 
Synesio Caetano, grader and clas 
sifier for E. F, Saad & Cia., Santos, 
is in the United States for a six 
weeks visit. In New York his head 
quarters are at Nash, O'Brien & Me 
Mahon. He plans to take in the West 
Coast and New Orleans, too 

J. Adhemar de Almeida Prado, ot 
Almeida Prado S. A., Santos, stopped 
off in New York recently on his way 
to Europe. He made his headquarters 
here at ( EK. Bicktord & Co., agents 
tor Almeida Prado He is expected 
back in Brazil during June 
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Coffee 


NEW YORK 


109 FRONT STREET 


George W. Lawrence & Co., Inc. 


106, FRONT STREET NEW YORK CITY 
COFFEE 
COMMISSION 
MERCHANTS 


Special Attention to Requirements 
for Direct Importations. 


WESSIEL,DUVAL & CO.,nc. 
1825 
EXPORT IMPORT 


Coffee and Cocoa 


CABLE ADDRESS 
HEMENWAY, NEW YORK 
67 BROAD STREET. NEW YORK 4,N.Y. 


JULY, 1950 


| | 
| 
| 
| 
i 
| 
59 


San 


By MARK M. HALL 


@ 8 According to 
this seemed to be the general sentiment as 
of this writing, roasters have held off buy 
ing tor several months, there 1s uncertain 
whether to buy, high prices mean 
many difficulties, and they now find them- ; 

ning s entertamment, 
“old timers’ night,” with Walter Granicher 


ty as to 


~ 


of the S 
ot the 
(sraniche 


one coffee man, and 


and Wel 
Emigh ¢ 


As they again enter 


Hills Bros. Coffee, Inc. ; 


Pellas Co 


r, 


Clarence Levy, of J 
Emigh, of 
The theme of the eve- 


don H 


o., Inc 


McAllister 
f Leon Israel & Bros., Inc. ; 


rANCLSCO Sampling: 


Al Seargent, Jr., 


Tom Wilhams, 
Cos.; Walter 


Aron & Co., Inc.; 


Weldon H 


atter golf, is to be 


selves in a squeeze 
the market the price of coffee is working : 
u Already it is about half way back and Clarence Levy planning the program 
) cady it is about half way bac : . 
al Ir because of certain qualifications, including 
w vant © recent date n 
years in the business 
porters who were saying a month or two 
ago that they had never seen things so ee Mr. and Mrs. Laerte Rosato, ot 
dead are now reporting improvement, and Brazil, spent a few days in San Fran 
one said they were very busy cisco on business and pleasure. He ts a 
As to tea, importers say it is still dull, member of the coffee export firm ol 
packers report it is good. Heavy tea Rosato Ratto & Cia., Ltda. Santos) which 
g 

ace & Co. is “present 
buying earlier in the ycar by the packers W. KR. Grace & Co. ts to represent on the 
tis the answer One packer believes that Pacific Coast and in’ Western Canada, 
while there is a weakness now in the handling their Santos and Parana coffees 
price of some teas, he expects the markt Mr. Rosato was piloted about town by 

C. G. Eppinger, who took the opportunity 


to rise when 


they enter the quality period 


to re-acquaint him with many coffee men 


The over-all opinion is) optimistic, how 

ever, because of future increases in pro- he had met as visitors to Brazil. Later 
duction by India and the notable rise in Mr. Rosato, accompanied by William \ 
tea Consumption in this country Lynch, went to Los Angeles. where they 
he Saw Claw covered the trade and, of course, had a 
hold its next meeting during the latter look at the town and at Hollywood 
part of September the Claremount Carlos Matta, with W. Grace & 
Country Club, in) Oakland Wilham Co,, Guatemala, ts spending some time at 
Seely, of J. A. Folger & Co., is the chair the San Francisco office of the com 
man ft the entertainment committee pany to learn how coffee is handled from 


Other memt 


are T. Carroll Wilson of the rece 


iving end 


He 


active in their 


in that coffee country, but being 


office 


young he wants to broaden his experience 


of Nabob Foods, 


John 
spent a week in 


Castleman, 
Ltd., Vancouver, B. C., 
San Francisco, much of the time in calling 
on the trade 

@ ® Carl Borchsenius, of the Carl Bor- 
chsenius Co., Inc., of New York's Front 
Street, was a recent visitor. 

8 ® William 1. Roussel, agents for Hard 
& Rand, Inc., New Orleans, is going to 
San Francisco in July. He will be the 
guest of Harry D. Maxwell at the annual 
gathering of the Bohemian Club 

8 8 George Thierbach gives a creative 
touch to his environment in more ways 
than one. For example, over his desk 1s 
an antique Jabez Burns copper kettle, the 
type coffee men have used for many de- 
cades. But the bottom has been removed 
and inside is a circular fluorescent light 
tube. This is mounted on an old coffee 
grinder and can be swung into position 


when used. It makes a perfect desk 
light, but just in case he wants to dis 
pose of his cigarette ashes, there ts a 


smaller grinder to receive them. He turns 
the handle and the ashes disappear 

@ @ Walter Hellyer of Hellyer & Co, 
Chicago and Japan, visited San Francisco 
The 


during July on his way from Japan 


G. S. Haly Co. 1s their local representa 
tives 
Harold King, of J. Aron & Co., Inc., 


announces that his family has increased 
the potential for coffee consumption with 
the birth of a daughter, Dian, Harold's 


third child. His wife, Mildred, 1s doing 
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well. The timing of the latest arrival was 
not so good. It kept him from attending 
the PCCA convention 

® @ And while we are on the subject of 
increasing the coffee potential, Olin 
Howell, of Ziel & Co., Inc., announces 
that he is a grandfather for the first 
time. It’s a baby girl, born to his eldest 
daughter, Kendra. His youngest daughter, 
Joyce, recently announced her engagement 
to Kenneth Wells, of San Francisco 

@ 8 The annual picnic of the Western 
States Tea Association will be held this 
year on August 6th in the beautiful San 
Mateo Memorial Park, among the giant 
California redwoods of the Santa Cruz 
mountains. This is the third year this 
delightful spot has chosen. Bob 
Manning, of Mannings, Inc., is chairman 
of the entertainment committee. Others 
on the committee are R. S. Reid, of the 
American President Lines; Werner Le- 
wald, of the Transpacific Transportation 
Co.; Tom Moss and Miller Riddle, of 
Thomas J. Lipton Inc.; Charles Monta- 
gue, of M. J. B.; and Charlie Martin, of 
Henry P. Thomson, Inc. The chef of 
the Vela Vista Restaurant on the Skyline 
Boulevard will lunch. If it is 
anything like last year’s it will be very 
good, indeed, and Bob is probably making 
sure it will be. A large attendance is in 
prospect—including probably, the grand 
children of some of the tea men. 
@eOne of the most 
luncheons given by WSTA 
June 15th at the Palace Hotel 

honor and principal speaker was M. R 
Ahuja, newly appointed consul general of 
India in San Francisco. Fd Spillane, of 
the G. S. Haly Co., president of the asso 
ciation, said Mr. Ahuja was doing an out 
standing job in behalf of his country 
Outlining the part that tea plays in the 
economy of his country, Mr. Ahuja said 
that while jute was the principal export 
before partition, tea 1s now in first place 
Tea is also the great key to the dollars for 


been 


serve the 


impressive 
took place 
Guest of 


which his country must struggle tf it 
wishes to feed its poor even two meals a 
day An increase in the consumption of 


tea in this country is vital, for it is with 
dollars that India can obtain the machin 
ery and materials for its development 
India is short of wheat and rice and the 
The popu 
lation is increasing at the rate of 5,000,- 
000 a vear. Higher production and new 
land development is the government's aim 


land to grow these necessities 


About 1,250,000 people are «directly em- 
ploved in the production of tea in India 

\ visitor at the luncheon was F. (¢ 
Phillip, expediter for the Marshall Plan 


and formerly superintendent and expediter 


for Henry Katser 

8 ® Jorge Ramirez sent out invitations in 
behalf of Compania Salvadorena de Cafe, 
S. to members of the Pacific Coast 
Coffee Association and many others of 
importance in San Francisco to attend a 


given at their 
Fair 


Salvadorean Coffee Party 
exibition rooms of the World Trade 
held last May. Mr 
lar counsul general of Fl Salvador station 


ed in San Francisco 


Ramirez is the popu 
H 


He had as his guests 
mayor of San Fran- 

Most of the mem- 
service from other 


such notables as the 
cisco, Elmer Robinson 
bers of the 


Latin American 


JULY 


consular 


countries were present 


1950 


and a short speech of welcome was given 
by J. J. Beardsley, of the Otis McAllister 
Co’s., new president of the P.C.C.A. As 
the invitation stated “Our mellow coffee, 
which enriches your blends,” was served 
and many of the gracious wives and ladies 
of the consular service lent a highly fes- 
tive note to the occasion 
ees. L. Jones & Co., coffee and spice 
importing firm founded in 1849 by Simon 
L. Jones, is one of five San 
coffee concerns which has celebrated a 
100th anniversary. The others are I. A 
Folger & Co., Jones-Thierbach Co, Well- 
man, Peck & Co. and Ziel & Co., Inc 
Pope & Talbot, through its Pacific Argen 
tine Brazil Line, can be included as a 
coffee carrier 

The original S. L. Jones firm in San 
Francisco conducted auctions, operated 
sailing ships to the Orient and brought 
to the forty-niners tea, spices and prod- 
ucts from China. Simon L. Jones was 
succeeded by his son, Everett Jones, and 
associated with him was Perey C. Den- 
roche, his son-in-law. It was under their 
management that the firm began bringing 
in Robusta coffee from the Dutch East 
Upon the death of Mr. Denroche, 
Dow became president. Mr. Dow 
is still active in the business 

About 15 years ago, M. Richter became 
manager of the coffee department, with 
Jack Schimelpfenig, his joing 


Francisco 


Inches 


W.A 


assistant, 


the frm more recentl 
@ @ Adrien J. Falk, president of S. & 
W. Fine Foods, Inc., and one of San 


Francisco’s leading citizens, has been 
elected president of the Califorma State 


Chamber of Commerce In 1944 he 


Sardines’ 


connats, O., Cleweland, O 
"St, Lows, Mo 


Offering advantages of economy 


PORT AUTHORITY BUILDING, 


BRANCH OFFICES and “STOCKS: Atlanta, Ga 
Las Angeles. Calif, Phiiadelphia, Pa. 


Turonte 


served as presidcnt of the San Francisco 
He has also been 
Chest, the 
other 


Chamber of Commerce 
president of the Community 
Board of Education, and 
civic organizations 

@ 8 The total coffee discharge tor the 
Port of San Francisco in May was 6,104 
tons. This compared with 13,625 tons in 
May, 1949. The figures for April of this 
year are 7,227 tons, March, 16,413. tons 
There were 25.747 tons imported in April, 
1949. 


Denver 
By F. TUPPER SMITH 
8 ® Ralph M. Blitz, president of the 
Early Coffee Co., Denver, passed away 
after a heart attack. He is survived 
by two daughters and a son 

Rose M. Woulfe, treasurer and part- 
ner, will continue to conduct the busi 


many 


ness. 

Mr. Blitz had a wonderful character 
and personality and was held in high 
coffee trade He will 
be missed by his host of friends 


esteem by the 


Minneapolis 

By HARRY P. RILEY 

8 8 Cotfee men area who 
attended the National Restaurant Asso 
ciation convention in Chicago included 
Don Ecklund and Bob McGarvey. Jr., 
of the McGarvey Coffee Co.: John Pat 
ton, of the Twin City Tea and Coffee 
Co.; Don Robinson, of the Nash Coffee 
Dunklee, of the Atwood 
John EFibert, of the 


from. this 


Co Fugene 
Coffee Co.; and 
Eibert Cotfee Co. 


ickled Fis 
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new delicacy to your line. Write us for details 


FRITZSCHE 


76 NINTH AVENUE, NEW YORK 11,N. Y. 


Boston, Mass, *Chicago, UL, Cin 
San Francisco, Calif, 
FACTORY: Clifton, N. J 


Canada and “Mexno, 


61 


— 
4] 
* 
a F 
ti 
| 
4 
a 


A. Legendre and Co. has announced 
that effective August Ist. J. Morris Le 
vendre will join) their organization, at 
which time the firm name will) become 
Legendre Brothers, Inc The firm will 
continue at the present address and the 
balance of the personnel will remain un 
changed 
Charles Wilhams, of the Guilt City 
Coffee Pensacola, Florida, was in 
New Orleans recently on business and 
visited friends in the coffee trace 
@ Robert |. Welcker, of the Ons Me 
Allister Cos, spent two weeks last montl 
traveling the southern territory on) bust 
ness for the firn 
Visiting in New Orleans recently 
was Overton Dickinson of the Fleetwood 
Coffee Ce 
Overton was enroute to Brazil 
L. Neff, of George L. Neff 
and Co. Pittsburgh, Pennsylvania, ac 
mpanied by Mrs. Neff visited New Or 
leans recently. While here they attended 
the convention of the Variety Club 
@ ®@ George Kasper, of the National Tea 
Co., Chicago, is a business visitor in New 


, Chattanooga, Tennessec Mr 


Orleans 

@® @ A Santos visitor here was Nunes, 
Medina and Cos Dr. Nunes, who made 
his headquarters at the offices of Adolph 
C. Ricks and Ce Mrs. Nunes and thei 
daughter accompanied Dr. Nunes 
Fnglishee, of Ruffner, Me 
Dowell and Bureh, Inc., New Orleans, 1s 
hack from a three week business trip t 
Brazil 

@ 8 Synesio Caetano and Pedro Saad, ot 
F. F. Saad and Cia, Sao Paulo and San 
tos, were business visitors in New Or 
leans im June, making ther headquarters 
at the firm of Nash, O'Brien and MeMa 
hon Mr. Saad had been in New York 
for several months on business for lis 
firm, and he returned to Brazil via New 
York 

es) Anderson, of Ruffner, Mi 
Dowell and Buareh Inc New Orleat 


ith Marine 


Vacation 


Corps Unit 


8 ® Miguel Soto, of Guatemala City, 
prominent coffee grower, made his head 
quarters at the officers of J. A. Folger and 
Co., while visiting New Orleans recently 
Mr. Soto will take in Kansas City, Den 
ver, Los Angcles, San Francisco and New 
York before returning to Guatemala 

8 ® Albert |. Breaux, formerly head of 
the Steinwender and Stoffregen & C 

Inc., offices here, has opencd a New Or 
leans office for H. L. C. Bendiks, Inc., 
New York coffee and tea importers. His 
former staff will remain with him, and at 
the same address; 225 Magazine Street 

Mr. and Mrs. Felix Vaccaro travel 
ed to Chicage and New York where Mr 
Vaccaro conducted business for his firm 
While in the East the Vaccaro: attended 
the New York outing at the Shawnee Inn, 


Shawnee-on-the- Delaware 


St. Louis 

By LEE H. NOLTE 

ee \Mr. and Mrs. F. 
cently celebrated their golden wedding 
anniversary The celebration took place 
at the Richmond Heights Presbyterian 
Church, of which they have been members 
During the en 


Stullman re 


for more than 35 years 
tire period both have been very active in 
the work of the church 
Mr. Stillman is executive vice president 
of the Jas. H. Forbes Tea & Coffee Co., 
| 


The pastor of the church, Rev. Roland 
K. Mosesen, officiated. At the altar, also, 
were the Stillmans’ daughter, Mrs. Ches 
ter Waterous, of East Pepperell, Massa 
chusetts; their sons and their wives, Mr 
ind Mrs. F.1D. Stillman, of Houston, 
Pexas, and Mr. and Mrs. Vernon Still 
man of Quiney, HMlinois. Capt. Robert 


Stillman and lus family were unable to 
attend because of military duties. Mr 
Waterous because of illness 

The service was a most impressive one 
Ihe altar was beautifully decorated witl 
vellow flowers and ferns. 1 wert 
about 350 guests who were entertained in 


re 


he spacious dining room of the churcl 
In the receiving line were Mr. and Mrs 
Stillman and the children 


At the party of the St. Lours 


Tea & Coffee Company, came in with 
the same net score They flipped a 
coin and Gus Schmidt was first, Jim 
Forbes second Walter Landman, of 
the General Grocer Co., came in with 
the low gross score 

There were 24 playing golt and 35 
for dinner, with prizes tor everyone, 
and all reported they had a very fine 
time 

Phe next tournament will be at Nor- 
wood Country Club on July Isth 
Everyone in the trade and in alhed 
trades is cordially invited, and we are 
looking forward to a big turnout 

On this occasion Gus Schmidt is to 
be honored on his 50th anniversary m 
the coffee trade. Let's give Gus a good 
party and a big reception 


Seattie 

@ 8 John Roddy, of E. A. Johnson 
& Co., passed through Seattle on his 
way to Vancouver, B. C 

® 8 Leonard Rasmussen, of the Me- 
Clintock-Stern Co., Inc., of San Fran- 
cisco, was also a Seattle visitor 

8 8 Local coffee men who attended 
the annual Pacific Coast Cotfee As 
sociation convention at Del Monte 
Lodge, California, were Royal <A 
Frew, of the Wason Brothers Co.; 
Lou Raymer of the L. L. Raymer Ce 
and Charles Sehre Leo Baruh, of 
Wadhams & Co., Portland, and John 
Castleman and ‘Trevor Arkell, of Na- 
bob Foods, Ltd., Vancouver, B. C., 
also attended 

8 8 Wason Bros. Co. and Commercial 
Importing Co., Inc., Seattle, were awarded 
the recent Washington State coffce bid 

Dave Davies, of the Davies Coffee 
Co. ts hobbling around with a cast on his 
foot, having broken it in a fall at home 


Dave is coming along fast and will be 
his usual, lively self very shortly 

Mr. & Mrs. Alan Rotman (Alan is 
vice-president of the Wason Bros. Co.), 
are proud parents of a lovely baby 
daughter. The newcomer joins | 
Michele 

@ @ Harry Forsberg and Pay! Kuffner 
of the Otis MeAllister Co., San Francisco, 
called on the Washington coffee trade 
with their local broker, Lou Raymer 
The World Trade Club Seattle 


president 


er sister, 


has reelected Koy Carlson as 


@ @ The concensus of the trade here ts 

that local busine was much better the Coffee Club, held at the Glen) Echo for 1950-51. Mr. Carlson is advertising 
early pur June, with considerably more Country Club, Jim Forbes and Gus export: manager of Crescent Manu 
wtivity an that per Schmidt, both ot the James H. Forbes facturing (« 
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By JOE ESLER 


@® 8 Jon Zitz, sales manager of the Hill 
Shaw Co. has been admitted to member- 
ship in the Chicago Coffee Club 

8 8 Chris Zees, well known coffee distri- 
butor and equipment manufacturer, has 
the restaurant 


been elected president of 
hotel division of the Chicago Coffee Asso- 
ciation 

@ Theodore Fields announces the 
formation of the Koffy Pak Corp. Leon 
H. Abrahams, Paul Harris and Bernard 
Bockel are associated with the company 
® ® Hazel-Atlas Glass Co, have a new 
item for the trade. It is a glass dish of 
many uses. Ear corn becomes a pleasure 
with this unique dish, Butter Kwik 

@ 8 Glenn Jordan has been named ad 
vertising manager for Eureka Tea Co 
® 8 Kobert Swanson, of Swanson Bros., 
is expected back next month from his 
South American trip 

@ ® Lever Bros. have moved their Chi- 
offices from the Merchandise Mart 
to the Board of Trade Building. T. B 
Stedman is central division sales man 
ager, and Norman Witt is Chicago divi 
sion sales manager 

@ 8 Mrs. R. M. Keifer, secretary of the 
ational Association of Retail Grocers, 
proposes an International Food Show to 
be held in Chicago next May 

L. Ireland of Portland, Or., was 
elected president of the National Restau- 
rant Association; Martin J. Harding of 


Chicago, vice president; L. C. Langford, 
treasurer, and Frank Whiffler re-elected 
executive vice president and director 


Southern California 
By ANDREW S. MOSELEY 


@eH. A. Fraenkel, of L. Neugass & 
Co., Inc.. New York City, spent a week 
in Los Angeles contacting roasters after 
a week in San Francisco visiting the trade 
Mr. Fraenkel was host at the Ambassador 
Cocoanut Grove to a few members of the 
coffee trade 

8 @ John and Charlie Mack, of E. B 
Ackerman and Co,, ably assisted by 
Walter Chapman, gave an enjoyable party 
to members of the Southern California 
coffee group. In celebration of their new 
office opening and also John’s coming 
European trip. The pa 

successtul, all enjoving an excellent buffet 


ty was immensely 


luncheon and entertainment by three 
Guatemalan beauties 

@ coffee men were interested in 
the \western States Chain Grocers’ Con 
vention held at Sun Valley, Idaho. Reese 
Verner, of the A. J. Bayless Markets, 
Phoenix, was elected president, and Will 
Von der Ahe, of Von's Markets, vice 
president. Directors from Southern Cali 


CATALOGS FREE 


1Cup to 150 Gals. 
TRICOLATOR inc. NEW YORK I. NY. 
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forma for the coming term included Phil 
Gerrard, of Alpha Beta Markets; Al 
Goldstein, of Boy's Markets; George A 
Carter, of Shopping Bag Markets; and 
Duncan Shaw of Market Basket Stores 
@ Eugene L. Weaver, for many years 
an officer and director of Ben Hur Prod- 
ucts, who retired in 1947, was recently 
elected to the board of directors, it was 
announced by Walter Emmerling, presi- 
dent Mr. Weaver replaces Benjamin 
Survel, who resigned from the board be- 
cause of new business interests and 
activities 

8 8 Sno-Crop Frozen Coffee has arrived 
in Los Angeles. Distributed by the Simon 
Levi Co., this frozen coffee is said to be 
entirely different than anything intro- 
duced to date Sno-Crop will) be on 
KNHB Television each Monday night be- 
tween 8:00 and 8:30 p.m 

8 Ben Johnson, of the Otis McAllister 
Co., San Francisco, spent a few days in 
the South with his lovely wife, Virgimia, 
visiting friends and relatives, and proudly 
presenting their new son, also named Ben 
8 8 The Pacific Coast Coffee Association 
convention at Pebble Beach saw many 
members from Southern California at- 
tending While some motored, others 
went by plane 

@ ®@ Reflecting the last general vacuum 
coffee decline in early May, shelf prices at 
the present time on vacuum are about 75 
cents with bag coffee selling at 65 to 67 
cents. It becomes apparent that a roast- 
ers’ advance may be in order following 
the upward trend in green coffee the last 


several weeks 


Vancouver 

By R. J]. FRITH 

the Liquid Carbonic Canadian 
Corp., which supplies much of the 
trade with flavoring extracts for foods, 
soft drinks, ete., will move into their 
new plant in) Vancouver before the 
summer is over. When completed and 
equipped, it will represent an invest- 
ment of well over a million dollars 
Siewert, of Siewert & Dho 
lakia, Calcutta, was calling on the 
Vancouver tea trade recently. Siewert 
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& Dholakia are represented in Van 
couver by Arthur Irish & Co., Ltd 
G. Jeffery, manager of the 
British Columbia branch of the Tea 
Bureau, held open house recently. The 
Tea Bureau showed the latest flavor- 
controlling iced tea equipment, along 
with a demonstration of simple brew 
ing and serving methods. At the same 
time, Mr. Jeffery’s statf was distribut- 
ing point-of-sale material to tea re 
tailers in Vancouver. Nearly every tea 
wholesale and tea packer in) Vancouver 
and in nearby British Columbia cities 
accepted Mr. Jeffery’s invitation. 
@eaAt the Del Monte convention 
nearly all the North Pacific Coast cot- 
fee executives were present Z K 
Estey, of the Dickson Tea & Coffee 
Co., Ltd.. was one of the Vancouver 
delegates. He has since returned to 
his offices in Vancouver and_ recalls 
with pleasure the friendliness and the 
happy atmosphere of this year’s con 
vention 

eeR. J. Whitworth, with the Cal 
cutta offices of Harrisons Crosstield, 
Ltd., was visiting the tea trade in 
Vancouver recently He made his 
headquarters at the Vancouver offices 
of the firm of which Mr. Cook is man 
ager. Mr. Whitworth had little to say 
for publication except that the Indian 
and the Ceylonese tea plantation com 
panies expected considerably increased 
demand to arise trom the big tea ad 
vertising campaigns in United States 
@ 8 Isidore Reisfeld, of J. Aron & 
Co., Inc., New Orleans, spent a tew 
days in Denver in the interests of his 


firm 


Here, there 
Why Coffee Crops Are Small: There 
are 12 well-detined factors which tend 
to decrease coffee crops, according to 
the British Chamber of Commerce of 
Sao Paulo and Southern Brazil The 
factors are 
1. Insufficient rainfall 
2 Unsuitable distribution of rain, 
although, generally speaking, 
it is better to have too much 
than too little 
3 Cold winds at the blossoming 
season 
$+. Low humidity and absence of 
morning mists and dew in the 
dry season 
». Frost and hail 
6. Interplanting with cereals and 
cotton 
7 Insufficient or no manuring 
Soil erosion 
Neglect to prune and remove 
suckers 
10. Neglect to replant gaps 
11. Increasing age of trees 
12. A big crop being always fol 


lowed by a smaller crop 
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At Great Reduction 

Mikro 4TH, 2TH & ISH Pulverizers: 
Jay Bee 3AT & UI, Shutz-O'Neill, 
Stedman Mills. 

Jabez Burns No. 35 Coffee Roasters. 

Burns No. 12 Coffee Grinder and 
Compactor. 

Knapp E Adj. to | gal. Wraparound 
& Spot Labeler, (jars with ears). 
Burt Automatic Wraparound Labeler 
World and Ermold Rotary & Straight- 

away automatic Labelers. 

Dey & Robinson Dry Powder Mixers 
and Sifters, 100, 400, 800, 1500 
2500 and 3500 Ibs. capacities. 

Stokes & Smith GI and G4 Auger 
Fillers. 

Triangle SHA auto. Net Weigher 
with adj. S.A. Carton Sealer. 

CAPEM 4-head Capper, 120 per min. 

Pneumatic fully automatic Cartoning 
and Filling Outfit. 

Filler |, 2, 4 and 8 Head Stainless 
Stee! Piston Fillers. 

SIFTERS—Schutz-O'Neill No. 3, Rebin- 
son No. 23, Gayco 8 ft, etc. 

Robinson Two-High Roller Mills. 

Package Machy. FA, FAQ, FA2Q 
Scandia SSUI automatic Wrappers. 

Huhn Steam and Gas Fired Dryers. 

Ertel, Sparkler, Sweetiand, 
Sperry, Shriver & Johnson Filters. 

Jabez Burns No. 25 Granulator, 4000 
Ibs. per hourly capacity. 

MANY OTHER ITEMS OF INTEREST 
IN STOCK — FULLY GUARANTEED 


Tell Us Your Requirements 


STANDARD EQUIPMENT CO. 
Uncou die 322 LASAVETTE ST NOY 12 


Here's a bargain in 


PUDDING and GELATIN 
POWDER PACKAGING 
EQUIPMENT 


PNEUMATIC SCALE Rotary 
Combination Carton For- 
mer, Liner, Filler and Closer. 
Packing speed 60 per min- 
ute. In good operating con- 
dition, but is being replaced 
by larger volume equipment 
in Southern California plant. 
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Moore-McCormack Lines, Inc 33 
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Silver-Chamberlin Co 17 
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Standard Brands, Inc 23 
Sterwin Chemicals, Inc 56 
Stewart, Carnal & Co., Ltd. 38 


Swedish American Line Agency, Inc. 32 


Tea Council 42 
George S$. Thompson Corp $2 
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Tricolator Co., Inc 63 
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FOR SALE. Complete equipment for smai! 
plant Includes | bag Fraser Roaster, in per 
fect shape with new screen stoner boot, flues 
blowers, cooling pan, mixer and grinder (rol! 
mill $800 an hour capacity). A buy for some 
one Address Box 25 care of Coffee and Tea 


Industries 


COFFEE AND TEA 
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OTIS 
QUROPRATA 
VINTAGE 


VINTAGE BRAZILS 


Another crop year is starting. VINTAGE QUALITY promises to be 
BETTER than AVERAGE. 


Meticulous SELECTIONS and careful PREPARATION at the FAZENDA, 
foliowed by OTIS SUPERVISION from grower to roaster guarantee 
complete SATISFACTION from VINTAGE brands. 


also 
OTIS MEXICANS 
OTIS COLOMBIANS 
and 
CENTRAL AMERICANS 
TEAMMATES OF QUALITY 


OTIS MceALLISTER 


COMPANIES 
310 Sansome St 837 Traction Ave. 510 N. Dearborn St. 78 Front St. 321 International Trade Mart 
SAN FRANCISCO LOS ANGELES CHICAGO NEW YORK NEW ORLEANS 
4 13 10 5 12 
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Summertime is Iced Coffee time 
— and Hot Coffee too — 
More this year than ever before! 


You roast it, we supply the Green 
J. ARON & COMPANY, INC. 


J. ARON & COMPANY. INC. 


Coffee Importers 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW ORLEANS NEW YORK 


Direct Representation 


SANTOS 
Rio de JANEIRO 
PARANAGUA 


EW YORK 
91 Wa Stre eT 


SAN FRANCISCO 
242 Calif 


SAN FRANCISCO 


NEW ORLEANS 


336 Magazine Street 


CHICAGO 


/ c 
No. Wells Street 


Offices of Representatives in Coffee Producing Countries all over the World. 
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